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Medijske kompetencije i medijska pismenost
u digitalnom kontekstu iz diskursa
obrazovanja

Postmoderno doba umreZilo nas je i povezalo
novim tehnologijama koje odrazavaju i medij-
ski posredovanu stvarnost. Osim nesumnjivih
prednosti koje su prepoznatljive prisutnoscu
medija i Interneta u Zivotu djece i mladih,
obrazovanje nije ni priblizno odgovorilo na
zahtjeve onih koji medijima svakodnevno
uglavnom nekriticki pristupaju. Medijskim su
korisnicima su dane sve mogucnosti izbora,
ali nisu osnazeni kompetencijama nuznima
za ,rukovanje” medijima, za prevladavanje
digitalnog ponora izmedu pukog konzume-
rizma i aktivnog kreiranja medijskog prostora.
Obrazovni sustav u Srbiji i dalje ne odgova-
ra zahtjevima i potrebama (su)Zivota djece i
tinejdzera s medijskim okruzenjem koje im
je iskljucivo izvor zabave — zakljucak je te-
renskog istrazivanja, predstavijenog u ovom
radu, koje su proveli studenti i nastavnici Od-
sjeku za medijske studije Filozofskog fakulte-
ta u Novom Sadu u 20 vojvodanskih skola od
2011.do 2013, u kojemu je sudjelovalo 2300
Cetvrtada i osmasa. Uoceno je da je obrazovni
sustav nedorecen s obzirom na osnovnoskol-
ce kada je rije¢ o razumijevanju tradicionalnih

i novih medija, njihove prirode, konvergenci-
je, medija kao posrednika stjecanja i pruzanja
znanja. Rezultati terenskog istrazivanja pola-
ziste su za kreiranje modela novoga predmet
za osnovnoskolsku dob koji bi u¢enike medij-
ski opismenio. Osnovne istrazivacke metode
jesu: teorijska analiza, deskriptivna metoda,
anketno istraZzivanje, modeliranje. Kurikul
predmeta Medijska pismenost osnazio bi
medijske kompetencije i opismenjavanje za
kreativnu i kriti¢ku upotrebu masmedija u di-
gitalnom kontekstu.

Klju¢ne rijeci: medijska pedagogija, medijska
pismenost, medijska kompetencija, kurikul,
modeliranje

Media competences and media literacy in the
digital context of education discourse

The postmodern ages networked us all and
we are connected to new technologies that
reflect a distinctive media-mediated reality.
Except for benefits that are identifiable in the
presence of media and Internet in lives of
children and youth, education hasn't met the
needs of those who approach media uncriti-
cally. Media users are given choices, but they
don't own media competences necessary to
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,handle” the media, to overcome the digital
gap between mere consumerism and an ac-
tive role in creation of media space.The edu-
cational system of Serbia still does not fulfill
the needs of youngsters living in a media en-
vironment that is seen only as entertainment
— this is the conclusion of the field research
presented in this work, which was carried out
from 2011 to 2013 by students and teachers
of the Department of Media studies, Faculty
of Philosophy Novi Sad. Almost 2300 pupils
of the fourth and eighth grades of primary

school were surveyed. Observed is, that the
educational system is incomplete when it
comes to the understanding of traditional
and new media, and its role in acquiring and
transferring of knowledge.The results are the
starting point for creating a model of a new
primary school subject that will enable chil-
dren to become media literate.Basic methods
used: theoretical analysis, description survey
research, modeling.

Key words: media pedagogy, media literacy,
media competence, curricula
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Koncept ocuvanja nematerijalne kulturne
bastine Slavonije, Baranje i Srijema — s
gledista digitalizacije, obrade, cuvanja i
Sirenja zvuka, slike i oblika

U radu se definira pojam nematerijalne kul-
turne bastine Slavonije, Baranje i Srijema u
kontekstu oCuvanja govora, obicaja, povije-
snih i tradicijskih kulturnih vrednota. Nema-
terijalna kulturna bastina Republike Hrvatske
izlozena je nizom ¢imbenika koji utjec¢u na
njezino ugroZavanje i nestajanje. Od 1999.
godine, na temelju izmjena i dopuna Zakona
0 zastiti i oCuvanju kulturnih dobara, nemate-
rijalna kulturna dobra uzivaju posebnu zastitu
kao dobra od interesa za Republiku Hrvatsku.
Od te je godine, u Registar kulturnih dobara
Republike Hrvatske, upisano 85 nematerijal-
nih kulturnih dobara. Nematerijalna kulturna
bastina nije samo predmet znanstvenih istra-
Zivanja, nego postaje i dijelom turisticke po-
nude (pletenje ribarskih mreZa, rekonstrukcije
obicaja), ali i gospodarskih aktivnosti (loncar-
stvo, Cipkarstvo, medicarski obrt). Problemi
su odrzivoga razvoja nematerijalne kulturne
bastine mnogobrojni, a kao najvedi vidimo
neorganizirano i nedovoljno dokumentiranje
nematerijalnih dobara te rasprdenost priku-
pliene dokumentacije. Ovim radom Zzelimo

upozoriti na mogucénosti povezivanja suvre-
menih tehnologija sa znanstvenim pristupom
obrade nematerijalne kulturne grade koji su
najbolja i najsigurnija moguc¢nost trajnoga
ocuvanja nematerijalnih kulturnih dobara u
najsiremu smislu. Ocuvanje nematerijalne
kulturne bastine razmatra se na Cetirima ra-
zinama: prikupljanja (digitalizacije podataka),
obrade podatka, prikladnoga ¢uvanja poda-
taka i obradenih informacija te kona¢noga
Sirenja (diseminacije) obradene grade prema
zainteresiranim korisnicima. Odlucujuci korak
prema ostvarenju ciljeva jest prikupljanje svih
raspolozivih podataka uporabom modernih
tehnickih alata i tehnika. U vremenu racu-
nalstva u oblacima i distribuiranoga ¢uvanja
podataka, potrebno je osigurati dovoljnu zali-
host baza podataka, posebice ovako vrijednih
informacija, radi trajnoga ocuvanja. Kao kraj-
nji cilj, potrebno je prikupljeno i o¢uvano siriti
(diseminirati) podatke na korisnicki orijentiran
nacin u ovisnosti o raspoloZivoj i Zzeljenoj razi-
ni animacije te tehnicke spremnosti korisnika.

Klju€ne rijeci: nematerijalna kulturna ba-
stina, nematerijalna kulturna dobra, odrZivi
razvoj nematerijalne kulturne bastine, doku-
mentiranje nematerijalnih dobara, o¢uvanje
nematerijalne kulturne bastine
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Towards a safeguarding concept of the
Intangible Cultural Heritage in Slavonia,
Baranya and Syrmia — aspects of
digitalization, processing, conservation and
dissemination of sound, image and shape

This paper is aimed at defining the concept
of intangible cultural heritage in the context
of preserving speeches, customs, historical
and traditional cultural assets of Slavonia,
Baranya and Syrmia. Intangible Cultural Herit-
age of the Republic of Croatia is exposed to
a number of factors held accountable for its
endangerment and disappearance. Since the
formulation of the 1999 Acton the protection
and preservation of cultural goods, intangible
cultural heritage enjoys special protection as
goods of interest to the Republic of Croatia
and 85 items have been listed so far as intan-
gible cultural heritage in the Register of Cul-
tural Goods of the Republic of Croatia. Intan-
gible cultural heritage is not only the subject
of scientific research, but it has also become a
part of the tourist offer (knitting fishing nets,
reconstruction of customs), and some craft
activities (pottery, lace making, apiculture).
However, intangible cultural heritage faces
numerous issues in terms of sustainable de-
velopment and as the most prominent one
we see a disorganized and insufficient docu-
mentation of intangible assets and dispersion

of the collected documentation. This paper
sets out to highlight the way modern tech-
nology can be related to a scientific approach
in the processing of intangible cultural items,
which seems to be the best and safest op-
tion for permanent preservation of intangible
cultural heritage in its broadest sense. The
preservation of intangible cultural heritage is
considered at four basic levels: the collection
(digitization of data), the processing of data
to the level of information, proper storage
of data and information processed and the
dissemination to final users. The vital step to-
wards the realization of the goals is to gather
all accessible data using modern technical
tools and techniques in order to admission
objective data processing. In an era of cloud
computing and distributed data custody is
necessary to provide sufficient redundancy,
especially when this valuable information is
in question, for permanent preservation. As
an ultimate goal, it is necessary to dissemi-
nate collected and preserved in a final user-
oriented manner, depending on the ease of
use, desired level of animation and technical
readiness of users.

Key words: intangible cultural heritage, in-
tangible cultural goods, sustainable develop-
ment, documentation of intangible assets,
preservation of intangible cultural heritage
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Natjecanje nasuprot suradniji: istraZivanje promicanja kolaborativnih uloga
djece, roditelja i nastavnika u digitalnom obrazovanju 21. stoljeca i obrazovanju
medijske pismenosti / Competition vs. Collaboration: A Study on Promoting
Children’s, Parental and Teacher’s Collaborative Roles in Twenty First Century

Digital and Media Literacy Education
Bilici E., Ibrahim

Erciyes University School of Communication, Kayseri (Turkey)

Natjecanje nasuprot suradniji: istrazivanje
promicanja kolaborativnih uloga djece,
roditelja i nastavnika u digitalnom
obrazovanju 21. stoljeca i obrazovanju
medijske pismenosti

Duh sporta je natjecateljski, matematika okre-
nuta prema ispitima i stoga takoder natjeca-
teljskog duha, ali nasuprot tomu medijska je
pismenost inherentno jedinstven i dinamican
obrazovni predmet jer zahtijeva interno kritic-
no razmisljanje i osjetljivost prema odrazava-
njima medija u vanjskom svijetu. Zbog toga
medijska pismenost uklju¢uje sposobnost
¢itanja medijskih poruka, kao i sposobnost
usvajanja vjestine temeljnih kompetencija
za usvajanje znanja o korisnim aspektima
drustva uporabom ljudske interakcije da bi
se upregnuo ‘Zivi svijet. Metode poducavanja
koje su tradicionalne, instruktivne i utemelje-
ne na natjecanju i uklju¢uju ispitivanja sada
se smatraju neucinkovitima i nedostatnima
za danasnje ucenike 21. stoljeca koji nastavu
usvajaju aktivno. Stoga je bitno stvoriti okru-
zenje za ucenje prikladno obrazovanju me-
dijske pismenosti na svim razinama kroz su-
radnju djece, roditelja, nastavnika i edukatora
u odnosima i odgojiteljima koja bi bila nalik
sudjelovanju dionika. Medijska je pismenost

ibilici@gmail.com

evoluirala tijekom posljednjih nekoliko deset-
lieca udaljavanjem od zastitnickih politika i,
umjesto toga, promicanjem aktivnijih politika
usmjerenih na poboljsanje sposobnosti gra-
dana s vec¢im fokusom na politiku osnaZzivanja
i njezino isticanje. Ovo, teorijsko istrazivanje
bavi se time Kako se moze ocekivati da ce se
poduka medijske pismenosti razvijati i evolu-
irati i dokle bi trebala sezati uloga svakog od
suradnika u tom procesu. Pojam ‘suradnja’de-
finiran je teorijskim pristupom L. S. Vygotskyja.
Uistinu, njegov koncept zajedno potonuti ili
plivati’ bit ¢e ugraden u ovo istrazivanje. Jay
Cross navodi da je neformalno ucenje u me-
dijima najistaknutiji nacin ucenja. 1z toga sli-
jedi da je poducavanje medijske pismenosti
potrebno integrirati i u formalno i neformalno
ucenje. Stoga poducavanje mora prihvatiti
generacijski zivotni stil i kulture ucenja, poseb-
no koncentraciju mlade generacije na racuna-
la i njihovu drustvenu primjenu, na igre i mo-
bilne uredaje (dijelom i zbog pritiska vrinjaka)
koji se fokusira na zabavu i interaktivno ucenje
i modele u¢enja zasnovane na propitivanju.

Klju¢ne rijeci: medijska pismenost, kriticno
razmisljanje, suradnja djece, roditelja, nastav-
nika i edukatora, poduka medijske pismeno-
sti, suradnja, formalno i neformalno ucenje
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Competition vs. Collaboration: A Study on
Promoting Children’s, Parental and Teacher’s
Collaborative Roles in Twenty First Century
Digital and Media Literacy Education

Sports are competitive, mathematics are
exam oriented and thus still competitive in
nature but Media literacy by contrast is in-
herently a unique and dynamic subject as
it requires internal critical thinking as well
as a requirement to be sensitive to exter-
nal World reflections of media. Thus media
literacy includes being able to read media
messages as well as being able to grasp ba-
sic competency skill in attaining knowledge
about useful aspects of Society using hu-
man interaction to harness ‘the living World'
Instructional, competitive based, traditional
teaching methods incorporating exams are
now thought to be inefficient and insuf-
ficient for the Twenty First Century, active
learner students’ of today. Thus it is essential
to create a learning environment for media
literacy education at all levels through a
shared, stakeholder like collaboration among
children, parents, teachers and educators.
Media literacy has evolved over the last a
few decades by moving away from protec-
tive policies and by, instead, promoting

more active policies aimed at improving citi-
zens' competencies with a greater focus and
prominence on empowerment policy. This
theoretical study examines: how digital me-
dia literacy education should be expected to
develop and evolve and what ought to be
the extent of each collaborator’s role in this
process. The term ‘collaboration’ is defined
by L. S. Vygotsky's theoretical approach. In-
deed his ‘sink or swim together’ concept will
be incorporated within the study. According
to Jay Cross, informal learning in media is
the most prominent way of learning. It fol-
lows therefore that media literacy education
should be integrated both within formal
and informal learning. Thus education must
embrace generational life style and learning
cultures particularly the young generation’s
concentration on and social application of
computers, games and mobile devices (due
in part to peer pressure) which focuses on
fun and interactive learning, inquiry based
model learning.

Key words: media literacy, critical think-
ing, collaboration among children, parents,
teachers and educators. digital media literacy
education, collaboration, formal and informal
learning
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Utjecaj medija i medijske pismenosti na zastitu privatnosti i etiku komuniciranja
u suvremenome informacijskom drustvu / The impact of the media and media
literacy to the privacy and the ethics of communication in the contemporary

Utjecaj medija i medijske pismenosti na
zastitu privatnosti i etiku komuniciranja u
suvremenome informacijskom drustvu

Kulturoloski trendovi kao posljedica tehno-
loske revolucije medija, odnos postmoder-
ne prema pitanju privatnosti, promijenili su
i praksu u novinarstvu prema pitanjima pri-
vatnosti. Sve se vise u medijima pojavljuju i
poticu medijski Zanrovi koji dokidaju pravo
na privatnost, kojima se ljudi prate, snimaju
i javno pokazuju u najintimnijim trenutcima.
Samim time razvija se nova medijska kultu-
ra, podrzana elektroni¢kim medijima, koja se
kosi s etickim normama na kojima se teme-
lji ljudsko drustvo. Gubi se temeljno ljudsko
pravo — pravo na privatnost kao temeljno
pravo svakoga pojedinca, $to dovodi do krize
identiteta i osobnosti. S druge strane, to ta-
koder uzrokuje krizu novinarstva, $to znaci da
novinari ne postuju eticke i pravne norme u
svojoj profesiji. Temeljna komunikacijska pra-
va izviru prije svega iz prava na informaciju.
Medutim, trendovima industrijalizacije i ko-
mercijalizacije upravo je pravo na informaciju
najvisi element ugroze. Autorice u radu daju
presjek pravne regulative i presjek suvreme-
noga informacijskog drustva u kojem se pre-
ko procesa komercijalizacije medija smanjuju

information society

Boban, Marija'; Oru¢-Ivos, Silvana

Pravni fakultet, Sveuciliste u Splitu (Hrvatska)
marija.boban@pravst.hr; sorucivos@gmail.com

razli¢itost i kvaliteta programa i upravlja svije-
$¢u gradana. Takoder, komercijalizacija medija
ima za posljedicu trzisno vodeno novinarstvo
koje tezi senzacionalizmu objavom osobnih
podataka gradana, ¢ime se izravno krsi te-
meljno ljudsko pravo — pravo na privatnost.
Kljucne rijeci: mediji, privatnost, medijska
pismenost, informacijsko drustvo

The impact of the media and media
literacy to the privacy and the ethics of
communication in the contemporary
information society

Cultural trends as a result of the technological
revolution of the media, postmodern attitude
to the issue of privacy, has indeed changed
the practice of journalism towards the privacy
issues . The media increasingly encourages
appereance of media genres that supersedes
the right to privacy, where people are fol-
lowed , recorded and publicly presented in
the most intimate moments. Therefore, a new
media culture is developed. It is supported by
electronic media on the standards which are
in contrary to the ethical standards of the hu-
man society. In this surroundings of new me-
dia culture the basic human right - the right
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to privacy as a fundamental right of every
individual, is lost. Whati it even worse — this
is leading to a crisis of identity and personal-
ity. On the other hand, it also leads to a crisis
of journalism, what means that journalists do
not respect the ethical and legal standards of
their profession. The basic communication
rights arise primarily from the right to infor-
mation. However, the determined trends of
industrialization and commercialization of
media present the highest element of threat
to the right to information. The authors give

an overview of current legislation and section
of contemporary information society in which
the process of commercialization of the me-
dia decreases the diversity and quality of the
program and manages the awareness of citi-
zens. Also, the commercialization of the media
has resulted in market-driven journalism that
seeks sensationalism by publishing citizens'
personal data which directly violates funda-
mental human right - the right to privacy.

Key words: media, privacy, media literacy,
information society
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Rijedi su klju¢ne: studenti komunikologije pripremaju se za sudjelovanje u
digitalnoj ekonomiji / Words are Crucial: Preparing Communication Sciences
Students to Compete in the Digital Economy
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Rijei su kljucne: studenti komunikologije
pripremaju se za sudjelovanje u digitalnoj
ekonomiji

Evans (2000) tvrdi da lektor, lektorirajudi
dnevne vijesti, ima vedi utjecaj na jezik od
profesora lingvistike. Autori ¢e opisati klju¢nu
ulogu kolegija Engleski jezik u novinarstvu i
Pisanje na engleskom jeziku u pripremi stu-
denata druge godine studija komunikologi-
je Hrvatskih studija Sveucilista u Zagrebu za
uc¢inkovito sudjelovanje u konkurentnom
poslovnom okruzenju. Danasnje vrijeme od
novinara zahtijeva ucinkovito izraZzavanje, sto
podrazumijeva vjestinu ucinkovite uporabe
rijeci (poznavanje prikladnih rijeci, gramatike
i pravopisa) kao i sposobnost pisanja teksto-
va na nacin koji istodobno informira citatelja
i privlaci njegovu paznju. Kod Citatelja treba
sprijeciti nerazumijevanje i dosadu $to znaci
da se novinar mora izraZavati precizno i ned-
vosmisleno. Nijansiranost engleskoga jezika
u novinarskom pisanju uspjesno se usvaja
proucavanjem $to veceg broja autenti¢nih
tekstova iz brojnih izvora.

Kljuc¢ne rijeci: digitalna ekonomija, engleski
jezik u novinarstvu, autenti¢ni tekstovi, gra-
maticka to¢nost, digitalna pismenost

Words are Crucial: Preparing Communication
Sciences Students to Compete in the Digital
Economy

Evans (2000) claims that a text editor who edits
the day’s news has more influence on language
than a professor of linguistics. With this premise
in mind, the paper will show how the courses
English for Journalists and Writing in English play
a crucial role in preparing second-year Com-
munication Sciences students at the Centre
for Croatian Studies of the University of Zagreb
to operate with greater confidence and effec-
tiveness in a highly competitive environment.
Today’s journalists have to be articulate, which
combines two skills: first, the ability to use words
effectively, to select the appropriate words and
use them correctly and to arrange them in sen-
tences that are grammatical and properly punc-
tuated, and secondly, the ability to organize the
elements of the story in a manner that is cap-
tivating, informative and dramatic. In order to
protect the reader from incomprehension and
boredom, language has to be specific, emphatic
and concise and its meaning must be unmistak-
able. The nuances and subtleties of journalistic
English can effectively be acquired through ex-
posure to a range of authentic texts, from nu-
merous sources, in a variety of ways.

Key words: digital economy, journalistic Eng-

lish, authentic texts, grammatical accuracy,
digital literacy
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Jesmo li kao drustvo spremni za medijsko opismenjavanje djece i mladih? / Are
we, as a society, ready for media literacy education of our children and young

Jesmo li kao drustvo spremni za medijsko
opismenjavanje djece i mladih?

Medijska pismenost ili koncept osnazivanja
gradana za uspjesno snalazenje u svijetu tra-
dicionalnih i novih medija sve je ¢edca i sve
aktualnija tema modernoga drustva. Ona
ukljucuje kriticno razumijevanje i sposob-
nost promisljanja o medijskom sadrzaju. No,
za tu se vjestinu takoder treba educirati vec
odmalena. Koliko smo uopce, kao drustvo u
cjelini, spremni za medijsko opismenjavanje?
Koliko su roditelji, odgojitelji, nastavnici i pro-
fesori zapravo medijski pismeni? Mogu i oni
nauciti djecu i mlade kako kriticki promatrati
medije, kako se njima sluziti, kako prepoznati
govor mrznje, propagandu ili sli¢no ako ni oni
sami nisu za to educirani? Prezentirat ¢emo
rezultate ankete provedene medu roditeljima,
odgojiteljima i nastavnicima, s posebnim na-
glaskom na manje lokalne sredine. Osim toga,
prikazat ¢emo rezultate dubinskih intervjua s
predstavnicima roditelja, odgojitelja, peda-
goga i nastavnika, s predstavnicima medija
i udruga, kroz koje ¢emo pokusati doznati
stvarnu situaciju o medijskoj pismenosti drus-
tva u cjelini, te odgovor na najvaznije pitanje:
kako je kvalitetno razviti u Sto kracem roku?
Probleme poput slabe zastupljenosti mladih

people?

Brati¢, Andreja’; Jurisi¢, Jelena?

2Europapress holding (Hrvatska)
2Hrvatski studiji, Sveuciliste u Zagrebu (Hrvatska)
andrejabratic@gmail.com, jelena.jurisic@hrstud.hr

u medijima, njihove mogucnosti kreiranja
medijskih sadrZaja i njihove razine medijske
pismenosti treba poceti rjesavati. Medutim,
imamo li strategiju ili plan kako ¢emo medij-
ski opismeniti nove generacije? U Nacional-
nom okvirnom kurikulu za predskolski odgoj i
obrazovanje te opce obvezno srednjoskolsko
obrazovanje, mediji se spominju u kontek-
stu opce medijske kulture, ali nije predviden
rad u konkretnim podrucjima koja izgraduju
medijsku pismenost. Kako se ona tek u novi-
je vrijeme spominje kao vrlo vaZan pojam u
obrazovanju i odgoju djece i mladih, tako se
i vec¢ina roditelja, odgojitelja i nastavnika, tek
sada upoznaje s njom. Da bismo nase mlade
generacije odgojili u medijski pismene oso-
be, najprije isto to moramo uciniti s njihovim
autoritetima.

Kljuéne rijeci: medijska pismenost, nacional-
ni kurikulum, nacionalna strategija, obrazova-
nje, djeca, mladi

Are we, as a society, ready for media literacy
education of our children and young people?

Media literacy or concept of empowering
citizens for successful managing the world of
traditional and new media is becoming more
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and more a topic of interest of the modern
society. It includes both critical understand-
ing and ability to reflect upon media con-
tent. However, people need to be educated
for this particular skill from early childhood.
The question is to what measure are we, as
a socitey, ready for obtaining media literacy?
To what measure are parents, educators and
teachers in fact media literate? Are they able
to teach children how to observe media
critically, how to use them, how to recognize
‘hate speech; propaganda etc. if they are not
trained for it themselves? We will

present results of a survey conducted among
parents, educators and teachers with special
emphasis on small local communities. We will
also present results of in-depth interviews
conducted with parents’ representatives, ed-
ucators, teachers, media representatives and
NGOs through which we will try to identify
the real media literacy situation of society as
a whole, as well as to answer the most impor-
tant question: how the media literacy can be

developed in a quality manner in the shortest
period? The problems such as insufficient rep-
resentation of youth in the media, their ability
to create media content and their level of me-
dia literacy need to be resolved. However, do
we have a strategy or plan for media literacy
education of new generations? On the exam-
ple of National Curriculum for preschool edu-
cation and education in general the media
are discussed in the context of general media
culture, but the activities on specific areas
which build media literacy are not foreseen.
With the media literacy only recently being
recognised as a highly important part of edu-
cation of children and young people, the ma-
jority of parents, educators and teachers now
meet with this term for the first time. In order
to transform younger generations into media
literate individuals, it is necessary to firstly do
the same with their authorities.

Key words: media literacy, National Curricu-

lum, (national) strategy, eduacation, children
and youth
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ICT u predskolskoj dobi / ICT at preschool age
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ICT u predskolskoj dobi

Informacijska i komunikacijska tehnologija
(ICT) u danasnje vrijeme ogledalo je polo-
7aja u drudvy, a djeca predskolske dobi nisu
ni svjesna kojom brzinom im ona postaje
dio svakodnevice. Djeca u najranijoj dobi
upoznaju racunalo. Nasa teza da se djeca u
predskolskom periodu koriste ICT-om i tako
prije dolaska u Skolu razlikuju racunalo, tablet,
prijenosno racunalo i mobitel te znaju $to su
Internet, Google, YouTube kojima se i koriste,
a i nerijetko vise vole pisati na racunalu nego
na papiru. ICT-om se koriste za ucenje kroz
igrice, ucilice, crti¢e... Ra¢unala pruzaju djeci
podrazaje koje mogu sami kontrolirati: audi-
tivne, vizualne i taktilne. Buduc¢i da je ICT me-
dij koji je dostupan djeci predskolske dobi, a
igrice bliske bas djeci — jer nije potrebno steci
posebne vjestine kako bi se uspjesno mogle
igrati igrice, a djeci je to najprivia¢niji sadrzaj,
smatramo da je ono snaZan pokretac socija-
lizacije. Socijalizacija omogucuje da se djeca
uklope u drustvo u kojemu Zive jer su naudili
ono $to se smatra drustveno prihvatljivim po-
nasanjem. Poznata nam je ¢injenica da vedci-
na igrica sadrzava elemente nasilja i agresije, a
nerijetko takvo ponasanje postaje drustveno
prihvatljivo medu vrsnjacima. Problem sadr-

(Hrvatska)
matejabublic@yahoo.com

Zaja dostupnih primjenom informacijske i ko-
munikacijske tehnologije (ICT) u predskolskoj
dobi - koji su i izvor ideja za djec¢ju igru — Cini
se da je to podrucje nedovoljno istrazeno, a
uzmemo li u obzir uzurbani nacin zivota i pri-
mjenu ICT-a za okupiranje djetetova slobod-
nog vremena kako bi roditelji mogli obavljati
kucanske poslove ili kako bi odgojitelji nagra-
dili djete za dobro obavljene zadatke — dobar
je motiv za istrazivanje. Stoga smo u sijecnju
i veljaci 2014. godine proveli istraZivanje o
ranom ucenju, poznavanju ICT-a i primjeni
ICT-a u Republici Hrvatskoj s djecom preds-
kolske dobi. U isto vrijeme istraZivanje se pro-
vodi u Republici Sloveniji u suradniji s Institu-
tom za informacijone i razvojne tehnologije
iz Velenja i u Bosni i Hercegovini u suradniji
s Edukacijsko-rehabilitacijskim  fakultetom
Sveucilista u Tuzli. U nadolazec¢em periodu
modi ¢emo usporediti prikupljene podatke
ovim istrazivanjem u svim trima drzavama.
Rezultati provedenog istrazivanja potvrdili
su dosadasnje spoznaje o utjecaju ICT-a na
predznanje pri upisu u osnovnu skolu i igru
djece predskolske koja se svakodnevno ko-
riste ICT-om. Rezultati istraZivanja potvrduju
nam da je preporucljivo koristiti se racunalom
kao suvremenom tehnologijom i na taj nacin
integrirati novo sredstvo i/ili pomagalo u uce-
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nju novoga sadrzaja kako bi se u¢enje ucinilo
motivirajucim, zornijim, primjerenijim i mo-
dernijim u predskolskom i osnovnoskolskom
obrazovanju djece. Na taj nac¢in s pomocu
racunala prosirujemo spoznaje namijenjene
naprednoj i darovitoj djeci.

Kljucne rijeci: djeca predskolske dobi, ICT -
informacijska i komunikacijska tehnologija,
rano ucenje, igra, racunalna pismenost

ICT at preschool age

Information and communication technology
(ICT ) in today ‘s mirror position in Society,
and preschool children are not even aware of
what speed it becomes part of their everyday
life. Children at an early age learn about the
computer. Our thesis is that children in the
preschool period, use of ICT, and so before
coming to school different computer, tablet,
laptop and cell phone and know what it is,
Google, Youtube and used that, and often
prefer to write on the computer than on pa-
per. Use of ICT for learning through games,
tutorials, cartoons... Computers provide stim-
uli that children can control themselves: audi-
tory, visual and tactile. Since ICT is a medium
that is accessible to children of preschool
age, and close games just for children - it
is not necessary to acquire specific skills in
order to successfully could play the game,
and the children ‘s most appealing content,
we believe that it is a powerful driver of so-
cialization. Socialization allows children to fit
into the society in which they live because
they have learned what is considered socially
acceptable behavior. We know the fact that
most games contain elements of violence
and aggression, and often this behavior be-

comes socially acceptable among their peers.
The problem of content available by using
information and communication technology
(ICT ) in the preschool period - which are a
source of ideas for children to play - it seems
that this area is under- explored , and given
the hectic lifestyle and the use of ICT for the
occupation of free time as a child parents
would be able to perform household chores
or to reward teachers for child well-executed
tasks - is a good motivation for the research.
Therefore, we are in January and February of
2014.The conducted research on early learn-
ing, knowledge of ICT and application of ICT
in Croatia with preschool children. At the
same time the research was conducted in the
Republic of Slovenia in cooperation with the
Institute for information and development
technologies from Velenje in Bosnia and Her-
zegovina in cooperation with the Faculty of
Education and Rehabilitation Sciences, Uni-
versity of Tuzla. In the coming period we will
be able to compare the data collected in this
study in all three countries. Results of this
study confirmed previous findings on the
impact of ICT on knowledge in enrollment in
primary school and pre-school play that daily
use of ICT. The research results we confirm
that it is advisable to use the computer as
modern technology and thus enable a new
vehicle and/ or aid in learning new content
to learning more motivating, more vividly,
more appropriate and more modern in pre-
school and primary education for children. In
this way, by expanding knowledge of com-
puters intended for advanced and gifted
children.

Key words: children of preschool age, ICT -
Information and Communications Technol-
ogy, early learning, game, computer literacy
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Crowdfunding: Kako publika promice inovacije u novinarstvu / Crowdfunding:
How audiences promote innovation in journalism

Crowdfunding: Kako publika promice
inovacije u novinarstvu

Razvojem tehnologije i medija mijenjala se i
uloga publike. Zahvaljuju¢i interaktivnoj na-
ravi novih medija, publika vise nije tek pasivni
primatelj. Interaktivnost publici omogucuje
komentiranje, glasanje, dijeljenje, stvaranje
i dopunjivanje sadrZaja novih medija. Sve
ove, nove sposobnosti publike dovele su do
pojmova kao $to su prosumers (potrosac —
consumer i proizvodac — producer sadrzaja).
Slijedom toga pojavila se potpuno nova ulo-
ga publike. Publika je sada izravni promotor
novinarskih projekata. Drustvo je financiralo
inovativne projekte kroz crowdfunding plat-
forme na internetu od 2009. godine. Glavna
prednost ovih, novih novinarskih projekata
koji se pojavljuju na tim platformama je da
su nastali uz podrsku i prethodno odobrenje
publike. Istrazivanje o crowdfundingu omo-
gucuje nam da izidemo izvan okvira sadrza-
ja koje nude mediji matice i otkrijemo koje
teme su drustvu zanimljivije. Reklo bi se da
oni koje konvencionalni mediji ne zadovo-
ljavaju otkrivaju svoja vlastita rjeSenja. Vidjeli
smo da mnogi projekti koji se financiraju kroz
crowdfunding platforme promicu istrazivacko
ili specijalizirano novinarstvo. Prema zakljuc-

Cabrera Gonzalez, Maria Angeles

University of Malaga (Spain)
mac@uma.es

cima naseg istrazivanja novinarskih projekata
i crowdfundinga, publika je spremna platiti
neki novinarski sadrzaj koji ne nalazi u dru-
gim medijima. Nase istraZivanje pokazuje da
je publika posebno primljiva za drustveno
novinarstvo, a posebno za visokokvalitetno
novinarstvo.

Klju¢ne rijedi: razvoj tehnologije i medija,
uloga publike, interaktivnost novih medija,
prosumers, crowdfunding platforme

Crowdfunding: How audiences promote
innovation in journalism

With the development of technology and
media, the role of audience has been chang-
ing. Thanks to the interactivity of new media,
the audience is no longer just a passive re-
ceiver. Interactivity allows audiences to com-
ment, vote, share, produce and complete the
content of new media. All these new audi-
ence capabilities have led to concepts such as
prosumers (consumers and producers of con-
tent). Consequently, a whole new role of au-
dience, has emerged. Audiences are now di-
rectly promoters of journalism projects. Since
2009, society is financing innovative projects
through crowdfunding platforms hosted in
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Internet. The main advantage of these new
journalism projects which emerge in these
platforms is that they have been created with
the support and previous approval of audi-
ence. Research on crowdfunding allows us
to move beyond the content offered by the
mainstream media and discover what sub-
jects are more interesting to society. People
who are not satisfied through conventional
media seem to be discovering their own so-
lutions. We have seen that many projects fi-
nanced through crowdfunding platforms pro-
mote investigative or specialized journalism.

According to the conclusions of our study
on journalism projects and crowdfunding,
audiences are willing to pay for some journal-
istic content not found in other media. Our
research demonstrates how audiences are
particularly receptive to social journalism and,
in particular to a journalism of higher quality.
At same time, ratings seem to indicate a re-
newed social commitment towards.

Key words: development of technology and
media, the role of audience, interactivity of
new media, prosumers, crowdfunding plat-
forms
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Medijska pismenost iz perspektive roditelja
predskolske djece: izazovi i trendovi
koristenja medijima u slobodnom vremenu

Najnovija svjetska istraZivanja pokazuju da
djeca viSe od 3est sati na dan provode uz
medije (Leggett, 2013.). Mediji, ako se kori-
ste na pravilan nacin, mogu obogatiti djec¢je
Zivote, ali pretjerana uporaba medija od naj-
ranije dobi te izlozenost nasilnim i drugim
neprimjerenim sadrzajima, moze negativno
utjecati na djecji razvoj, razmisljanja, stajalista
i ponasanje. Mnoga istraZivanja pokazuju da
¢e djeca prije nego krenu u Skolu provesti ne-
koliko tisuca sati uz medije, da Ce biti izloZeni
desetcima tisuca nasilnih sadrZaja i stotinama
tisuca reklama (Strasburger, 2009.; Americko
psiholosko drustvo, 2005; Trend, 2007.; Story,
French, 2004.). Upravo su zbog toga neke
drzave poput Svedske davno prepoznale
vaznost medijskog obrazovanja djece jos od
vrtica. Specificnosti takvog obrazovanja jest
naglasena uloga roditelja koji svojim posredo-
vanjem mogu znatno utjecati na ucinkovitosti
programa, iako opcenito nedostaju sveobu-
hvatna istrazivanja u kojima se ispituju stajali-
stima roditelja o medijskoj pismenosti njiho-
ve djece. U Hrvatskoj djeca o medijima uce
tek od prvog razreda osnovne $kole u sklopu

nastave hrvatskoga jezika. Do tada je podu-
Cavanje o medijima prepusteno roditeljima
koji bi od samih pocetaka trebali razgovarati
s djecom o medijskim sadrzajima. No ¢esto i
samim roditeljima nedostaje znanja o mediji-
ma i njihovu utjecaju na djecu. Mnogi roditelji
smatraju da su mediji bezazleni i da izloZzenost
crtanim filmovima ili videoigrama ne moZe na
djecu ostaviti negativan trag te stoga mnogi s
djecom i ne razgovaraju o medijskim sadrza-
jima. Pokazali su to i rezultati istrazivanja koji
e biti izloZzeni u ovome radu. U istrazivanju,
koje je provedeno metodom anketnog upit-
nika 2013. godine, sudjelovalo je 800 roditelja
djece predskolske dobi na podruc¢ju grada
Zagreba. Rezultati istraZivanja pokazali su ko-
liko vremena djeca i njihovi roditelji provode
uz medije, kakvim se sadrzajima koriste, sto
roditelji misle o kvaliteti sadrzaja u hrvatskim
medijima i njihovu utjecaju na djecu, te $to
misle o medijskom odgoju, tko bi trebao me-
dijski odgajati djecu i kada je idealno vrijeme
za pocinjanje s medijskim odgojem djece. Na
temelju navedenih rezultata istraZivanja, u
radu ¢e se ponuditi smjernice za daljnji razvoj
obrazovnih politika vezanih za medije.
Klju¢ne rijeci: mediji, medijski odgoj, rodite-
lji, predskolci
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Media literacy from the perspective of
parents of preschool children: challenges and
trends in free time media use /

The latest international research shows that
the world’s children spend more than six
hours a day using the media (Leggett, 2013).
If used in an appropriate way, the media can
enrich children’s lives, but excessive use of
the media from an early age and exposure
to violent and other inappropriate content
can adversely affect children’s development,
thinking, attitudes and behavior. Many stud-
ies show that before they even start school,
children spend several thousand hours using
the media, during which they are exposed
to tens of thousands of instances of violent
content and hundreds of thousands of ad-
vertisements (Strasburger, 2009, the Ameri-
can Psychological Association, 2005; Trend,
2007, Story, French, 2004). It is precisely be-
cause of this that countries such as Sweden
have long ago recognized the importance
of implementing media education for chil-
dren as early as preschool. A unique char-
acteristic of such education is to emphasize
the role of parents, whose mediation can
significantly affect the program’s efficiency,
although there is a general lack of compre-
hensive research that examines the attitudes
of parents about the media literacy of their
children.In Croatia, children learn about the
media only from the first grade of primary

school as part of courses about the Croatian
language. Until then, it is up to the parents
to teach their children about the media and
it is from very early on that they should start
talking with their children about media con-
tent. However, parents themselves often
lack sufficient knowledge about the media
and their influence on children. Since many
parents believe that the media can't harm
their children and that exposure to cartoons
or video games cannot leave a negative im-
pact, many parents do not even talk with
their children about media content. The
results of one research study, which will be
presented in this paper, support this claim.
The study was conducted in 2013 using a
questionnaire and included 800 parents of
preschool children in the City of Zagreb. The
results showed how much time children and
their parents spend with the media, which
content is used, what parents think about
the quality of content in the Croatian me-
dia and its impact on children, as well as
how they feel about media education, who
should provide media education to children
and when is the ideal time for media edu-
cation of children to begin. Based on these
research findings, this paper will provide
guidelines for the further development of
media educational policies.

Key words: media, media education, parents,
preschool children
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Uloga medijske pismenosti u zastiti privatnosti djece u medijima / The role of
media literacy in protection of children’s privacy in the media
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Uloga medijske pismenosti u zastiti
privatnosti djece u medijima

Posljednjih se godina u Hrvatskoj sve vise
govori o krdenjima ljudskih prava u mediji-
ma, prije svega prava na privatnost i zastitu
dostojanstva, ugleda i ¢asti. Krienje tih prava
osobito zabrinjava kad su u pitanju margina-
lizirane skupine kao $to su djeca. Izvjestavanje
o djeci zahtijeva osobitu pozornost, odgovor-
nost i educiranost novinara koji uvijek, kada
su djeca u pitanju, moraju paziti na djeteto-
vu dobrobit i zastititi njihov identitet u svim
slu¢ajevima u kojima bi ona bila ugrozena. U
Hrvatskoj postoji izvrsna pravna zastita djece
u medijima — zasti¢eni su Ustavom, brojnim
medunarodnim konvencijama i hrvatskim
zakonima. Unato¢ tomu, zakoni se Cesto krse
prije svega zbog neprovodenja njihova nad-
zora, kaznjavanja prijestupnika, ali i medijske
nepismenosti klju¢nih aktera — novinara.Do-
sadasnja istrazivanja o zastiti identiteta djece
u hrvatskim medijima radena su iskljucivo na
tiskanim medijima, to¢nije, u dnevnim novi-
nama. Rezultati tih istrazivanja (Ciboci i su-
radnici, 2011,; Vlaini¢, 2012.) pokazali su da se
identiteti djece Cesto razotkrivaju, ¢ak i u slu-
¢ajevima u kojima bi on trebao biti zasticen
radi djetetove dobrobiti. U ovom ce se radu

Iciboci@gmail.com; leali.osmancevic@gmail.com

analizirati krse li se djecja prava, prije svega
pravo na privatnost, samo u tiskanim mediji-
ma ili je takav nacin izvjeStavanja karakteristi-
¢an i za elektronicke medije poput televizije.
U Hrvatskoj, naime, do sada nije provedeno
nijedno istrazivanje koje je analiziralo nacin
izvjestavanja o djeci u televizijskim informa-
tivnim programima. U radu ce se analizirati
sredisnji informativni dnevnici (Dnevnik HRT,
Rtl Danas, Dnevnik Nove TV) na trima nacio-
nalnim televizijskim postajama — HRT1, RTL i
NOVA TV. Analizirat ¢e se svi dnevnici emiti-
raniod 1. ozujka do 30. travnja 2014. Ukupno
e se analizirati 183 emisije, odnosno gotovo
8000 minuta televizijskoga informativnog
programa. Ako rezultati istrazivanja pokazu
iste trendove u izvjestanju kakvi su uoceni
u tiskanim medijima, bit ¢e to pokazatelj ne-
dovoljne medijske obrazovanosti hrvatskih
novinara, Pretpostavka je, naime, da vecina
novinara nije svjesna kakve posljedice moze
izazvati neprimjereno izvjestavanje o djeci,
zbog ¢ega su potrebne radionice i seminari
za one novinare koji naj¢esce izvjestavaju o
njima. Osim dodatnog educiranja samih no-
vinara, potrebno je educirati i roditelje koji
¢esto, kako bi upozorili na propuste mjero-
davnih institucija, daju dopustenje novinari-
ma za otkrivanje identiteta djeteta. Pokatkad
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su i sami roditeljii ti koji pozivaju novinare i
pritom ne razmisljaju o posljedicama koje bi
se mogle dogoditi. Bez eduakcije onih naj-
vaznjih aktera — novinara i roditelja, ali i bez
provodenja znanstvenih istrazivanja koja upo-
zoravaju na (ne)postovanje ljudskih prava u
medijima te sustavnog nadzora nad postova-
njem zakonskih odredbi, nemoguce je oce-
kivati promjene i vecu zastitu djecjih prava u
medijima.

Kljuc¢ne rijeci: djeca, televizija, pravo na pri-
vatnost, novinari, medijska pismenost

The role of media literacy in protection of
children’s privacy in the media

In last few years in Croatia has been increas-
ingly talking about human rights violations
in the media, especially the violation of the
right to privacy and the protection of dignity,
reputation and honor. Violations of men-
tioned rights especially concerns when it
comes to marginalized groups such as chil-
dren. Reporting on children demands special
attention, responsibility and education of
journalists who always, when reporting on
children, have to look after the child's wel-
fare and protect their identity in all cases in
which it could be compromised. Croatia has
excellent legal protection of children in the
media. They are protected by the Constitu-
tion, a number of international conventions
and Croatian laws. Nevertheless, the laws are
often violated primarily due to non-enforce-
ment of laws, lack of punishment of perpe-
trators, but also because of a lack of media
literacy of key actors — journalists. Previous
studies on the protection of the identity of
children in Croatian media were made exclu-
sively in the print media, specifically the daily
newspapers. Results of these studies (Ciboci

etal, 2011; Vlaini¢, 2012) showed that privacy
of children is often revealed in newspapers,
even in cases in which it should be protected
for the sake of the child's welfare. This paper
will analyze whether the violation of chil-
dren’s rights, primarily the right to privacy,
is only the characteristics of print media or
is it typical for the electronic media like tel-
evision, as well. In Croatia so far not a single
study analyzed media reporting on children
in television news programs. This paper will
analyze the main television evening news on
three national television stations - HRT1, RTL
and Nova TV. We'll analyze all the main even-
ing news emitted from 1 March to 30 April in
2014. It will be analyzed 183 shows and near-
ly 8,000 minutes of television news programs.
If the results of the study show the frequently
violation of children rights in the electronic
media, it will be an indicator of lack of media
literacy of Croatian journalists. It's an assump-
tion that most journalists are not aware of the
consequences that can result in improper re-
porting on children. Therefore it is necessary
to make workshops and seminars for those
journalists who usually report on children. It
is also necessary to educate the parents who
often, in order to point out the failures of the
relevant institutions, give permission for jour-
nalists to discover the identity of their child.
Sometimes parents themselves invite journal-
ist without thinking about the consequences
that might happen. Without education of the
most important actors - journalists and par-
ents - but also without conducting scientific
studies that indicate the violation of human
rights in the media, and systematic supervi-
sion of conduction of laws, it is impossible
to expect changes and greater protection of
children’s rights in the media.

Key words: children, television, right to pri-
vacy, journalists, media literacy
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Nuznost medijskog opismenjavanja za
suzbijanje govora mrznje u crnogorskim
medijima

Razumijevanje govora mrznje zauzima vaz-
no mjesto u analizi javnog diskursa u svim
savremenom gradanskim drzavama i drus-
tvima. Posebanu vaznost ima istraZivanje za-
stupljenosti i eliminiranje ovoga negativnog
fenomena u masovnim medijima, s obzirom
na njihovu prirodu, moc¢ i utjecaj koji, nepo-
recivo, imaju na kreiranje misljenja, stajalista,
raspolozenja i ponasanja javnosti. Takoder,
vazno je analizirati i pokusati objasniti slozen i
¢esto nejasan odnos govora mrznje i slobode
govora. U ovom se radu razmatraju neka os-
novna fenomenoloska, pitanja kompleksne i
nedovoljno definrsane pojave govora mrznje
i njegova utjeicaja na drustvenu, a posebno
medijsku stvarnost u Crnoj Gori.

Kljucne rijeci: govor mrznje, mediji, sloboda
govora, demokratsko drustvo, Crna Gora

rookie@t-com.me

Necessity of media literating for the
suppression of hate speech in Montenegrin
media

Understanding of hate speech has an impor-
tant place in the public discourse analysis in
all modern civil states and societies. A special
importance has representation research and
elimination of this negative phenomenon in
the mass media, given their nature, power
and influence that, with no doubt, they have
on creating a oppinions, attitudes, moods
and behavior of the public. Also, it's impor-
tant to analyze and try to explain the com-
plex and often ambiguous relationship be-
tween hate speech and freedom of speech.
This paper explores some basic phenomeno-
logical issues of complex and insufficiently
defined phenomenon of hate speech and its
impact on social, and especially the media re-
ality in Montenegro.

Key words: Hate Speech, the Media, Free-
dom of Speech, Democratic Society, Monte-
negro.
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Karnevalizacija javnog diskursa: puckim performansom na politicke parabole
/ The Carnevalization of Public Discourse: Popular Performance Vs. Political

Karnevalizacija javnog diskursa: puckim
performansom na politicke parabole

Rad polazi od analize javnog diskursa — raz-
matra strukturu jezi¢noga trzista i jezicnih
razmjena kao oblik ekonomske razmjene. U
njemu vlast zamjenjuje monopol na politicki
korektan jezik primjerice ,zoranizmima“ (ne-
dosljednim i hermeti¢nim parabolama $to
proizvoljno ,korigiraju” predlozak) — a na to
razvlasteni odgovaraju performativno (autici
za 7zupanicu, rezanje krave radi jedne $nicle i
sl.). Oba se diskursa pritom sluze kazalisnim
alatima (svodenjem na uloge, ,reziranjem”
publike, farsom) koji upucuju na to da je
postmoderna karnevalizacija svijeta inverzi-
ja karnevala — politicke satire kojom se puk
obracao vlasti u kontroliranim uvjetima. Po-
liticki karneval postaje forma nekomunikacije
- nedostupnog odgovora i dominantne slike
- uz jednako ,nepismenu” medijsku podrsku.
Autentic¢an i subverzivan jezik ulice dodatno
je dakle opterec¢en medijskim intervencija-
ma koje uvijek umanjuju kulturalnu nadmoc¢
Zivoga puckog performansa nad njegovim
medijaliziranim oblikom. Rad istrazuje ulogu
on-line novinskih izdanja, selekciju, opremu i
distribuciju takvih materijala u promoviranju
medijske (ne)pismenosti.

Analogies
Duji¢, Lidija

Sveuciliste Sjever (Hrvatska)
dujic.lidija@gmail.com

Klju¢ne rijeci: jezicna razmjena, performativ-
nost, karnevalizacija, medijalizacija

The Carnevalization of Public Discourse:
Popular Performance Vs. Political Analogies

The paper analyzes public discourse and
examines the structure of the communica-
tion market and verbal exchange as a form
of economic exchange. In this marketplace,
the role of government is superseded by
a monopoly for politically correct speech
with, for example, ,zoranisms” (incoherent
and hermetic analogies that arbitrarily ,cor-
rect”the original), while the disempowered
reply via performativity (by leaving toy cars
for the county prefect, butchering a cow
for one steak, etc.). Both discourses employ
theatrical methods (by role-playing, direct-
ing"the audience, farce) that show how the
postmodern carnevalization of the world
is an inversion of the traditional carnival, a
form of political satire wherein the com-
moners could address the rulers within con-
trolled conditions. This new political carnival
becomes a form of non-communication,
marked by lack of answerability and the
domination of images, and accompanied by
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equally,illiterate” media support. The authen-
tic and subversive language of the street is
therefore additionally hampered by media
interventions, which invariably reduce the
cultural power of a life popular performance
in relation to its mediatized form. This paper

explores the role of online news media - the
selection, presentation, and distribution of
such materials in promoting media (il)lit-
eracy.

Key words: verbal exchange, performativity,
carnevalization, mediatization
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News&You digitalni domorodci za pismenost u medijim@,| ti mozes sudjelovati!”

/ News&You digital natives for medi@ literacy. ,you can play too

News&You digitalni domorodci za pismenost
u medijim@, | ti mozes sudjelovati!”

Mediji snazno utjecu na nase zivote. No, mi se
njima koristimo kao instrumentima, ne iskoris-
tavajudi njihovu veliku snagu. Zasto se njima ne
koristite vise? Zasto ne razbiti zid koji dijeli gra-
dane i podatke? Prestanimo se Zzaliti na tradici-
onalne informacije ili se drustvenim medijima
koristiti samo za postavljanje fotografija ma-
Caka. Umjesto toga, zasto se ne bismo koristili
medijima kako bismo stvorili nesto veliko, pro-
mijenili stvari, izgradili ujedinjeniju Europu? Da
bismo postigli te vazne ciljeve, klju¢no je Sirenje
znanja o medijima i o njihovoj velikoj drustve-
noj modi. Svaka osoba mora nauciti rabiti me-
dije svjesnije i usredotocenije. Svatko bi trebao
imati svijest o odgovornosti da ne bude samo
pasivan korisnik nego i aktivan prosumer medi-
ja. Netone, unutar projekta News&You, predlaze
pronaci metodologiju koja bi pospjesila medij-
sko obrazovanje europske mladeZi i poducava-
la aktivne gradane na suradnji u izgradnji bu-
ducega europskog drustva. Cilj je projekta bio
pomoci im da shvate ucinke koje mogu, bilo
u svojem zivotu i/ili u digitalnim zajednicama
u kojima Zive, proizvesti svojim vlastitim ak-
tivnostima koje ukljucuju medije. U projekt su
bili ukljuceni: jedno talijansko sveuciliste (UTIU

n”
!

Eloisa De Felice'; lvan Turatti?

"Netone (Italy)
2Netone (Italy)
netone@net-one.org

Universita Telematica Internazionale Uninettu-
no) i udruge miladih iz Sest europskih zemalja
(Engleska, Njemacka, Italija, Portugal, Poljska i
Slovenija). Primijenili smo nove metodologije
angaziranjem medunarodne skupine mladih
u teorijsko-prakticnom nastavnom predme-
tu koji je realiziran neformalnim obrazovnim
pristupom i upotrebom bottom-up procesa i
suradnje u stvaranju i razmjeni multimedijskih
proizvoda. Nakon povratka u svoje zemlje, sudi-
onici i udruge su organizirale razna dogadanja
kako bi prosirili znanja i svijesti o medijima i nji-
hovoj velikoj drustvenoj snazi. Neki sveucilisni
profesori i iskusniji medijski stru¢njaci ocjenju-
ju projekt vrlo pozitivnim. Stoga smo odlucili
projekt nastaviti i poceli razmisljati o novom
izdanju projekta News&You koji bi se posvetio
skolama u ruralnim podrucjima Europe.

Kljuéne rijeci: Sirenje znanja o medijima,
aktivan prosumer medija, projekt News&You,
stvaranje i razmjena multimedijskih proizvoda

News&You digital natives for medi@ literacy.
»you can play too!”

Our life is strongly influenced by media. But
we use to think them just as instruments,
without taking advantage of their big power.
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Why not use them more? Why not break up
the wall that separates the citizen from the
data? Let's stop complaining about tradi-
tional information or posting on social me-
dia only photos of cats. Instead, why don't
we use media to make something great,
to change things, to build a more United
Europe? To achieve these important goals
spreading knowledge about media and their
great social power is essential. Each person
must learn to use media in a more conscious
and focused way. Everyone should take con-
sciousness about responsibility in being not
just passive users, but also active media pro-
sumers. Netone, in the News&You Project,
proposed to find a methodology to enhance
media education between european youth
and train active citizens to cooperate in the
construction of the future European Society.
The aim of the project was to help them un-
derstand the effect that each action involv-
ing media can produce in their life and in
the real and/or digital communities in which
they live. In the project where involved: an

italian university (UTIU Universita Telematica
Internazionale Uninettuno) and youth as-
sociations among six european countries
(England, Germany, ltaly, Portugal, Poland
and Slovenia). We implemented the new
methodology, by engaging an international
group of youngers in a theoreticalpractical
course, realized with a nonformal educa-
tion approach. Across a bottom up process
and coparticipation in creating and sharing
multimedia products. Back in their coun-
tries, participants and associations realized
local events to spread knowledge and con-
sciousness about media and their great social
power. Some university professors and senior
media experts judged the project in a very
positive way. So we decided to keep going
and started to think about a new edition of
the News&You Project, dedicated to schools
in rural areas of europe.

Key words: spreading knowledge about
media, active media prosumers, News&You
Project, creating and sharing multimedia
products
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Planiranje migracije digitalnoga zemaljskog odasiljanja s DVB-T standarda na
DVB-T2 u Republici Hrvatskoj / Planning migration of digital terrestrial television
from DVB-T standard to DVB-T2 in Republic of Croatia
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Planiranje migracije digitalnoga zemaljskog
odasiljanja s DVB-T standarda na DVB-T2 u
Republici Hrvatskoj

Analogno televizijsko odasiljanje u Hrvatskoj u
potpunosti je isklju¢eno 31. prosinca 2010, a
zamijenilo ga je odasiljanje u DVB-T standardu.
To je donijelo vedi broj televizijskih programa s
boljom kvalitetom slike te oslobodilo frekven-
cijski pojas za prvu digitalnu dividendu koja se
sada rabi za LTE mobilne Sirokopojasne uslu-
ge. U danasnje se vrijeme u mnogim zemlja-
ma uvodi noviji i napredniji standard DVB-T2
koji je prosirenje DVB-T standarda. U Hrvatskoj
se DVB-T2 vec rabi za uslugu zemaljske naplat-
ne televizije. DVB-T2, u istome frekvencijskom
pojasu, nudi mnogo vedi kapacitet prijenosa
koji omogucuje jos vise televizijskih progra-
ma, laksu mogucnost prelaska na HD usluge
i mogucnost oslobadanja dodatnih frekven-
cija za drugu digitalnu dividendu. To ¢e ima-
ti pozitivan utjecaj na ekonomsku odrzivost
tradicionalnih elektronickih medija u trzisnoj
digitalnoj ekonomiji, a frekvencije druge di-
vidende posebice su prikladne za pokrivanje
ruralnih podrucja bezi¢nim Sirokopojasnim
uslugama kako bi se prevladao digitalni jaz. U
ovom ¢emo radu analizirati pouke isklju¢enja
analogne televizije, odnosno jesu liiskoristene

2Sveuciliste Sjever (Hrvatska)
emil.dumic@fer.hr,domagoj.frank@unin.hr

prilike da se gradanstvo Sire upozna s novim
tehnologijama putem medijskih kampanja i
je li posvecena potrebna pozornost medijskoj
pismenosti gradana te motivaciju za daljnju
migraciju prema DVB-T2 standardu iz trZisne,
regulatorne, tehnicke i gospodarske perspek-
tive. Buduci razvoj zemaljskog odasiljanja ra-
spravit Ce se i usporediti s drugim oblicima
televizijskog odasiljanja (primjerice putem
Internet TV-a, IPTV-3, kabelske i satelitske te-
levizije). Razmotrit ¢e se predvideni troskovi
migracije, moguce smanjenje troskova oda-
Siljianja, drzavne subvencije za kupnju novih
DVB-T2 prijamnika i drugi ¢cimbenici prelaska
na DVB-T2 te dati preporuke medijima i regu-
latornim tijelima u kojim je podru¢jima po-
trebno posvetiti pozornost u svrhu medijskog
opismenjavanju najsireg gradanstva. Ova je
analiza temelj za identificiranje kljuc¢nih pre-
duvijeta, koristi, prepreka i dionika u migraciji
na DVB-T2. Bit ¢e naznacena daljnja podrucja
istrazivanja i postavljena pitanja koja treba od-
govoriti kako bi se pripremio optimalan plan
za migraciju na DVB-T2 iz tehnicke, ekonom-
ske, trziSne i drustvene perspektive.

Klju¢ne rijeci: digitalna zemaljska televizija,
migracija na DVB-T2, medijska pismenost, tr-
Ziste odasiljanja televizije, ekonomska odrzi-
vost, digitalni jaz, kapacitet mreze
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Planning migration of digital terrestrial
television from DVB-T standard to DVB-T2 in
Republic of Croatia

On 31st December 2010. analog television
in Croatia was completely switched off and
was replaced by DVB-T television standard.
Because of that, it became possible to pro-
vide more TV channels with higher quality
and freed up frequency band for first digital
dividend, which is now used for LTE mobile
broadband services. Nowadays, newer and
more advanced standard DVB-T2, which is the
extension of DVB-T, is being implemented in
many countries. In Croatia DVB-T2 is used for
terrestrial pay TV platform. DVB-T2 offers sig-
nificantly higher network capacity in the same
frequency band which enables more televi-
sion channels, easier migration to HD services
and possibility to free up additional frequen-
cies for second digital dividend. Second
dividend frequencies are especially fitted for
covering broad rural areas with wireless broad-
band services that can reduce digital gap.
Such benefits would have positive impact on
economic sustainability of traditional broad-
casting media in competitive digital econo-
my. In this paper we analyze lessons learned
from analog switch off and if the opportunity

to introduce citizens with new technologies
through media campaigns is exploited and
is sufficient attention to media literacy taken,
as well as motivation for further migration
to DVB-T2 standard from market, regulatory,
technical and economy perspectives. Future
development of terrestrial broadcasting will
be also discussed and compared with other
broadcasting platforms (e.g. internet, cable,
satellite). Predicted reduction of TV broadcast-
ing costs, migration costs, need for govern-
ment subsidy to buy new DVB-T2 receivers
and other cost factors of the transition to DVB-
T2 will be discussed. Recommendations to
the media and regulatory bodies will be given
with areas that they need to pay attention to,
in order to increase media literacy of citizens.
That analysis is a basis for identifying key pre-
requisites, benefits, obstacles and stakehold-
ers in migration to DVB-T2 and enumerates
further research areas and questions that have
to be answered in order to prepare optimal
plan for migration to DVB-T2 from technical,
economic, market and society perspectives.

Key words: digital terrestrial television, mi-
gration to DVB-T2, media literacy, broadcast-
ing media market, economic sustainability,
digital gap, network capacity
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Djedja knjizevnost u digitalnim medijima / Summary: Children’s Literature in

Djecja knjizevnost u digitalnim medijima

U Zelji da djeci i mladima priblizimo digitalne
medije, omogu¢imo nuzno medijsko opi-
smenjavanje, a i (donkihotovski) potakne-
mo na citanje kvalitetnih knjizevnih djela,
nerijetko posezemo za razlicitim digitalnim
adaptacijama knjizevnih klasika i drugih li-
terarnih uspjesnica. Danas se u digitalnome
obliku nalazi velik broj knjizevnih djela (od
raznolikih bajki, klasika poput ,Alise u zemlji
¢udesa”,,Pipi Duge Carape”, ,Maloga princa”
do suvremenih djela poput,Harryja Pottera”).
U opisu svojih digitalnih adaptacija, autori se
nerijetko sluze primamljivim atributima koji-
ma obecavaju visoku razinu interakcije Citate-
lja s djelom, hipermedijaciju (,klasi¢ne price u
novome ruhu”) i slicno. Ipak, nerijetko je rijec
o djelima koja nespretno pristupaju prevode-
nju jezi¢noga koda u druge medijske objekte
te koja iznevjeravaju klasi¢nu pripovijed na
nacin da s knjizevnim predloskom tvore tek
paratekstualni odnos. Kao rezultat dobivamo
nekvalitetna djela (Sund) ¢ija je jedina funkci-
ja iskoristavanje moguc¢nosti novoga medija,
zabava (i bolja prodaja), bez neke znacajnije
knjizevne vrijednosti. Jednako pojavi petpa-
rackih djecjih pustolovnih romana tridesetih
godina prosloga stoljeca, u digitalnim medi-

Digital Media

Gabelica, Marina

Uciteljski fakultet, Sveuciliste u Zagrebu (Hrvatska)

marina.gabelica@gmail.com

jima sve je vise djela upitne namjene i kva-
litete nastalih za mladu publiku. U radu se
analiziraju digitalna djela djecje knjizevnosti s
naglaskom na uspjeSnim i manje uspjesnim
adaptacijama knjizevnih klasika. S obzirom
n ato da su djeca i mladi vjerni korisnici di-
gitalnih medija, u radu se naglasava vaznost
implementacije digitalnih knjizevnih djela u
moderni odgojno-obrazovni sustav, no uz
jasno naznacenu potrebu da se sve vece trZi-
Ste digitalnih djela namijenjenih djeci pomno
prati i procjenjuje.

Kljuéne rijeci: digitalni mediji, digitalna knji-
Zevnost, djec¢ja knjizevnost, interaktivno pri-
povijedanje, interaktivnost — interpasivnost,
suvremeni odgoj i obrazovanje

Summary: Children’s Literature in Digital
Media

In order to familiarise children and teenagers
with digital media, teach necessary media
literacy, and (quixotically) encourage reading
of quality works of literature, we often reach
for various digital adaptations of literary clas-
sics. Today, a large number of literary works
are presented in digital form (from various
fairy tales, classics such as Alice’s Adventures
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in Wonderland, Pippi Longstocking, and The
Little Prince to contemporary popular works
such as the Harry Potter series). When de-
scribing their digital adaptations, authors
often use enticing words promising a high
level of the reader’s interaction with the
work, hypermediation (,classical stories in
a new form”) etc. However, these works of-
ten approach the translation of the linguistic
code into other media objects rather clumsily
and betray the classic narration by creating
a merely paratextual relationship to the liter-
ary origin. As a result, we are left with works
of low quality, whose sole function is to use
the possibility of a new medium, and provide
entertainment (and better sales), without a
significant literary value. Just as it happened
with the advent of children’s cheap adventure

paperbacks in the 1930s, there are more and
more works (of questionable purpose and
quality) made for the young audience in digi-
tal media today. The paper analyses digital
works of children’s literature, with emphasis
on the successful and less successful adapta-
tions of literary classics. Given that children
and teenagers are avid consumers of digital
media, the paper stresses the value of imple-
menting digital works of literature into the
modern educational system, with a clearly
indicated necessity of careful following and
assessment of the ever-growing market of
digital works aimed at children.

Key words: digital media, digital literature,
children’s literature, interactive storytelling,
interactivity — interpassivity, contemporary
education
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Medijska pismenost i novinske dokumentacije u Hrvatskoj te njihova vaznost
u digitalnom dobu za novinarstvo i izvjestavanje / Media literacy and news
libraries in Croatia and their importance for digital age journalism and reporting

Gavran, Gabrijela’; Zgrablji¢ Rotar, Nada?

Medijska pismenost i novinske
dokumentacije u Hrvatskoj te njihova
vaznost u digitalnom dobu za novinarstvo i
izvjestavanje

Novinska industrija u Hrvatskoj svakodnevno
proizvodi goleme koli¢ine novinskih tekstova
koji nisu dovoljno pretrazivi te nisu lako do-
stupni, $to sve utjece na kvalitetu izvjestava-
nja. S druge strane, novine biljeZe svakodnev-
na dogadanija te su izvor brojnih informacija
za korisnike. Za novinare iz tiskanih medija
vazno je funkcioniranje novinskih dokumen-
tacija. Zatecena praksa u novinskoj industriji
u Hrvatskoj u segmentu novinskih dokumen-
tacija pokazuje da ona nije iskazala potrebu
za novinskim dokumentaristima, tj. nije ih
ukljucila dovoljno u svoj rad. Uporabom or-
ganiziranih baza podataka novinari i istrazi-
vadi trosili bi manje vremena za pretrazivanje
novina i prikupljanje novinskih ¢lanaka pa bi
imali vise vremena za pisanje ¢lanaka i provje-
ru informacija i na taj bi nacin razina kvalitete
novina bila visa. Autorice u radu tematiziraju
medijsku pismenost u odnosu na znacenje
funkcioniranja novinskih dokumentacija u Hr-
vatskoj. Na koji bi nacin novinari morali raditi
na razvoju medijske pismenosti da bi mogli
sagledati vaznost novinskih dokumentacija i

' Pravni fakultet, Sveuciliste u Zagrebu (Hrvatska)
2Hrvatski studiji, Sveuciliste u Zagrebu (Hrvatska)
gabrijela.gavran@zg.t-com.hr;nrotar@hrstud.hr

novinskih arhiva kako bi se mogli njima ucin-
kovitije sluziti? Na koji bi nacin bi mogli lakse
pristupati gradi novinskih dokumentacija te
bolje vrednovati i analizirati prikupljene no-
vinske ¢lanke i druge podatke koje priprema
ta sluzba? S druge strane, novi tehnoloski
zahtjevi te velike mogucnosti primjene in-
formacijskih tehnologija traze i od novinskih
dokumentarista da budu medijski pismeni te
na taj nacin postanu aktivni partneri novinari-
ma. U kojoj bi mjeri mjeri veca standardizacija
te ucinkovita digitalizacija olaksale pretraZiva-
nje i pristup informacijama? Na koji bi nacin
vece razumijevanje vaznosti sluzbe novinske
dokumentacije moglo potaknuti pozitivne
promjene u tiskanom novinarstvu? U odnosu
na zateceno stanje u Hrvatskoj, postoji izraze-
na potreba za boljim pretraZivanjem proslog
razdoblja. Za hrvatske novinare i istraZivace
posebno su vazne novine iz razdoblja Do-
movinskog rata i tranzicije. Novinari iz tiska-
nih  medija trebaju profesionalnu pomoc
novinskih dokumentarista u pretraZivanju te
provjeri informacija posebno iz tog razdoblja
koje jos nije digitalizirano.

Klju¢ne rijeci: novinska industrija, novinska
dokumentacija, organizirane baze podataka,
provjera informacija, digitalizacija
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Media literacy and news libraries in Croatia
and their importance for digital age
journalism and reporting

Every day newspaper industry in Croatia pro-
duces a great quantity of newspaper articles
which are not sufficiently searchable and not
easily accessible. It has a negative effect on
the quality of news reporting. On the other
hand newspapers report on daily events and
are a source of information for users. Proper
functioning of news libraries is of great im-
portance for print journalists. The present
practice of the newspaper industry in Croatia
in the segment of newspaper documentation
shows that the need for news librarians has
not been recognized, that is, they have not
been sufficiently involved. By using organ-
ized data bases journalists and researchers
would spend less time searching newspa-
pers and collecting newspaper articles and
would therefore have more time to spend
on writing articles and checking information.
As a consequence the quality of newspapers
would improve. The subject of this paper is
media literacy in relation to the meaning of
functioning of news libraries in Croatia. How
should journalists develop their media litera-
cy to be able to understand the importance
of news libraries and newspaper archives

in order to be able to use them more effi-
ciently? How could they more easily access
a news library and be able to better value
and analyze the collected newspaper articles
and other data prepared by the mentioned
service? On the other hand, because of the
new technological demands and greater
possibilities of application of information
technologies news librarians are expected to
be media literate and in this way become ac-
tive partners to journalists. To which extend
would greater standardization and efficient
digitization facilitate the search for and ac-
cess to information? How could a better
understanding of the importance of news
library service start some positive changes
in print journalism? The present situation in
news libraries in Croatia shows that there is
a need for better search possibilities of the
past period. The newspapers from the period
of Homeland War and the transition period
are especially important to Croatian journal-
ists and researchers. The print media journal-
ists need professional help of news librarians
when searching for and checking information
especially from the non-digitized period.

Key words: newspaper industry, news librar-
ies, organized data bases, information check-
ing, digitization
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Medijska pismenost i kriza drustva / Media literacy and the crises of society
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Medijska pismenost i kriza drustva

Aktualnost i znacenje teme ‘medijska pisme-
nost'rezulatat je potrebe proizvedene novim
tehnologijama i istodobno uvecanim mo-
guc¢nostima njihova koristenja u svrhu dobra,
na korist Covjeku i drustvu i istovremeno u
destruktivne svrhe. Otud je zapravo pitanje
sto je korisno postalo sastavnica kompleksa
interesa koji su u sredistu posmoderne epo-
he. Ova tema postaje predmet istrazivanja i
rasprava nakon 80-ih godina 20. stoljeca, pre-
ciznije nakon 1992. Godine, iako je potreba za
‘novom pismenoscu’ kao pretpostavkom ak-
tivnog sudjelovanja u drustvenom Zivotu za-
pravo vezana za tzv. informaticku fazu razvoja
svijeta. Ta, 'nova pismenost’ ne znaci samo os-
posobljenost za razumijevanje novih simbola
odslikanih znakovima ‘starog pisma’vec¢ znaci
uskladivanje nacina odgoja i obrazovanja za
sudjelovanje u modernim drustvenim pro-
cesima u zajednici (zajednicama) koju u su-
vremenim uvjetima oznacuje politicki pojam
gradanstvo. Medijska pismenost kao sastav-
nica Sireg pojma ‘nove pismenosti’ zapravo
je usmjerena na pojedinca u svrhu njegove
osposobljenosti za Siroki spektar koristenja
medijima u tehnoloskom smislu, ali i ospo-
sobljenost za kriticko prosudivanje sadrzaja

sljivoa@fpn.unsa.ba

i informacija koje nude ‘odbjegli mediji' nad
kojima kontrola vise nije moguca, niti pre-
porucljiva bez obzira na ogranic¢enja koja su
evidentna i koja imaju funkciju ogranic¢avanja
ili uklanjanja zloupotreba. Otud goruce pita-
nje korisnosti ostaje vezano uz interes i motiv
zloupotrebe u svijetu iji je zajednicki nazivnik
INTERES. Antagonizam, kako unutar drustva,
tako i izmedu razlic¢itih drustava utjece na
vrijednosni sustav, iz ¢ega se generira perma-
nentna otvorena ili latentna kriza globalnog i
lokalnog karaktera. Nova, medijska pismenost
omogucit ce razvoj kritickog odnosa spram
generatora krize i drustvo usmjerivati prema
progresu.

Kljuéne rijec¢i:medijska pismenost, posmo-
derna epoha, nova pismenost, kriticko prosu-
divanje sadrzaja i informacija, progres

Media literacy and the crises of society

The relevance and importance of the topic
‘media literacy’ are the result of the needs
generated by new technologies and at the
same time of the enlarged possibilities to use
them for the purpose of good, for the ben-
efit of both the man and society and for the
destructive purposes as well. Thus, it is really
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a question of what has become a useful com-
ponent of the complex interests that are at
the centre of postmodern epoch. This theme
becomes the subject of the researches and
the debate after the 80s of the 20th century,
more precisely upon the year 1992. although
the need for a 'new literacy’ as a prerequi-
site for an active participation in social life is
actually related to the so-called IT develop-
ment phase of the world. This 'new literacy’
does not only refer to the competence to
understand the new symbols painted with
signs of ‘old letters' but it also means the har-
monization of upbringing and education to
participate in modern social processes in the
community (communities), which, in modern
terms, is marked with the political concept of
citizenship. Media literacy as a component of
the broader concept of 'new literacy'is actu-
ally directed at an individual and his capacity
to use a wide range of media in technological

terms, but also his capability for critical judg-
ment of the content and information offered
to him by runaway media, over which, con-
trol is no longer possible, nor recommended
regardless of the limitations that are obvious
and which have the function of restricting or
eliminating the abuses. Hence the burning
question remains related to the utility of the
interest and motivation of abuse in the world,
with the common denominator called INTER-
EST. Antagonism, both within societies and
between different societies affects the value
system from which it generates permanent
opened or latent crisis of global and local
character. New media literacy will enable the
development of a critical attitude towards the
crisis generators and society directed towards
its progress.

Key words: media literacy, postmodern ep-
och, new literacy, critical judgment of the
content and information, progress
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Daje li softverska pismenost novi oblik ‘digitalnoj podjeli'? / Is software literacy

reshaping the ‘digital divide?
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Daje li softverska pismenost novi oblik
‘digitalnoj podjeli’?

Svi oblici socijalne, kulturne, politicke i gos-
podarske prakse sve vise bivaju ugradeni u
neki oblik softvera, informirani su i djelo-
mic¢no oblikovani nekim oblikom softvera,
na razini aplikacije, platforme i Sire infra-

strukture. Koncept ‘softverske pismenosti’

ima Siroke implikacije jer sve viSe zivimo,
radimo i igramo se unutar softverskih kul-
tura, a taj koncept treba prepoznati kao
temeljnu pismenost povezanu s digital-
nim medijima. Na tim je pretpostavkama
izgraden projekt dvogodisnjeg istrazivanja
znacenja softverske pismenosti u tercijar-
noj nastavi i u¢enju. U tercijarnom kontek-
stu to ukljucuje stru¢nost u razumijevanju,
primjeni, rjesavanju problema i kritiku sof-
tvera u nastojanju postizanja odredenih ci-
ljeva ucenja. Oslanja se na spoj opcenitih
kompetencija i softvera i tehnologija, uz
sposobnost da se upusti u neovisnije (¢ak
i neformalno) ucenje kad je to potrebno i
onako kako je potrebno. Ovaj rad navodi
pocetne zakljucke projekta koji se odnose
na odnos izmedu ucenikove uspjesnosti
u usvajanju softverske pismenosti i njiho-
vih Sirih zanimanja i razumijevanja znanja

'University of Waikato (New Zealand)
hight@waikato.ac.nz

u razli¢itim disciplinama (strojarstvo i me-
dijski studiji). Nas je projekt provjeravao
pismenost u primijeni koja je poznata ve-
¢ini studenata na visokoskolskoj razini (MS
PowerPoint), strojarskih aplikacija za poseb-
ne namjene (SolidWorks) i medijske studije
(Final Cut Pro) kod studenata Sveucilista na
Novom Zelandu. Podatci o studentima pri-
kupljeni su putem istrazivanja provedenog
putem interneta i intervjuiranjem pripadni-
ka fokusne skupine. Nasi pocetni rezultati
upucuju na to da postoje znatne varijacije
u sposobnosti u¢enika da shvate, nauce i
primijene softverske aplikacije u visokos-
kolskom kontekstu, kao i u njihovoj spo-
sobnosti da usvoje softversku pismenost. |
tamo gdje je osigurana formalna izobrazba
u uporabi specifi¢nih aplikacija, studenti su
se i dalje oslanjali, a i ocekivalo se da ce se
njima koristiti, na neformalne strategije (uk-
lju¢ujuci pokusaje i pogreske) da bi naucili
softver. Softverska pismenost varira od dis-
cipline do discipline; u nekim disciplinama
studentsko razumijevanje, stru¢nost i spo-
sobnost sa softverom klju¢ni su za njihov
uspjeh u razumijevanju i primjeni znanja
specifi¢cnog za tu disciplinu.

Kljucne rijeci: softver, softverska pismenost,
softverska kultura, digitalni mediji
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Is software literacy reshaping the ‘digital
divide”?

All forms of social, cultural, political, and
economic practice are increasingly embed-
ded within, informed and partially shaped
by forms of software, at the level of applica-
tions, platforms and broader infrastructures.
The concept of ‘software literacy’ has broad
implications as we increasingly live, work and
play within software cultures, and needs to
be acknowledged as a core literacy associ-
ated with digital media. These assumptions
informed a two-year research project ex-
ploring the significance of software litera-
cies in tertiary teaching and learning. In the
tertiary context, this involves expertise in
understanding, applying, problem solving
and critiquing software in pursuit of par-
ticular learning goals. It relies on a combina-
tion of general competency with software
and technologies, together with the abil-
ity to undertake more independent (even
informal) learning as and when required.
This paper reports on initial findings of the
project, which explores the relationship be-
tween student success in acquiring software
literacy and their broader engagement and

understanding of knowledge across diverse
disciplines (Engineering and Media Studies).
Our project examined literacies associated
with an application familiar to most students
at the tertiary level (MS PowerPoint) and dis-
ciplinary-specific applications for Engineer-
ing (SolidWorks) and Media Studies (Final Cut
Pro) students from a New Zealand university.
Student data was collected through an on-
line survey and focus group interviews. Our
initial findings suggest that there are signifi-
cant variations in students'ability to compre-
hend, learn and apply software applications
within a tertiary context, and in their ability
to acquire software literacies. Where formal
training is provided for disciplinary-specific
applications, students still relied upon, and
were expected to use, informal strategies
(including trial and error) in learning the soft-
ware. Software literacy varies from discipline
to discipline; in some disciplines student
understanding of, competence and capabil-
ity with software is central to their success
in understanding and applying disciplinary
knowledge.

Key words: software, software literacy, soft-
ware culture, digital media
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Kako sprijeciti govor mrznje na hrvatskim news portalima / How to Prevent Hate

Speech at Croatian News Portals
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Kako sprijeciti govor mrZnje na hrvatskim
news portalima

Internet je najdemokratskiji medij. Prvi put u
povijesti na nekom mediju gotovo svi mogu
iznijeti misljenja i stajalista. Sve vedi broj ljudi
za to se koristi komentarima pod tekstove na
internetskim news portalima. Ta sloboda, me-
dutim, ima i nedostatke. Zbog manjka kon-
trole Citateljskih komentara na news portali-
ma u javnost dolaze i oni puni mrznje, uvreda,
ugrozavanja ljudskih i manjinskih prava ili ne-
primjerenih izraza (psovki). IstraZivanje prove-
deno na Cetirima hrvatskim news portalima
(24sata.hr, vecernji.hr, index.hr i tportal) poka-
zuje koliki je udio takvih zlonamjernih komen-
tara.Osim toga, rad analizira praksu kontrole
Citateljskih komentara i pokazuje koje se me-
tode rabe za smanjenje govora mrznje. Naju-
¢inkovitije je u potpunosti ukinuti komentare
Citatelja (net.hr), ali time se dokida i interak-
Cija s Citateljima, a to sve vodi do smanjenja
posjecenosti portala. Primjenjuje se i metoda
dopustanja komentara samo putem Face-
booka koji u velikoj mjeri ukida anonimnost
Citatelja (jutarnji.hr) ili pak zaposljavanje ad-
ministratora koji vodeni jasnim pravilima bri-
Su neprimjerene komentare (24sata.hr). Rad
istrazuje moze li smanjivanju takvih komen-

rivanusé@gmail.com

tara pridonijeti sustavno ukljucivanje novinara
koji pisu tekstove u rasprave s Citateljima koji
te tekstove komentiraju (npr. 24sata.hr). Sve
su to, ipak, samo prvi koraci prema uklanjanju
govora mrznje s interneta. U radu se zakljucu-
je kako konacan uspjeh nece biti mogu¢ bez
sustavnog podizanja razine medijske kulture
Citatelja, koji ¢e i kroz redoviti obrazovni su-
stav spoznati osnovne postulate etike masov-
nih medija i masovne komunikacije u koju su
odjednom usli koristenjem internetom.

Klju¢ne rijedi: internet, news portali, komen-
tari ¢itatelja, govor mrznje, etika, obrazovanje

How to Prevent Hate Speech at Croatian
News Portals

Internet is the most democratic media. For
the first time in history almost everyone may
express their opinions and attitudes in a cer-
tain media. The increasing number of people
uses comments under articles on Internet
news portals to that end. Such freedom, how-
ever, has its flaws. Due to the lack of control
on news portals readers’comments teaming
with hate, insults, and infringements of human
and minority rights or inappropriate language
(swearing) reach the public. A survey per-
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formed at four Croatian news portals (24sata.
hr, vecernji.hr, index.hr and tportal) indicate the
percentage of such malevolent comments. Be-
sides, this paper analyzes practice of control-
ling of readers'comments and indicates which
methods are used to reduce the hate speech.
The most effective method is to entirely termi-
nate the possibility of readers’comments (net.
hr) but such method at the same time termi-
nates interaction with readers which leads to
less traffic on the portal. Method of permitting
comments only via Facebook which largely
prevents anonymity of readers is also used
(jutarnji.hr) or hiring of administrators who
us a clear set of rules to delete inappropriate
comments (24sata.hr). This paper explores the

possibility of systematic involvement of re-
porters who write articles in discussions with
reader who comment such articles as a con-
tribution to reduce the number of such inap-
propriate comments (example 24sata.hr). Still,
all of these are merely initial steps in removing
the hate speech from Internet. The paper con-
cludes that ultimate success won't be possible
without systematic increase of level of readers’
media culture who will, also through regular
educational system, familiarize themselves
with basic postulates of mass media ethics and
mass communication they suddenly became a
part of by using Internet.

Key words: Internet, news portals, readers’
comments, hate speech, ethics, education
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Utjecaj novih tehnologija na nastanak i razvoj participativnog (gradanskog)
novinarstva / Impact of new technologies on emergence and development of

participatory (citizen) journalism

lvanus, Zeljana

Agencija za poljoprivredno zemljiste; Filozofski fakultet Sveucilista u Zagrebu — doktorandica

Utjecaj novih tehnologija na nastanak
i razvoj participativnog (gradanskog)
novinarstva

Novinarstvo se danas nalazi pred najvecim
izazovom od nastanka. Nove tehnologije pot-
puno su promijenile nacin rada u novinarstvu,
medijske objave, ali i medijsku publiku. Upra-
vO su nove tehnologije omogucile medijskoj
publici da se aktivno ukljuci u stvaranje medij-
skih sadrzaja, sto je prije bilo gotovo nezami-
slivo. | dok su pojedini mediji spremni platiti
uratke amatera bez obzira na to je li rijec o fo-
tografijama, audio ili videomaterijalima, drugi
smatraju da amateri ne bi smjeli obavljati no-
vinarski posao. Novinarstvo kao profesija na taj
je nacin izlozena ostroj konkurenciji amatera.
Sve velike svjetske redakcije Sirom su otvorile
vrata suradnje gradanima novinarima koji po-
sredovanjem modernih tehnologija sudjeluju
u stvaranju i Sirenju razlicitin sadrzaja. Sadasnji
stupanj razvoja tehnologije, smartphonei, brzi
internet, jake drustvene mreze i slicno omo-
gucuje velikom broju ljudi biljezenje dogada-
ja, pisanje komentara, iniciranje najrazlicitijin
pokreta i promjena. To ¢e se u buduc¢nosti
jo$ intenzivirati. Participativno (gradansko
novinarstvo) polako ulazi i u hrvatske medije,
unato¢ protivljenju novinara. Dnevne novine

(Hrvatska)
zeljana.ivanus@gmail.com

,24sata” osnovale su i UGC odjel koji se bavi
filtriranjem i provjeravanjem materijala koje
salju gradani novinari. Nekada su ljudi sjedili u
svome dnevnom boravku i konzumirali medij-
ske sadrzaje, danas sjede pred svojim racuna-
lom ili tipkaju na svojem mobitelu ili iphoneu
i stvaraju te iste sadrzaje. Tehnologije su pot-
puno promijenile medije i njihove modele po-
slovanja. Gradani novinari postali su suradnici
medija, ali ostalo je nerijeSeno pitanje njihove
eti¢nosti i vjerodostojnosti. Odgovornost leZi
na samim gradanima novinarima i njihovu
medijskom opismenjavanju, ali isto tako na
medijima koji bi trebali provjeravati rad gra-
dana novinara prije objave.

Klju¢ne rijeci: participativno (gradansko) no-
vinarstvo, nove tehnologije, medijska publika,
vjerodostojnost

Impact of new technologies on emergence
and development of participatory (citizen)
journalism

Journalism today is facing the greatest chal-
lenge since its beginnings. New technolo-
gies entirely changed methods of journalistic
work, media publications but also the me-
dia public. It is precisely new technologies
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that enabled media public to become ac-
tively involved in creation of media content
which was almost unthinkable in the past.
While certain media are prepared to pay for
amateur contributions regardless if these are
photographs, audio or video materials, oth-
ers believe that amateurs should not perform
journalistic work. Journalism as a profession
is thus exposed to fierce competition of
amateurs. All major global editorial boards
widely opened doors for cooperation with
citizen reporters who, by means of modern
technologies, participate in creation and dis-
semination of various contents. Current level
of technology development, smartphones,
fast internet, strong social networks and simi-
lar enable a large number of people to record
events, write comments, initiate most various
movements and changes. This will intensify
even more in the future. Participative (citizen

journalism) is slowly entering Croatian me-
dia, in spite of opposition by journalists. Daily
newspaper 24sata established UGC depart-
ment that performs filtering and verification
of materials provided by citizen reporters.
People once sat in their living rooms and
consumed media content and today they
are sitting in front of their computers or
type on their cellular phones or iphones and
create the same media content. Technolo-
gies changed the media and their business
models entirely. Citizen reporters became as-
sociates of the media. However, the issue of
their ethics and credibility remains unsolved.
Responsibility is on shoulders of citizen re-
porters and their media literacy but also on
the media that should verify contributions of
citizen reporters prior to publication.

Key words: participatory (citizen) journalism,
new technologies, media public, credibility
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Znanstvenici na novom zadatku: publika ili kreatori medijskog sadrzaja? /
Scientists on a new mission: audience or creators of media content?

Inanstvenici na novom zadatku: publika ili
kreatori medijskog sadrzaja?

Konceptu medijske pismenosti, na odrede-
nom bismo stupnju drustvene i demokratske
razine, mogli pristupati i detektirajuci uloge i
odgovornosti onih koji stvaraju medijski sa-
drzaj i koji se obracaju disperziranoj i aktivnoj
publici. U suvremenim i sve promjenjivijim
uvjetima sve se vise analiza medijske zastu-
plienosti ne oslanja isklju¢ivo na rad novinara,
vec se paznja posvecuje i ostalim sudionicima
u stvaranju medijskih sadrzaja. Ako bismo ta-
kvom medijskom procesu pristupili kao svo-
jevrsnom lancu na kraju kojeg se nalaze kon-
zumenti sadrzaja, valjalo bi odrediti i te ostale
klju¢ne dionike i definirati njihovu ulogu u kre-
iranju medijske osvijestenosti gradana. Zato
u ovom radu, znanstvenoj i akademskoj za-
jednici, pristupamo ne samo, s jedne strane,
kao publici, nego na drugoj razini, istim tim
znanstvenicima i istrazivacima, kao kreatorima
medijske i drustvene zbilje. Na temelju rezul-
tata dobivenih, provedenim anketnim istrazi-
vanjem i dubinskim intervjuima s istaknutim
hrvatskim znanstvenicama i znanstvenicima iz
podrucja prirodnih znanosti, Zeljeli smo sazna-
ti koliki je stupanj njihova aktivna koristenja
medijima (¢ak 51% znanstvenika komunicira
s javnosti posredstvom medija). Istrazili smo i

Jergovi¢, Blanka'; Raguz, Andelka?

"Hrvatska radiotelevizija (Hrvatska)
2Hrvatski studiji, Sveuciliste u Zagrebu (Hrvatska)
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nacin na koji istrazivaci u Hrvatskoj medijima
pristupaju kao publika te kako im mediji slu-
Ze kao kanal za vlastitu i promociju profesio-
nalnih postignuca, odnosno koje prednosti i
nedostatke uocavaju u medijskoj komunika-
ciji znanosti. S obzirom na to da je akademska
zajednica i klju¢an sudionik u medijskom po-
krivanju, istrazili smo i koliko su nasi prirodo-
znanstvenici medijski pismeni (44% ispitanika
dodatno se obrazovalo za medijske nastupe),
odnosno jesu li svjesni svoje implicitne odgo-
vornosti u medijskom opismenjivanju publike.
Svrha je ovoga rada na temelju eksperimental-
nih dokaza, opisati nove uloge znanstvenika
u stvaranju medijske pismenosti gradana te
ustanoviti kako oni sami utjecu na prikazivanje
znanosti u tradicionalnim i novim medijima.
Kljuéne rijeci: znanstvenici, mediji, medijska
pismenost, odgovornost, znanstvena komu-
nikacija

Scientists on a new mission: audience or
creators of media content?

The concept of media literacy, on a certain
social and democratic level, could be ap-
proached by detecting the roles and respon-
sibilities of those who create media content
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and those who are addressing a dispersed
and active audience. In modern and increas-
ingly changing conditions, media content
analysis is moving more and more away from
relying exclusively on the work of journalists
and attention is shifting into other contribu-
tors to the creation of media content as
well. If we approach such a media process
as an imagined chain, at the end of which
are the consumers of the media content,
it would be desirable to also identify other
key actors and define their role in creating
the media consciousness of citizens. There-
fore, in this paper we approach the scientific
and academic community not only from one
the media but on a whole different level, as
those same scientists and researchers and as
the creators of media and social reality. Based
on results obtained by survey research and
thorough interviews with prominent Croa-
tian scientists and scientists working in the
field of natural sciences, we wanted to find
out the extent of their active use of the me-
dia (as much as 51% of scientists communi-
cate with the public through the media). We

also explored the way in which researchers in
Croatia approach the media as an audience
themselves and how the media serves them
as a channel for promotion of their personal
and professional accomplishments, as well
as their perceived upsides and downsides
in the communication of science through
appears in both traditional and new media.
Taking into account that the academic com-
munity is a key participator in media cov-
erage, we also explored the media literacy
of our scientists working in natural science
fields (44% of our sample had additional me-
dia appearance training), as well as whether
they are conscious of their implicit respon-
sibility for spreading media literacy to their
audiences. The purpose of this work is to de-
scribe, based on experimental evidence, the
new roles that scientists have in the creation
of media literacy among citizens, and to de-
termine how the scientists themselves influ-
ence the way in which science angle, as an
audience.

Key words: scientists, media, media literacy,
responsibility, science communication
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Preuzimanje suvisnih anglizama na hrvatskim internetskim portalima kao
problem medijske pismenosti / Excessive use of English loanwords on Croatian
web portals as a problem of media literacy

Preuzimanje suvisnih anglizama na
hrvatskim internetskim portalima kao
problem medijske pismenosti

U izlaganju se, na temelju istraZivanja jezika
najposjecenijih hrvatskih internetskih portala,
analizira sve ubrzanije nekriticno preuzimanje
suvisnih anglizama koje dovodi do toga da je
dio medijskoga prostora preplavljen engle-
skim jezi¢nim utjecajem ¢ak u tolikoj mjeri da
je glavnina rubrika na nekima od analiziranih
portala naslovljena preuzetim leksickim jedi-
nicama iz engleskoga jezika koje ni na pravo-
pisnoj razini nisu obiljeZzene kao strani jezic¢ni
elementi. U radu se, s obzirom na vazan dio
zadace medija u odgoju i obrazovanju te
njegovanju vlastitih kulturnih vrijednosti i na-
cionalnoga identiteta, upozorava na to da je
govor o jeziku i jezi¢noj kulturi u medijima, pa
tako i u elektronic¢kim, nepravedno zanema-
ren, a trebao bi zauzimati vazno mjesto. Na
primjeru nepotrebnih anglizama na internet-
skim portalima isti¢e se potreba zauzimanja
jasnije izrazena stajalista prema nekriticnom
preuzimanju tudica, kao i potreba pomnije-
ga definiranja strategije o¢uvanja jezi¢noga
identiteta u medijskome prostoru digitalnoga
doba. U tom se smislu preporucuje da se tom
problemu posveti veca pozornost i na razini

Josi¢, Ljubica
Leksikografski zavod Miroslava Krleze (Hrvatska)
litikvica@yahoo.com

nacionalne jezi¢ne politike i na razini obra-
zovanja u nastavi hrvatskoga jezika u sklopu
medijske pismenosti i medijske kulture.
Kljucne rijeci: nepotrebni anglizmi, internet-
ski portali, leksicke jedinice iz engleskog jezi-
ka, nekriticno preuzimanje tudica, strategija
ocuvanja jezi¢nog identiteta

Excessive use of English loanwords on
Croatian web portals as a problem of media
literacy

This paper, based on the research of lan-
guage used on the most frequently visited
Croatian web portals, analyses the ever in-
creasing uncritical use of excessive English
loanwords which leads to the fact that a part
of the media space is so flooded with English
language influence that most of the sections
on some of the analysed portals are named
using lexical units loaned from the English
language which are not even marked as for-
eign language elements on the orthographi-
cal level. The paper, given that an important
part of the duty of the media is to educate
and to nurture one's own cultural values and
national identity, warns that the discussion
about language and language culture in the
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media, including the electronic media, is un-
justly neglected, when it should occupy an
important place. On the example of excessive
English loanwords on web portals we stress
the need to take a more clearly defined at-
titude towards uncritical loaning of foreign
words, as well as the need for a more care-
fully defined strategy for the preservation
of language identity in the media space of

the digital age. We thus recommend that
this problem receives more attention on a
national language policy level, as well as on
the level of education in Croatian language
classes within the media literacy and media
culture.

Key words: uncritical use of excessive Eng-
lish loanwords, web portals, preservation of
language identity, national language policy
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Digitalna pismenost kao prediktor politicke kulture / Digital Literacy as predictor

Digitalna pismenost kao prediktor politicke
kulture

U izlaganju ce se problematizirati ideja Rober-
ta Putnama prema kojoj citatelji dnevnih no-
vina posjeduju veci socijalni kapital od osoba
koje su sklone pracenju elektroni¢kih medija.
Putnam navodi da su konzumenti tiska zain-
teresiraniji za drustveno-politicka zbivanja, da
CeSc¢e sudjeluju na izborima te da u vecem
broju sudjeluju u radu razlic¢itih volonterskih
institucija (Putnam, 2008.). Polaze¢i od ove
Putnamove premise, izlaganjem ce se proble-
matizirati odnos izmedu pojedinih odrednica
socijalnog kapitala te digitalne pismenosti.
Digitalnu pismenost za potrebe izlaganja de-
finiramo kao ,sposobnost koristenja razli¢itim
funkcionalnostima koje omogucuje Internet”.
Autori smatraju da je digitalna pismenost kao
integracija medijske i informaticke pismenosti
danas jedan od najvaznijih oblika pismenosti
te da omogucuje usvajanje pojedinih znanja,
informacija i vjestina koji su vazni razvojni
resursi suvremenih drustava. Tri su osnov-
na cilja izlaganja. Prvo, prezentirati karakter
veze izmedu digitalne pismenosti i interesa
za drustveno-politicka zbivanja (povezanost
pojedinih obrazaca/stilova u konzumaciji
Interneta i interesa za drustveno-politicka

of political culture
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zbivanja). Drugo, ekstrahirati pojedine kate-
gorije korisnika Interneta koje obiljeZzava visi
stupanj digitalne pismenosti” s obzirom na
njihova socio-demografska i socio-ekonom-
ska obiljeZja te s obzirom na njihov interes
za drustveno-politicka zbivanja. Trece, uspo-
rediti korisnike Interneta, posebice one koje
karakterizira visa razina digitalne pismenosti
s osobama koje preferiraju dnevni tisak kao
osnovni izvor informiranja u pogledu onih
odrednica socijalnog kapitala koje se mogu
dovesti u vezu s participacijom u pojedinim
drustvenim organizacijama i sudjelovanjem
u politickom Zivotu drustva. Putnam, Robert
(2008.), Kuglati sam: slom i obnova americke
zajednice. Novi Sad. Mediterran Publishing
Klju¢ne rijeci: digitalna pismenost, socijalni
capital, interes za politicka zbivanja, sklonost
Internetu, sklonost tisku

Digital Literacy as predictor of political
culture

The topic of presentation is Robert Putnam'’s
idea that readers of newspapers have greater
social capital than people who inclined to
electronic media. Putnam stresses that read-
ers of daily newspapers are more interested
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in social and political issues, more often
participate in elections and more often are
members of different voluntary organiza-
tions. Starting from this point, presentation
is focused on relationship between the dif-
ferent characteristics of social capital and
digital literacy. Digital literacy authors define
as ,ability to use various functionality of In-
ternetThey believe that digital literacy as in-
tegration of media and information literacy
is one of the most important forms of liter-
acy which enables the adoption of specific
knowledge, information and skills that are
important development resources in mod-
ern societies.There are three main goals of
presentation.First, to present nature of pos-
sible connections between digital literacy
and interest for social and political issues
(connections between some forms / types

of Internet use and interest for social and
political issues). Second, to extract different
categories of Internet users in terms of their
socio-demographic and socio-economic
characteristics regarding to their interest for
social and political issues. Third, to compare
Internet users, especially those with higher
digital literacy level to people who prefer
newspapers as the main source of informa-
tion. Base for comparison will be different as-
pects of social capital — participation in com-
munity organizations and participation in the
political life of society. Putnam Robert (2008)
Bowling Alone: The Collapse and Revival of
American Community. Novi Sad. Mediterran
Publishing

Key words: digital literacy, social capital, in-
terests for politics, propensity to Internet, pro-
pensity to print media
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Mrezna neutralnost i elektronicki mediji / Network neutrality and electronic

MreZna neutralnost i elektronicki mediji

Nedavni razvoj dogadaja na podrucju inter-
netske regulative dokazuje kako je mrezna
neutralnost fundamentalno pitanje u pogledu
buduceg razvoja Interneta. Odluka americke
regulatorne agencije FCC (Federalna komisija
za komunikacije) da ukine postojeca pravila o
zastiti mrezne neutralnosti na temelju sudske
odluke u slucaju Verizon v. FCC ugroZava ovu
fundamentalnu vrijednost Interneta — a to je
da operateri mreznih usluga sav podatkovni
promet, neovisno o izvoru i primatelju, trebaju
smatrati jednakovrijednim. Elektronicki su me-
diji u digitalnom okruzenju suoceni s velikim
izazovima. Stari poslovni modeli vise ne vrijede,
a novi jos uvijek nisu sasvim adekvatni. Razvoj
dogadaja u Sjedinjenim DrZzavama oduvijek je
bio pokazatelj za bududi razvoj Interneta i inter-
netskih usluga diljem svijeta. Slabljenje zastite
mrezne neutralnosti moglo bi snazno utjecati
na razvoj raznih internetskih usluga, osobito
onih zasnovanih na komercijalnom iskorista-
vanju sadrzaja zasticenih autorskim pravom i
srodnim pravima (film, glazba, ali i novine, ¢a-
sopisi, blogovi i drugi on-line sadrzaji). Novi su-
stavi za dostavu sadrzaja poput Netflixa danas
uzrokuju vise od pola ukupnoga internetskog
podatkovnog prometa. Nagli rast streaming
usluga stavlja postojecu infrastrukturu pru-

media
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Zatelja usluge pristupa Internetu pod snazan
pritisak, no ugrozavanje temeljnog nacela do-
sadasnjeg ustrojstva Interneta takoder je velika
opasnost za sve pruZatelje usluga zasnovanih
na sadrzaju, osobito za elektronicke medije.
Bez zastite mrezne neutralnosti, elektronicki bi
se mediji mogli suociti s dodatnim troskovima
i investicijskim barijerama na vrlo zahtjievnom
medijskom trzistu, sto bi moglo ugroziti razvoj
kvalitetnijih, dubljih sadrZaja u opreci prema
plitkim i on-line marketingu prilagodenim for-
mama. Cilj je ovog rada razmatranje pravne za-
$tite mrezne neutralnosti u Sjedinjenim Drzava-
ma i Europskoj uniji i analiza utjecaja tih pravila
na razvoj medija iz perspektive prava elektro-
nickih medija, autorskoga prava i srodnih prava
i prava elektronickih komunikacija.

Kljuéne rijeci: mrezna neutralnost, elektro-
nicki mediji u digitalnom okruzeniju, slablje-
nje zastite mrezne neutralnosti, pravna zastita
mrezne neutralnosti u Sjedinjenim Drzavama
i Europskoj uniji

Network neutrality and electronic media

Recent developments in Internet govern-
ance once again prove that network neu-
trality is one of the fundamental issues con-
cerning the future of Internet. The decision
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of the American regulatory body (Federal
Communications Commission) to rescind
network neutrality rules following a court
decision in Verizon v. Federal Communica-
tions Commission case casts a long shadow
over what was once a fundamental value
- that all data travelling over the Internet
should be considered equal. Meanwhile,
electronic media face unique challenges
in the digital domain. Old business mod-
els fail, new models are emerging but face
significant challenges. Developments in the
US, as it has always been with development
of Internet and Internet based services, will
have repercussions all over the world. Sup-
pression of network neutrality could have
a profound impact on all Internet services,
especially content services based on com-
mercial exploitation of copyrighted works
(movies, music, but also newspapers and
magazines, blogs, and all other content pro-
viders). New content delivery systems, such
as Netflix, now account for over a half of all

Internet traffic. While this increased stream-
ing traffic puts pressure on ISP infrastructure,
revoking a fundamental tenet that has been
a cornerstone of Internet since its inception
poses a grave danger to all content provid-
ers, especially electronic media. Without net-
work neutrality, electronic media could face
additional expenses and barriers in what has
already become an extremely competitive
and disruptive environment, further pres-
suring media companies to develop shallow
content adapted to extensive online market-
ing environment instead of traditional, long
form journalism. In this paper | will consider
the rules for network neutrality as they are
understood in United States as well as in
the EU, analyze their impact from the per-
spective of electronic media law and offer
suggestions how to protect this important
principle and with it the quality and inde-
pendence of online media.

Key words: network neutrality, new content
delivery systems, rules for network neutrality.
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On-linezgode 3egrta Hlapica: digitalna obrada
knjizevnoga djela s pomocu alata web 2.0

Hrvatska udruga istrazivaca djecje knjizevnosti
organizirala je tijekom 2013. godine nacional-
nu manifestaciju Hlapi¢ 2013. u povodu stote
godisnjice objavljivanja dje¢jeg romana,Cud-
novate zgode Segrta Hlapica” Ivane Brli¢-Mazu-
rani¢. Jedna je od aktivnosti u sklopu navede-
ne manifestacije bila i on-line radionica pod
nazivom ,On-line zgode Segrta Hlapic¢a” koja je
promicala upotrebu tehnologije u formalnom
i neformalnom obrazovanju. Digitalnoj obradi
romana ,Cudnovate zgode 3egrta Hlapica” i
uporabi alata web 2.0 za on-line u¢enje svrha
je, medu ostalim, bila stvoriti bazu multimedi-
jalnih nastavnih materijala dostupnu bududim
generacijama. U ovom se radu predocuju cilje-
vi radionice i opisuje se nacin njezina provode-
nja medu ucenicima IV. osnovne $kole Bjelovar.
Sadrzajnom analizom i pregledom cjelokupno-
ga procesa i dobivenih rezultata rad pokazuje
kako radionica moze pridonijeti unapredenju
nastavnoga procesa s pomocu informacijsko-
komunikacijske tehnologije.

Kljucne rijeci: alati web 2.0, medijska pisme-
nost, digitalna pismenost, informacijska pi-
smenost, obrazovni proces, nastava, knjizevna
djela, osnovna skola

2SUVAG(Hrvatska)

dkurtovi@gmail.com; karolina.devrgna@gmail.com

Online Adventures of Little Shoemaker
Hlapic: Digital processing of the novel using
Web 2.0 tools

Croatian association of explorers of children’s
literature during 2013 organised, in coopera-
tion with many partners, the national manifes-
tation called Hlapi¢ 2013, due to hundredth
anniversary of publishing children’s novel
The Brave Adventures of Little Shoemaker by
Ivana Brli¢ Mazurani¢. One of the activities on
the manifestation was the online workshop
called Online Adventures of Little Shoemaker
Hlapi¢. That workshop promoted online learn-
ing in formal and informal education using
the digital processing of the novel and using
web tools 2.0. In this paper will be presented
the main objectives of the workshop and will
be described how is it conducted with chil-
dren in 4th primary school Bjelovar. The paper
provide an overview of the process and repre-
sent the results of this workshop.

Key words: web tools 2.0, media literacy,
digital literacy, educational procces, children’s
literature, elementary school
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Vaznost pravnog i regulatornog okvira za elektronicke medije u podrsci i
unapredenju medijske pismenosti u digitalno doba / The importance of the legal
and regulatory framework for electronic media in supporting and enhancing

Vaznost pravnog i regulatornog okvira za
elektronicke medije u podrsci i unapredenju
medijske pismenosti u digitalno doba

Danasnji oblik informacijskog drustva na-
mece brojne izazove kada je u pitanju trziste
elektronic¢kih medija. Kako bi se cjelokupno
drustvo uspjesno moglo nositi s tim izazovi-
ma, nuzna je siroka primjena koncepta me-
dijske pismenosti. Pravni i regulatorni okvir za
elektronicke medije neizostavno su jedan od
glavnih instrumenata u podrici i unaprede-
nju tog koncepta. Cilj je ovog rada poredbe-
nopravnom analizom utvrditi kako pojedina
zakonodavna i regulatorna rjesenja utjecu
na ostvarenje koncepta medijske pismeno-
sti. U tu je svrhu nuzno razmotriti primjenu
stupnjevite regulacije audiovizualnih me-
dijskih usluga koja je uvedena Direktivom o
audiovizualnim medijskim uslugama, a po-
sebice na rjesenja koja se odnose na zastitu
maloljetnika te komercijalne komunikacije.
U vezi s time, principi samoregulacije i ko-
regulacije u elektronickim medijima, koji se
danas u znatnoj mjeri primjenjuju u svrhu
podrske i unapredenja medijske pismeno-
sti ovise takoder o pravnom i regulatornom
okviru. Mogucnost njihove primjene prije
svega je odredena pravnim propisima pa je

media literacy in a digital age

Lisicar, Hrvoje

Pravni fakultet, Sveuciliste u Zagrebu (Hrvatska)
hrvoje.lisicar@pravo.hr

stoga nuzno analizirati prednosti i nedostatke
njihove primjene, a u svrhu $to Sire primjene
koncepta medijske pismenosti. Naposljet-
ku, zakonodavna rjesenja koja se odnose na
pluralizam i raznovrsnost elektronickih me-
dija takoder imaju vaznu ulogu u ostvarenju
medijske pismenosti pojedinoga drustva, $to
nuzno zahtijeva osvrt i na pojedina zakono-
davna rjeSenja kojima se regulira to podrucje.
IstraZivanje obuhvaca poredbenopravni pre-
gled relevantnih izvora prava Europske unije
i odabranih drzava ¢lanica Europske unije,
ukljucujuci Republiku Hrvatsku, te SAD-a,
kao i pregled odabrane prakse sudova. Autor
takoder istrazuje aktualnosti u pravnoj regu-
laciji elektronic¢kih medija na medunarodno-
pravnoj razini te razlicite inicijative u smjeru
njihova jednozna¢nog uredenja, i to u svrhu
podrske konceptu medijske pismenosti. Re-
zultati istrazivanja u radu omogucuju kriticki
osvrt autora na razlicite inicijative buduceg
uredenja elektronickih medija, kao i prijed-
loge autora za njihovo uredenje u Republici
Hrvatskoj.

Klju¢ne rjeci: mediji, elektronic¢ki mediji,
medijska pismenost, audiovizualne medijske
usluge, pluralizam, informacijsko drustvo, sa-
moregulacija, koregulacija
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The importance of the legal and regulatory
framework for electronic media in
supporting and enhancing media literacy in
adigital age

Information society that we live in today
imposes many challenges on the electronic
media market. In order to respond to those
challenges, society must implement con-
cept of media literacy. Legal and regulatory
framework for electronic media is certainly
one of the main instruments used to sup-
port and enhance that concept. Main goal
of this paper is to analyze certain provisions
within legal and regulatory framework for
electronic media that have an impact on re-
alization of media literacy concept. With that
in mind, we must analyze two-tier regulation
that was introduced with Audiovisual media
services Directive and in particular provisions
that regulate protection of minors and com-
mercial communications. Concerning those
provisions, principles of self-regulation and
co-regulation that are widely used to support
media literacy must also be analyzed. Possi-
bilities of their use are mainly determined by

legal regulation. Finally, certain provisions
that regulate pluralism and diversity of elec-
tronic media also have a significant role in
implementation of media literacy concept
so advantages and disadvantages of that
approach must be considered. This research
includes a comparative law overview of rel-
evant law sources of the EU and selected
Member States including Republic of Croatia,
the United States, and overview of selected
court practice. Author also examines con-
temporary developments and interdepend-
ence between media literacy and legal and
regulatory framework for electronic media at
international law level and various initiatives
toward their uniform regulation in support of
media literacy concept. Results of research
allow for authors' critical perspective on vari-
ous initiatives toward future regulation of
electronic media, and for authors’ proposals
on their regulation in Croatia.

Key words: media literacy, media, electronic
media, audiovisual media services, pluralism,
information society, self-regulation, co-regu-
lation
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Rije¢, slika, pokret — uloga animacije u c¢itanju medijskih poruka u digitalnom
dobu / Word, picture, movement — the role of animation in the process of

Rije, slika, pokret — uloga animacije u
¢itanju medijskih poruka u digitalnom dobu

Rad ¢e nastojati preispitati ulogu i uporabu
klju¢nih pojmova - rije¢, slika, pokret — u su-
vremenoj medijskoj komunikaciji, posebice se
vodeci pojmom citanja kao temeljem svake
pismenosti, pa tako i suvremene, medijske.
Koristenje slikom za komunikaciju, odnosno
koristenje slikom kao medijem starije je od
napisane rijeci. U tome se slijedu pokret — to
se odnosi na animaciju i film - u prostoru
medijske komunikacije pojavljuje relativho
nedavno i bitno pridonosi atraktivnosti, vid-
ljivosti te ucinkovitosti i jasnoc¢i medijske po-
ruke. Digitalne tehnologije, kao i konvergen-
cija medija bitno pridonose Sirenju i razvoju
koristenja svim oblicima komunikacije zahti-
jevajuci od Ccitatelja, odnosno od primatelja
poruke i poseban oblik kreativnog ¢itanja i
tumacenja primljenih poruka u razli¢itim di-
menzijama. Pojavom novih medija i tehnolo-
gija stariji tradicionalni mediji ne nestaju, vec
se kreativnom i aktivnom primjenom novih
tehnoloskih dostignuca prilagoduvaju suvre-
menoj medijskoj slici zadrzavajudi, ali i dodat-
no formirajuci svoje tradicionalne korisnike/
Citatelje, te se neizostavno prilagodujuci no-
vim citateljima uglavnom mladih generaci-

reading media messages in digital era

Majcen Marini¢, Mihaela

majcenmarinic@gmail.com

ja. Postavljanjem pitanja o razli¢itosti nacina
¢itanja medijskih poruka u digitalno doba,
ali i o razlicitim pristupima koristenju tehno-
logijama, ulogama kreativnosti i umjetnickih
potencijala, vieStinama komunikacije — odno-
sno formiranja i ¢itanja visedimenzionalnih i
viSeznacnih poruka nastojat ce se prepoznati
stvaranje novih medijskih metajezika. Pokusat
Ce se prepoznati i uloga kreativnosti i dizaj-
na te nuznost primjene razlicitih umjetnickih
postupaka za ubrzavanje, pojednostavnji-
vanje, ali i povecanje ucinkovitosti i to¢nosti
komunikacije, napose u odnosu na sadrZaje
oblikovane kao umjetnicka djela.

Klju¢ne rijeci: animacija, suvremena medij-
ska komunikacija, rije¢, slika, pokret, digitalne
tehnologije, kreativno ¢itanje

Word, picture, movement — the role of
animation in the process of reading media
messages in digital era

This paper will question the role and the use
of the key terms — word, picture, movement
— in the contemporary media communica-
tion. The term reading will be considered
as the base for any literacy, as well as con-
temporary media. In the history of human
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communication picture was the first — it was
previous to the written word. The movement,
in the context of animation and film, is rela-
tively recent appearance in media communi-
cation but it is very important for efficiency,
clarity and attraction ability of the message/
information presented by the media. Digital
technologies, as well as the combination/
converge of medias, are very important for
development and use of different forms of
communication today. They demand from
their readers to use their creativity in inter-
pretation of the multidimensional messages
presented in contemporary media. The ap-
pearance of new media doesn't mean dis-
appearance of the older media forms. On
contrary, older medias adjust to the contem-
porary media situation thanks to the creativ-
ity and active use of the new technologies.
The important segment is additional form-
ing and education of the traditional users, as

well as gaining the new generation of read-
ers raised in digital environment. Question-
ing different modes of reading media mes-
sages in the digital era, as well as different
approaches in the use of technologies, or
about the roles of creativity, artistic poten-
tials and communication skills, as segments
of production and reading multidimensional
messages, we will try to detect the appear-
ance of the new meta-languages. As well we
will try to recognize the role of the creativity
and design with the necessary use of differ-
ent artistic and technological innovations for
speeding up, simplification and increase of
efficiency and punctuality in communica-
tion, especially in comparison with the con-
tents formed as works of art.

Key words: animation, contemporary media
communication, word, picture, movement,
digital technologies,creativity in interpreta-
tion
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Uloga udruge ,VANG” u medijskom
opismenjavanju mladih

S obzirom na nedostatak predmeta ili kole-
gija koji bi, unutar formalnog obrazovanja u
Hrvatskoj, medijski opismenjavao djecu od
prvog razreda osnovne $kole do fakulteta,
postoji golem ,neformalni* prostor u kojemu
medijski stru¢njaci, teoreticari, medijski dje-
latnici te nevladine udruge imaju mogucnost
prenosenja svojih znanja i vjestina na nove
generacije. Cilj je rada prikazati kako i zasto
jedna neprofitna udruga mlade educira o
medijima te kakve rezultate ostvaruje kod
polaznika. Udruga VANG (Val nove genera-
cije) okuplja nekadasnje i aktualne medijske
djelatnike, struc¢njake i teoreti¢are. Na spe-
cijaliziranim seminarima zajedno s gostima
predavacima u suradnji s Grafickom Skolom,
mlade u dobi od 14 do 35 upoznaju sa spe-
cificnostima i nacinom funkcioniranja medija
te novinarstvom u novinama, na radiju, tele-
viziji i internetu. Zainteresiranost polaznika i
razli¢ite skole koje pohadaju jest indikativna.
Na seminare se prijavljuju srednjoskolci i stu-
denti, od Skole za primalje do Fakulteta poli-
tickih znanosti. Dodatni je to pokazatelj velike
potrebe za uvodenjem predmeta u redovitu
nastavu u sklopu kojeg bi se mlade pripre-

malo na zivot s medijima. Metoda istrazivanja
jest anketa s kombinacijom pitanja zatvore-
nog i otvorenog tipa. Postavljena ¢e pitanja
biti razvrstana u Cetiri grupe. Prve tri grupe
pitanja zatvorenog su tipa: osnovni podatci
o ispitanicima (dob, spol, obrazovanje); kako
su saznali za seminare koje organizira udru-
ga VANG te motivi zbog kojih su se prijavili
za sudjelovanje; njihova razmisljanja o me-
dijskoj pismenosti (5to ona ukljucuje i na koji
bi se nacin trebala inkorporirati u formalno/
neformalno obrazovanje). Zadnja grupa pita-
nja ostavit ¢e prostor za njihova iskustva (zna-
nja i vjestine koje su usvojili na seminarima i
njihova primjena u svakodnevnom Zivotu) te
prakti¢ne preporuke i sugestije koje imaju za
stru¢njake s podruc¢ja medijske pismenosti i
mjerodavne zakonodavce. Bududi da udruga
VANG nakon svakog odrzanog seminara pro-
vodi evaluaciju u obliku anketnog upitnika,
znamo da polaznici vrlo pozitivno reagiraju
na rad udruge, predavace i teme seminara
koji se odrzavaju. S obzirom na njihovo ne-
posredno iskustvo s medijskom pismenoscu,
vjerujemo kako bi njihovi odgovori, kao i isku-
stva i sugestije, mogli pruziti nezamjenjiv uvid
u navedenu problematiku.

Kljuéne rijeci: Udruga VANG, medijsko opi-
smenjavanje mladih, anketa
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The Role of The ,VANG” Organization in Media
Literacy of Young Persons

Given the lack of courses within formal edu-
cation in Croatia that would educate children
about the media from the first grade of pri-
mary school to university, there is a huge ,in-
formal” space in which media experts, schol-
ars, media workers and NGOs have the option
of transferring their knowledge and skills to
new generations. The aim of this paper is to
show how and why one nonprofit organiza-
tion educates young people about the media
and what kind of results it achieves among
participants of its seminars. The VANG organi-
zation (The wave of new generation) brings
together the former and current media pro-
fessionals, experts and theorists. In special-
ized seminars along with guest lecturers in
collaboration with Graphic Art School, young
people aged 14-35 become familiar with the
specifics and the functioning of the media as
well as journalism in newspapers, on radio,
television and the Internet. The interest of the
students and different schools they attended
is indicative. There is a variety of participants
— from high schoolchildren and students,
from the School for midwives to the Faculty
of Political Sciences. This is an additional in-
dication of the need for introducing a special
course into regular classes within which the
young people could get prepared for living

with the media. The used research method
is a combination of close-ended and open-
ended survey questions. The questions will
be divided into four groups. The first three
groups of questions are close-ended: basic
information about respondents (age, gender,
education), how they found out about the
seminars organized by the VANG organiza-
tion and the motives because of which they
signed up to participate, their thoughts on
media literacy (what it includes and the way it
should be incorporated into the formal/non-
formal education). The last group of ques-
tions will leave space for their experiences
(knowledge and skills they have adopted in
the seminars and their application in eve-
ryday life), and practical recommendations
and suggestions they have for professionals
in the field of media literacy and the relevant
regulatory authorities. Since the VANG organi-
zation conducts an evaluation in the form of
a survey after each seminar, we know that
students react very positively to the work of
the Organization, speakers and topics of the
held seminars. Given their direct experience
with media literacy, we believe their answers,
as well as the experiences and suggestions,
could provide an indispensable insight into
this field of studly.

Key words: VANG organization, media litera-
cy of young persons, survey
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Medijska pismenost u sveucilisnim okvirima kao poticajni preduvjet za
konkurentnost na trZistu rada / Media Literacy within the University Framework
as a Precondition Enabling Competitiveness on the Job Market

Medijska pismenost u sveuciliSnim okvirima
kao poticajni preduvjet za konkurentnost na
trziStu rada

Informacijska i medijska pismenost je potreb-
na vjestina i preduvjet koji omogucuje visoku
razinu konkurentnosti na srpskom, kao i na
europskom trZistu rada, buducih studenata.
Filoloski fakultet Sveucilista u Beogradu, svje-
stan cinjenice toc¢no koliko je vazno razviti
informacijsku i medijsku pismenost na razini
sveucilista, i kao institucija osobito obracajuci
pozornost na Sirenje informacijske i medijske
pismenosti u cjelini, a u isto vrijeme s nagla-
skom na eticka nacela pri koristenju informa-
Cija, uspostavio je interdisciplinarne i multi-
disciplinarne studije na svim razinama studija
s posebnim naglaskom na medijsku pisme-
nost. Takoder smo uzeli u obzir ekonomsku si-
tuaciju i aktivnosti relevantne za razvoj cjelo-
kupnog drustva u modernom informatickom
dobu, kao i razvoj Srbije u procesu europskih
integracija, u cilju poboljsanja razine konku-
rentnosti na trzistu rada nasih studenata. Nas
krajnji cilj je stvoriti i razvijati fleksibilne na-
stavne planove i programe, koncentrirajuci se
prvenstveno na poslove koji zahtjevaju sloze-
na interdisciplinarna znanja i vjestine, visoku
razinu inventivnosti, Sto rezultira u stjecanju

Markovi¢, Ljiljana

Filoloski fakultet, Sveuciliste u Beogradu (Srbija)

interdisciplinarnih kompetencija potrebnih za
zivot i rad u suvremenom drustvu, kao Sto su:
visejezi¢nost, komunikacijska i prezentacijska
kultura, urednicke vjestine, digitalna kultura,
ali prije svega medijska i informacijska pi-
smenost. U buducnosti, Filoloski fakultet na-
mjerava nastaviti njegovati interdisciplinarni
pristup medijskim i informacijskim studijima
u Srbiji.

Klju¢ne rijeci: informacijska i medijska pi-
smenost, konkurentnost, Srbija, Europa, trziste
rada, Filoloski fakultet, Sveuciliste u Beogradu,
interdisciplinarne i multidisciplinarne studije

Media Literacy within the University
Framework as a Precondition Enabling
Competitiveness on the Job Market

Information and Media literacy is a pre-requi-
site, necessary skill and precondition enabling
high level of competitiveness on the Serbian,
as well as on the European job market, of
future graduates. The Faculty of Philology of
the University of Belgrade, being aware of
the fact precisely how important it is to de-
velop information and media literacy at the
university level, and as an institution paying
particular attention to the spread of informa-
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tion and media literacy in general, while at
the same time emphasizing ethical principles
in the use of information, established inter-
disciplinary and multidisciplinary studies at all
levels of studies with a special focus on me-
dia literacy. We also took into a consideration
economic situation and activities relevant to
the development of the overall society in the
modern information age, as well as the devel-
opment of Serbia in the process of European
integrations, in order to improve the level
of competitiveness of our students at the
job market. Our final aim was to create and
develop flexible curricula, concentrating pri-
marily on jobs that require complex interdis-

ciplinary knowledge and skills, a high level of
inventiveness, resulting in the acquisition of
interdisciplinary competencies, necessary in
order to live and work in the modern society,
such as: multilingualism, communication and
presentation culture, editorial skills, digital
culture, but above all, media and information
literacy. In the future, the Faculty of Philology
intends to continue to foster interdisciplinary
approach to the media and information stud-
ies in Serbia.

Key words: Information and Media Literacy,
Competitiveness, Serbia, Europe, Job Market,
Faculty of Philology, University of Belgrade,
Interdisciplinary and Multidisciplinary Studies
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Medijska pismenost i etika novih medija / Media literacy and the ethics of the

new media

Marku, Mark
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Medijska pismenost i etika novih medija

Novi su mediji potpuno promijenili odnos
publike i medija. Interaktivna komunikacija
mijenja tradicionalnu ulogu publike: publika
informaciju ne samo da prima, ona je i pro-
izvodi. Ova promjena uloge nije za sobom
povukla nikakve bitne promjene u komuni-
kacijskoj kulturi i eti¢koj svijesti publike. Ko-
munikacijska kultura i eticka svijest publike
iste su, a u meduvremenu je njihova uloga
u procesu komunikacije potpuno promije-
njena. Nacin na koji se publika koristi novim
medijima postao je redovita briga albanskog
drustva. Zloporaba novih medija od njihovih
korisnika postala je prijetnja privatnosti i slo-
bodi publike, pogotovo pojedinim kategorija-
ma kao $to su djeca i mladi. To ¢ini medijsku
pismenost u skolama potrebnom. Moja ce se
prezentacija usredotociti posebno na nove
situacije stvorene novim medijima, predla-
Zu¢i neke ideje za medijsko obrazovanje i
stvaranje zakonskih i etickih propisa za nove
medije.

Klju¢ne rijeci: novi mediji, odnos publike i
medija, interaktivna komunikacija, komunika-
cijska kultura, eticka svijest publike
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Media literacy and the ethics of the new media

The new media has changed totally the rela-
tionship between the audience and the me-
dia. The interactive communication changes
the traditional role of the audience: the audi-
ence is not only the receiver of the informa-
tion but also the producer of the information.
This change of role is not followed by any sub-
stantial change in the communication culture
and the ethic awareness of the audience. The
communication culture and the ethic aware-
ness of the audience. is the same, meanwhile
it has totally changed its role in the process
of the communication. The way the audi-
ence uses the new media has become a con-
tinuous concern for the Albanian society. The
abuses with the new media from their users
have become a threat for the privacy and the
freedom of the audiences, especially for some
specific categories such the children and the
young people. This makes necessary the me-
dia literacy in schools. My presentation will fo-
cus especially on the new situation created by
the new media, proposing some ideas for the
media education and the creation of the legal
and ethical regulations for the new media.

Key words: new media, relationship between
the audience and the media,interactive com-
munication, communication culture, ethic
awareness of the audience
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Obiljezavanje televizijskog programa u Srbiji
— uloga medija u medijskom opismenjavanju
gradana

Medunarodni i europski dokumenti desetljeci-
ma isti¢u potrebu zastite javnog interesa, prava
na informaciju, zastite malodobnih osoba od
Stetnih sadrZaja, kao i zastite ljudskog dostojan-
stva u medijima (UNESCO 2008, AYMSD 2010).
Srpski zakoni i kodeksi o ponasanju emitera
vode se ovim nacelima. Medutim, do sada nig-
dje nisu eksplicitno definirani kriteriji na osno-
vu kojih televizije gledaocima daju informaci-
je o sadrzajima koje emitirajuu (osim kada je
rijec o prikazivanju pornografije i eksplicitnog
nasilja). Posljedi¢no tomu, u praksi se uocava
nedosljednost u obilezavanju, ¢cime se dijelom
dovodi u pitanje i sama njegova svrha. S druge
strane, da bi gradani bili, kadri donositi informi-
rane odluke, razumjeti prirodu sadrzaja i usluga
i iskoristiti pun spektar mogucnosti koje pruza-
ju nove komunikacijske tehnologije” (..) ,u bo-
ljoj mogucnosti zastititi sebe i obitelj od Stet-
nih i uvredljivih materijala” (AVMSD 2010/13/
Eu, ¢lanak 47.), potrebno je da te informacije
prvo i dobiju. U tom smislu, drustvena odgo-
vornost medija i njihova uloga u medijskom
opismenjavanju gradana jest da im te infor-
macije osiguraju definiranjem jasnih kriterija i
nacina obiljeZzavanja sadrzaja reguliranjem pro-

gramskih shema i zasticenog vremena i, napo-
slietku, provodenjem odgovarajuce kampanje
upoznavanja medija i gradana s ovim pravilima
i pravima i odgovornostima uklju¢enih strana.
U ovom ce radu biti prikazani rezultati istraZiva-
nja koje je provedeno u sklopu Sirega projekta
,Getting better — Building Capacities of Jour-
nalists in Serbia to be more Child Friendly and
Establishing System for TV Programme Rating”
(UNICEF i UNS, 2013). Sa svrhom da se utvrdi
kakva je praksa obiljezavanja programa u Srbiji,
provedena je analiza programa pet emitera s
nacionalnom frekvencijom, odnosno 3est pro-
grama (RTS 1, RTS 2, TV B92, TV Prva, TV Pink,
TV Hepi) u razdoblju od Sest meseci (1. sije¢-
nja - 30. lipnja 2013.). Nakon toga obavljeni su
fokus grupni razgovori s krajnjim korisnicima
ovih usluga - roditeljima koji su nam dali uvid
u klju¢ne probleme iz kuta publike.

Kljucne rijedi: obiljezavanje programa, televi-
zijski sadrzaj, televizijska publika, zastita djece

Television content rating in Serbia — the role
of media in the process of citizen’s media
literacy development

International and European documents have
for decades stressed the necessity of pro-
tecting public interest, the right to informa-
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tion, the protection of minors from harmful
content as well as protection of human dig-
nity in media (UNESCO 2008, AYMSD 2010).
These principles are included in Serbian laws
and regulations concerning the behaviour
of broadcasters. However, the criteria on
which TV broadcasters inform their viewers
about the broadcasted content are not ex-
plicitly defined yet (pornography and scenes
of explicit violence excluded). Consequently,
the inconsistencies in content rating are
obvious, which partially questions the pur-
poses of this practice. On the other hand,
in order for citizens ,to be able to make in-
formed decisions, understand the nature of
the provided content and services and fully
exIploit the possibilities of new communica-
tion technologies (...); to be presented with
a possibility to protect themselves and their
families from harmful and offensive content”
(AVMSD 2010/13/Eu, ¢lan 47), it is important
that citizens are appropriately informed. That
being said, it is within the scope of social re-
sponsibilities of media and their role in the
process of their citizen's media literacy de-
velopment to provide this information by:

defining clear criteria and systems of content
ratings, regulating the programme schedules
and watershed, and, finally, conducting a rel-
evant campaign that can introduce these
rules to both media and viewers, including
their rights and responsibilities as main stake-
holders. This paper will show the results of a
research conducted as a part of a wider pro-
ject,Getting better — Building Capacities of
Journalists in Serbia to be more Child Friend-
ly and Establishing System for TV Programme
Rating” (UNICEF i UNS, 2013). The main goal
being to determine the quality of television
content rating practices in Serbia, the analy-
sis included five national (terrestrial) broad-
casters with six programmes ( (RTS 1, RTS
2, TV B92, TV Prva, TV Pink, TV Hepi) during
six months (January 1st — June 30th 2013).
The analysis was followed by a focus-group
research about the quality of content rating
practices, involving parents’ opinions both as
members of audience and concerned child
protecters.

Key words: content rating, television con-

tent, television audience, protection on chil-
dren
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Medijska pismenost u obrazovnom sustavu
Srbije

O medijskoj pismenosti u Srbiji pocinje se
razmisljati tek s novim valom promjena, koji
se ocitava u uskladuvanju nacionalne regu-
lative sa standardima Europske unije. Mnogi
se akteri na ovom polju slazu da je ovo pita-
nje u Srbiji aktualizirao spoj raznih okolnosti:
jacanje civilnoga drustva, podizanje svijesti
demokratskih promjena, zahtjevi Europske
unije i brz razvoj novih tehnologija ¢iji su
najbrojniji korisnici djeca i mladi. Medijska
je pismenost eksplicitno prvi put unesena
u sluzbeni drzavni dokument u tockama 6
i 9 Strategije razvoja sustava javnog infor-
miranja u Repubilici Srbiji do 2016. godine.
Taj dokument medijsku pismenost stavlja u
javni interes drzave za poticanje aktivhoga
gradanstva u informacijskom drustvu. Osvr-
¢udi se na ciljeve prethodne strategije, kon-
statira se ,niska razina medijske pismenosti
i nuznost da drzava vise ucini na tom polju
(..) radi stvaranja drustva u koje su ukljuceni
svi njegovi ¢lanovi i jacanja prava na informi-
ranje, slobode izraZzavanja i slobode protoka
informacija” S druge strane, Strategija razvoja
obrazovanja u Srbiji do 2020. godine, usvo-

jena 2012. Godine, ne spominje eksplicitno
medijsku pismenost, ali postavlja uvjete za
njezin razvoj. Njome su prvi put obuhvacene
sve razine obrazovanja, od vrti¢a do sveuci-
lista. U skladu s tim, cilj je ovog rada utvrditi
kako se medijska pismenost i s njom pove-
zano medijsko obrazovanje tretira u obra-
zovnom sustavu Srbije. Analizom postojecih
(nastavnih) programa za buduce i sadasnje
ucitelje i nastavnike, kao i skolskih programa
za osnovne i srednje $kole, rad ¢e pokazati
kakvi programi medijskog obrazovanja trenu-
ta¢no postoje u obrazovnom sustavu Srbije,
s kojim su sli¢nim konceptima povezani (in-
formacijska pismenost, digitalna pismenost,
kompjutorska pismenost, medijska kultura)
i koje vrijednosti i kompetencije promovira-
ju. U krajnjoj instanciji o¢ekuje se da analiza
pokaze da li trenutacni tretman medijskog
obrazovanja u Srbiji njeguje protekcionistic-
ki ili razvija suvremeni participativni pristup
medijskom obrazovanju ¢iji je cilj potpuno i
odgovorno sudjelovanje u medijima (tradici-
onalnim i novim).

Kljucne rijeci: medijska pismenost, medijsko
obrazovanje, skolski sustav, protekcionistic¢ki
pristup obrazovanju, participativni pristup
obrazovanju
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Media literacy in the educational system of
Serbia

Media literacy has become a subject of dis-
cussion in Serbia only recently, with recent
changes, reflecting the harmonization of
national legislation with EU standards. Many
social actors in this field agree that the actual-
ization of this issue in Serbia is associated with
a variety of circumstances, namely an aware-
ness rising about media manipulation during
the regime before the democratic changes,
the strengthening of civil society, the require-
ments of the European Union and the rapid
development of new technologies whose
most numerous users are children and youth.
Media literacy is explicitly incorporated in the
official state document for the first time in
Article 6 and Article 9 of the Strategy for the
Development of the Public Information Sys-
tem in the Republic of Serbia until 2016 (The
Media Strategy). This document puts media
literacy in the public interest of the state to
encourage active citizenship in the informa-
tion society. Referring to the objectives of the
previous strategy, the new Strategy concludes
,the low level of media literacy and the ne-
cessity of the state to do more in this field (...)
to create a society in which all its members
are involved, to strengthen the right to infor-
mation, freedom of expression and freedom

of information flow” On the other hand, the
Strategy for the Development of Education
in Serbia until 2020, adopted in 2012, does
not mention media literacy explicitly, but it
sets the conditions for its development. For
the first time, this strategy includes all levels
of education, from kindergarten to univer-
sity. Accordingly, the aim of this study is to
identify how media literacy and media edu-
cation associated with it are treated in the
educational system of Serbia. The analysis of
existing (teaching) programs for future and
current teachers and educators, as well as
the school programs for primary and second-
ary schools, will show what media education
programs currently exist in the educational
system of Serbia, which similar concepts are
they connected to (information literacy, digi-
tal literacy digital literacy, media culture), as
well as which values and competencies they
promote. Ultimately, it is expected the analy-
sis will show which approach to media edu-
cation is nurtured in Serbia - protectionist or
contemporary participatory approach, aimed
at full and responsible participation in the me-
dia (that is, whether it is traditional or new).

Key words: media literacy, media education,
educational system, protectionist approach
to education, participatory approach to edu-
cation
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Zele li mediji pismen auditorij?

U nasem izlaganju i znanstvenom prilogu
pokusat ¢emo odgovoriti na pitanje kako se
tradicionalni mediji, prije svega televizija i po-
sebice javna televizija, prilagoduju uvjetima
medijske konvergencije. Williams je jednom
za televiziju zapisao da se ponuda opreme
za radiodifuzno emitiranje pojavila prije po-
traznje za njom, a kada se potonja pojavila,
»problemc je bio rijeSen, $to danas mozemo
reci prije svega za politicku komunikaciju, pa-
razitski. Smijemo li se danas pitati nisu li se di-
gitalne tehnologije pocele upotrebljavati prije
negoli su tradicionalni mediji shvatili kako i za
$to bi njih morali upotrijebiti? Tradicionalna
televizija u mnogim zemljama jo$ uvijek ra-
zumije pojavljivanje na internetu kao »alter-
nativu« i eksperiment, kao »trecu ruku« javne
televizije, i ne kao osnovni medij izrazavanja
gradana. Kakav je odnos televizije prema
konceptu participacije? Sto znaci i $to dono-
si gledateljima zamjena koncepta »televizije
koju moramo gledati« konceptom »televizije
koju moramo kliknuti«? Kako bi na tu promje-
nu morale reagirati javne televizije? Kakav je u
praksi razmijer izmedu interaktivnog sudjelo-
vanja gledatelja u televizijskim programima te
»pracenja obozavatelja« i »ciljanja auditorija,

koji redovito prate popularne serije i formate
zabavnih emisija? Neposredna se internetska
komunikacija suprotstavlja jednosmjernoj ra-
diodifuznoj komunikaciji, pa zato sve vazniji
postaje koncept dijaloga. Cini se da javne
televizije ne shvacaju koliko je vazno imati
za nove medije opismenjene novinare i jed-
nako pismene gledatelje, odnosno korisnike
multimedijskih sadrzaja. One se jo$ uvijek sli-
jepo drze vjere u mo¢ svojih profesionalaca
i premalo postuju mo¢ informacija koje im
salju njihovi korisnici. Usto, »tehnoloski opti-
mizam« ¢esto zanemaruje negativne utjecaje
internetske komunikacije, prije svega pojavu
»grupne polarizacije« i njome uvjetovanu
radikalizaciju javnog diskursa. Medijska je pi-
smenost stoga klju¢ni koncept politicke kul-
ture gradana i ¢ak jedan od uvjeta opstanka
javne televizije, Cije je temelje vec nacela re-
gulativa unutar EU-a definicijama »kreativne
industrije« i »medijskih usluga«. S njima se sa-
drZaj javnog servisa odvaja od institucional-
ne nuzde da javni mediji prije svega moraju
sluziti gradanima u javnom interesu, a ne u
prilog trzistu ili politicarima.

Kljuc¢ne rijedi: tradicionalni mediji, medijska
konvergencija, digitalne tehnologije, televizi-
ja koju moramo kliknuti, radikalizacija javnog
diskursa, medijska pismenost

Medijska pismenost u digitalno doba — kulturna, ekonomska i politicka perspektiva / 65



Do Media Wish A Literate Audience?

Author tries to answer the question, how
traditional media, particulary television and
specialy public televison, adopt themselves
to conditions of media convergence. Wil-
liams once wrote for televison that the sup-
ply of broadcasting facilities preceded the
demand, and when the question of content
was raised, it was resolved, as we can say to-
day for political communication, parasitically.
May we say in simmilar manner that the digi-
tal technologies were exploited before the
traditional media understood how and for
what these technologies need to be used
by themselves? In many countries traditional
television still understands its presence on
the internet as an »alternative« or an experi-
ment, like »third hand« of PSB, and not as a
basic media for citiziens to express their opin-
ions. What is the relationship of television to
the concept of participation? What does it
mean and what does the change from the
concept of »Must-See-TV« to the concept of
»Must-Click-TV« bring to the audiences? How
schould the public TV react to that change?
How much of interactivity can we recognize
in television programmes in comparison with
»fan tracking« and »targeting« of the audi-
ences of popular TV serials or entertainment

formats? Live communication between inter-
net users opposes the one-way broadcast-
ing of content, the concept of dialog there-
fore becomes more important. It seems that
public televisions do not want to recognize
how important it is for journalists to be liter-
ate in new media, and at the same time how
important it is that audiences or users of the
multimedia platforms are literate themselves.
The public TV still believes in the power of its
professionals and respect less the power of
information contributed by its users. Beside
that, »technological optimism« denies nega-
tive impacts of the internet communication,
at first »group polarization« which causes
more radical public discourse. Media literacy
is therefore the key concept of a political
culture for the citizens and one of the condi-
tions for survival of the public television. EU
regulation has already attacked the latter with
definitions of »creative industry« and »media
services«. Both of them are used to divide
content delivered by PSM from institutional
necessity of PSM to serve the citizens in pub-
lic interest, and not in favour of any market or
politicians.

Key words: traditional media, media conver-
gence, digital media, Must-Click-TV, radical
public discourse, media literacy
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#Selfieili virtualno ogledalo novog narcisa
— emocionalna pismenost u medijskom
obrazovanju

Cinjenica da je Oxford Dictionary oznacio se-
Ifie kao rije¢ godine znacajan je i opominjuci
pokazatelj trenda koji se pojavio na globalnoj
razini. Donekle nepredvideni razvoj interne-
ta prema jednom od najznacajnijih on-line
fenomena 21. stoleca — drustvenomreznog
povezivanja (Facebook, Instagram, Tweeter,
Pinterest, Foursqare i mnoge druge on-line za-
jednice) — namece ozbiljna pitanja o njegovoj
povezanosti s nacinom na koji se formira li¢-
nost. U ovom ¢emo ¢lanku raspravljati o ne-
kim psiholoskim aspektima i problemima vir-
tualne umrezZenosti. Kratko ¢emo se osvrnuti
na pozitivne strane tog fenomena, ali ¢e fo-
kus biti na kriticnom pristupu potencijalnim i
stvarnim rizicima i opasnostima za psiholosku
ravnotezu i integritet pojedinca. Individuali-
sticka samoreferentnost i samopromoviranje,
koji se i inace snazno poti¢u u potrosackoj,
konkurentskoj i marketinskoj kulturi, u hi-
pereksponiranosti virtualnoga svijeta, cini
se, poprimaju nove dimenzije. U tom ¢emo
smislu ispitati da li internet potice, potkre-
pljiuje i povecava vec prisutne egocentri¢ne,
infantilno-regresivne i narcisticke tendencije

i pojave. Da li dostupna, brza i laka digitalna
interakcija, bez fizicke prisutnosti i provjere, s
mogucénoscu skrivanja ili preuzimanja laznog
identiteta, utjeCe na dezinhibiranje socijalnih
i etickih ograni¢enja i normi, na smanjenje
empatije i osecaja za odgovornost? Zatim,
moze li digitalna pismenost, ako je shvace-
na prije svega kao ovladavanje tehnikom i
vjestinom, postati obrnuto proporcionalna
emocionalnoj pismenosti? Da bi se to sprije-
¢ilo, medijsku pismenost treba postaviti u Siru
obrazovnu perspektivu, koja bi obuhvacala i
psihologiju medija u vezi sa psihologijom li¢-
nosti korisnika. Zato mislimo da je adekvatnije
rabiti izraz,medijsko obrazovanje” nego,me-
dijska pismenost”.

Kljucne rijeci: medijsko obrazovanje, emoci-
onalna pismenost, psihologija medija, drus-
tvene mreze, narcizam

#Selfie or Virtual Mirror to New Narcissus -
Emotional Literacy in Media Education

The fact that The Oxford Dictionary has
elected ,selfie” as the word of the year is a
significant and forewarning indication of
a trend that emerged at the global level.
The somewhat unforeseen development of
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the Internet toward one of most important
phenomenon of the 21st century — social
networking (like Facebook, Instagram, Pin-
terest, Foursquare and other online com-
munities) — raises some serious questions
about its connection to the formation of
individual personality. In this article we'll ar-
gue about some psychological aspects and
problems of virtual networking. We'll make
a short review of positive sides to this phe-
nomenon, but the focus will be on critical
approaches to potential and real risks and
dangers for the personal psychological bal-
ance and integrity. It seems that individual-
istic self-reference and self-promotion, that
are usually encouraged by the contempo-
rary consumer, competitive and marketing
culture, are taking some new dimensions in
the virtual world of hyper-exposure. Thus, we
will examine whether the Internet stimulates,
supports and enhances the already present

self-centered, infantile-regressive and narcis-
sistic tendencies and phenomena. Does the
available, fast and easy digital interaction
without physical presence and validation,
as well as the possibility of hiding or taking
a false identity, affect the disinhibition from
social and ethical constraints and rules, and
reduce empathy and the sense of responsi-
bility? Also, whether digital literacy, if primar-
ily understood as learning techniques and
skills, can become inversely proportional to
emotional literacy? In order to prevent that,
media literacy should be placed in a broader
educational perspective, which encompasses
psychology of media related to psychology
of personality. That's why we think it's more
appropriate to use the term ,media educa-
tion”than,media literacy”

Key words: media education, emotional lit-

eracy, media psychology, social networks,
narcissism
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Novomedijska pismenost mladih u Zadru

Pojavom novih medija nastupile su brojne
promjene u nacinu na koje drustvo komuni-
cira. Unato¢ njihovu znatnom interaktivnom
potencijalu, jos uvijek je nedostatan broj em-
pirijskih istrazivanja i podataka o nacinu na
koji se oni uporabljuju. U radu se prikazuju
rezultati istrazivanja o novomedijskoj pisme-
nosti mladih u Zadru. Cilj je istraZivanja bio
utvrditi koliko su mladi izloZzeni novim me-
dijima, koliko je njihovo digitalno i kreativno
sudjelovanje te razinu njihove pismenosti
za nove medije. Istrazivanje je koncipirano
po uzoru na sli¢na istraZivanja o pismenosti
za nove medije (Literat, 2012.; Balaban-Salia,
2012, Andevski i Arsenijevi¢, 2013.). Teorijski
je okvir H. Jenkinsova (2006.) klasifikacija vje-
stina za nove medije: igra, nastup, simulacija,
prisvajanje, multitasking, kolektivna inteligen-
Cija, prosudivanje, transmedijalna navigacija,
umrezavanje, pregovaranje, distribuirano
spoznaja i vizualizacija. Dobiveni su rezultati
usporedeni s rezultatima sli¢nih istrazivanja te
¢ine polaznu toc¢ku u razmatranju prilagode-
nosti mladih promjenama u javnoj komunika-
ciji i medijskoj produkciji digitalne ere.
Kljucne rijeci: novomedijska pismenost, vje-
Stine, mladi

New media literacy skills of youth in Zadar

The emergence of new media has caused
changes in peoples’ communication behav-
iours. Despite of their interactive potential,
there is a lack of empirical data on the ways
they have been used. This paper presents
the findings of a study conducted in 2014
on new media literacy of youth living in Za-
dar. The purpose of the study was to assess
youth's new media exposure, digital participa-
tion and creative engagement and new me-
dia literacy skills. The theoretical framework is
a concept of twelve new media literacy skills
developed by H. Jenkins (2006). These skills
are: play, appropriation, distributed cognition,
collective intelligence, judgment, transmedia
navigation, networking, negotiation, and
visualization. The results of the study showed
that participants who spent more time on
social media (primarily Facebook) had the
highest new media literacy’s levels and that
visualization and multitasking are the most
expressed new media skills. Compared with
the findings of similar studies, these results
represent the starting point in discussing Cro-
atian youth's adaptation degree to changes in
the public communication in the digital era.

Key words: new media literacy, skills, youth
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Privatnost djeteta u bosanskohercegovackim medijima (pravna requlacija i
trenutacno medijsko izvjestavanje) / Privacy of a child in Bosnian-Herzegovinian
media (legal requlation and current media reporting)

Musa, llija

Filozofski fakultet, Sveuciliste u Mostaru (Bosna i Hercegovina)

Privatnost djeteta u bosanskohercegovackim
medijima (pravna regulacija i trenutacno
medijsko izvjeStavanje)

U radu se govori o pozitivhopravnoj regula-
Ciji zastite privatnosti maloljetnika, danasnje-
mu stanju prikazivanja djeteta u BH-medijima
i mogucnostima zastite djetetove privatnosti
adekvatnijom medijskom legislativom koju
bi trebalo urediti prema preporukama Od-
bora za pravo djeteta UN-a za Bosnu i Her-
cegovinu. Privatnost djeteta u medijima na
prostoru Bosne i Hercegovine nedostatno je
pravno uredena. Sadasnjim nepostojanjem
zakona kojim bi se uredio medijski prostor,
elektronicki mediji potpali su u dlelokrug Re-
gulatorne agencije za komunikacije koja je
bar djelomi¢no uvela red u sektor radijskog
i televizijskog emitiranja adekvatno Stiteci
privatnost djeteta. Medutim, tiskani i on-line
mediji prepusteni su djelokrugu nevladine
udruge Vijece za tiskane i on-line medije u
BiH, koja nije u mogucnosti kazniti krsitelje
Kodeksa ovoga tijela, $to upucuje na nuznost
donosenja jedinstvenoga medijskog zakona
kojim bi se omogudilo sankcioniranje narusa-
vanja djetetove privatnosti.

Kljuéne rijedi: privatnost, zastita dijeta, medi-
ji, legislativa, Bosna i Hercegovina

ilija.musa@gmail.com

Privacy of a child in Bosnian-Herzegovinian
media (legal regulation and current media
reporting)

The paper deals with positive legal regulation
of juvenile privacy protection, current state of
showing a child in BH media and possibilities
of a child’s privacy protection by more ad-
equate media legislature which should be ar-
ranged in accordance to recommendations
of the UN Committee on the Rights of the
Child for Bosnia and Herzegovina. Privacy of
the child in Bosnian-Herzegovinian media is
insufficiently legally arranged. Due to the fact
that there is no law on media area arrange-
ment, electronic media are under jurisdic-
tion of Communications regulatory agency,
which, at least partially, requlated the sector
of radio and television broadcasting by ade-
quate protection of child’s privacy. However,
print and online media are under jurisdic-
tion of non-governmental association Print
and online media council in BiH which is not
authorized to punish violators of this body’s
Codex, what points out necessity of passing
the unique media law which would enable
sanctioning of the child’s privacy violation.

Key words: privacy, child's protection, media,
legislature, Bosnia and Herzegovina
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0Odnos izmedu pogleda na internetsku cenzuru dodiplomskih studenata i njihova
razina medijske pismenosti / The relationship between undergraduates’ view on
internet cencorship, and their media literacy level

0Odnos izmedu pogleda na internetsku
cenzuru dodiplomskih studenata i njihova
razina medijske pismenosti

Medijska pismenost i cenzura interneta dva su
koncepta o kojima se sve ¢esce raspravlja u
javnoj i akademskoj sferi. Nakon sirokih raspra-
va o znacenju medijske pismenosti, ¢ini se da
je siroko prihvacena definicija pojma: sposob-
nost pristupiti, analizirati, vrednovati i stvoriti
poruke u razli¢itim medijskim nacinima rada,
Zanrovima i formatima. Usprkos svojoj dugoj
povijesti, porast zanimanja za koncept medij-
ske pismenosti dogodio se tijekom posljed-
njih dvaju desetlje¢a usporedo s napretkom
informacijskih i komunikacijskih tehnologija.
Uspon ICT sektora doveo je do temeljnih pro-
mjena u komunikaciji, zabavi i gotovo svim
drugim aspektima Zivota. ICT nudi Sirok ras-
pon sadrZaja koji bi nekim korisnicima mogao
biti neprimjeren. Ovakva je situacija uznemiri-
la vlade i one su pocele odlucivati o tome sto
je prikladno za njihove gradane za gledanje
ili komuniciranje. Medutim, ,prikladnost” nije
objektivan pojam, a obiljezja ICT-a razlikuju se
od izdavastva i radio-televizijske difuzije koje
korisnicima omogucuju odabrati ono $to zele
blokirati. Primjena cenzure kao nacina zastite
gradana od Stetnog sadrzaja ima i neke ne-
dostatke o kojima ce biti rijeci u samom radu.

Ozcinar, Huseyin'; Tanyeri, Tayfun?

'Pamukkale University (Turkey)
2Pamukkale University (Turkey)
hozcinar@pau.edu.tr; ttanyeri@gmail.com

Medijska je pismenost prikazana kao alterna-
tiva cenzuri. Postavlja se tvrdnja da, dok cen-
zura ogranicuje intelektualni razvoj mladih,
njihovo im opismenjavanje pomaze u njihovu
razvoju u odrasle osobe sposobne za kriticno
razmidljanje. Cilj je ovog istraZivanja utvrditi
stajaliSta mladih ljudi, studenata u visokom
obrazovanju, o cenzuri, te ispitati odnos izme-
du tih stajalista o cenzuri i njihove razine me-
dijske pismenosti. Kako bi se postigao taj cilj,
izraden je upitnik sa svrhom da se postigne
razumijevanje nacina na koji studenti vide
blokiranje internetskog sadrzaja. Kako bi se
izmijerila razina medijske pismenosti studena-
ta, razvijena je ljestvica medijske pismenosti.
Sudionika istraZivanja bilo je 320 studenata
razli¢itin smjerova na Sveucilistu Pamukkale,
turskoga drzavnog sveucilista srednje velicine.
Klju¢ne rijeci: medijska pismenost, internet-
ska cenzura

The relationship between undergraduates’
view on internet cencorship, and their media
literacy level

Media literacy and internet cencorship are
two concepts which are increasingly being
discussed in public and academic realm. Af-
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ter the lots of discussion about meaning of
the media literacy, there seems to be a widely
acknowledged definition of the term: ability
to access, analyze, evaluate and create mes-
sages in a variety of media modes, genres,
and formats. Despite its long history, concept
of media literacy has gained a huge interest
in last two decades which is parellel to rise of
information and communication technolo-
gies. The rise of ICT created a fundamental
change in communication, entertainment
and nearly all other walks of life. ICT offers a
wide range of content, which could be inap-
propriate” for some users. This situation has
alarmed governments and they started to
decide what is appropriate for their citizens
to view or interact. However, ,appropriate-
ness” is not an objective term, and ICT has
different charecteristics from publishing and
broadcasting which enable users to select
what to block. Using cencorship as a way
of protecting citizens from harmful content

has also some drawbacks which will be dis-
cussed in the fullpaper. Media literacy is be-
ing shown as an alternative to censorship. It is
claimed that while censorship curtails young
people’s intellectual development, media lit-
eracy helps them in their development into
critically thinking adults. The aim of this study
is to determine young people’s, students in
higher education, opinion about censorhip
and examine the relationship between stu-
dents’ opinions on censorship and their me-
dia literacy level. In order to accomplish this
aim, a questionnaire was developed to gain
an understanding of views of students about
blocking internet content. To measure the
media literacy level of students, media liter-
acy scale was conducted. Participants of the
study were 320 students who are studying
different subjects in Pamukkale University, a
mid-sized turkish state university.

Key words: Media Literacy, Internet Cencor-
ship
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Medijska pismenost i evolucija komunikacijskih medija / Media literacy and the

Medijska pismenost i evolucija
komunikacijskih medija

Medijska pismenost kao sposobnost pristupa,
analize, vrednovanja i odasiljanja poruka pu-
tem medija povezana je sa svjetonazorom u
koji smo uronjeni. Teorija integralne komuni-
kacije, spiralna dinamika i medijska ekologija
pokazuju kako se mijenja pojam pismenosti
od oralne (u doba Sokrata) do digitalne (da-
nas). Razvoj komunikacijskih medija pred-
stavljen je u svjetlu McLuhanove medijske
ekologije, osobito ideji o mediju kao eksten-
ziji ljudskog tijela i uma. Autor pokazuje ispre-
plitanje komunikacijskih medija i kulturnog
stupnja u kojem se trenutno nalazi drustvo.
Cilj rada je komparirati stupanj kulturnog
identiteta vidljivog u svjetonazorima i prefe-
renciju komunikacijskih medija. Metodologija
se bazira na anketi, a metode koje se koriste
u ¢lanku su bivarijantna korelacija, analiza
varijance, hi-kvadrat test i faktorska analiza.
Glavni rezultati dobiveni na instrumentu ,ko-
munikacijski mediji”i osnovne informacije o
ispitanicima pokazale su da: Zene imaju vecu
sklonost prema ocuvanje bastine, mladi ispi-
tanici preferiraju nove medije dok stariji pri-
daju vaznost tradicionalnim ustanovama. lako
izravna veza izmedu svjetonazora i komuni-

evolution of communication media

Palavra, Zdravko

z.palavra@gmail.com

kacijskih medija nije pronadena simptoma-
ticno je da vecina ispitanika preferira tvrdnje
bliske postmodernom svjetonazoru, kao $to
bira elektronicke medije za prijenos poruka o
lokalnom identitetu. Umjesto zakljucka ostaje
nada da ce s izranjanjem iz virtualne kulture,
a ulaskom u integralnu fazu ljudsko drustvo
nauciti cijeniti vaznost svih komunikacijskih
medija u svim svojim evolucijskim fazama,
a za to, izmedu ostalog trebamo i medijsku
pismenost i prepoznavanje vaznosti komuni-
kacijskih medija i njihovog utjecaja na ljudsku
svijest.

Klju¢ne rijeci: medijska pismenost, teorija
medijske ekologije i spiralne dinamike, evolu-
cija komunikacijskih medija, korelacija svjeto-
nazora i komunikacijskih medija

Media literacy and the evolution of
communication media

Media literacy as the ability to access, ana-
lyze, evaluate and transmit messages through
the media is associated with a worldview in
which we are immersed. The theory of in-
tegral communication, spiral dynamics and
media ecology show how concept of literacy
changes from oral literacy (in the age of So-
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crates) to digital (today). The development
of communication media is presented in
the light of McLuhan’'s media ecology, par-
ticularly the idea of media as extension of
human body and mind. The author shows
the intertwining of communication media
and the cultural stage in which society is
currently located. The aim was to compare
the degree of cultural identity through the
worldviews and preference of communica-
tion media. The methodology is based on a
survey, and the methods used in the article
are bivariate correlation, analysis of variance,
chi-square test and factor analysis. The main
results obtained on the instrument,commu-
nications media”and basic information about
respondents revealed that: women have a
greater tendency towards preserving herit-
age, younger respondents prefer new media
while older attach importance to traditional

institutions. Although exact connection be-
tween worldviews and communication me-
dia is not found it is symptomatic that the
majority of respondents preferred the claims
close to postmodern worldview, and also se-
lected electronic media to transmit messages
about local identity. Instead of conclusion re-
mains hope that human society with emerg-
ing from the virtual culture and entering in
phase of integral culture will learn to appreci-
ate the importance of communication media
in all of its evolutionary stages, and for this,
among other things, we need media literacy
and recognizing the importance of commu-
nication media and their impact on human
awareness.

Key words: media literacy, media ecology
and spiral dynamics theory, evolution of com-
munication media, the correlation of world-
views and communication media
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Novomedijska pismenost kao dogadaj / New Media Literacy as an Event

Novomedijska pismenost kao dogadaj

Moze li se novomedijska pismenost proma-
trati kao dogadaj u filozofskome znacenju te
rijeci? Dogadaj je tema moderne filozofije od
Heideggera i njegova pojma Ereignis do su-
vremenih mislilaca medu kojima je najvazniji
Jflozof dogadaja” Alain Badiou. U svojoj po-
sliednjoj studiji, koja pokusava obuhvatiti sve
dimenzije tog pojma, Slavoj Zizek definira $to
znaci dogadaj.,Dogadaj nije ono $to se u svi-
jetu pojavljuje, ve¢ ono 5to mijenja sam okvir
kroz koji promatramo svijet i sebe u njemu.”
Drugim rije¢ima, da bismo novomedijsku
pismenost tretirali kao dogadaj, ona mora
reformirati hermeneuticki horizont nasega
vremena. Novomedijska pismenosti svakako
je pojava novog uokviravanja svijeta (u hei-
deggerijanskom smislu rijeci). Od osnovnoga
tehnickog razumijevanja pisanja (s digitalnim
alatima) do razumijevanja znanja, arhiviranja
i informacije u digitalno doba. Ipak, razumi-
jevanje digitalnog dogadaja ovisno je o gle-
distu. Konzervativna ga misao odbacuje kao
oblik tehnoloskog pada, kapitulacije ljudskog
duha i mogu¢nosti analitickog misljenja. Kva-
ziprogresivna transhumanisticka vizija slavi ga
kao tranzicijski oblik intelekta, stanicu na putu
kreiranja,kolektivnog uma’ Ono sto se naziva

Peovic¢ Vukovi¢, Katarina

Filozofski fakultet, Sveuciliste u Rijeci (Hrvatska)
kpvukovic@ffri.hr

ljevicarskim konzervativizmom (a datira od
Frankfurtske skole) tre¢i je nacin misljenja o
digitalnom dogadaju. On nas podsje¢a na
klasne odnose koji su asimetri¢ni i podreduju
neke sudionike tog dogadaja. Osim pesimi-
sticnoga gledista, lijevi konzervativizam danas
ukljucuje i iznimno optimisti¢nu i progresivnu
verziju novomedijske pismenosti. Izlaganje
¢e pokusati predstaviti taj pogled, koji krec¢e
od revolucije pismenosti kao dogadaja koji
preoblikuje socijalne strukture u jednom od
njegovih najkonfliktnijih podrucja — polju in-
telektualnoga vlasnistva.

Kljucne rijeci: novomedijska pismenost, do-
gadaj, digitalni dogadaj, revolucija pisemeno-
st

New Media Literacy as an Event

Is it legitimate to treat new media literacy as
an Event in philosophical sense of the word?
An event is an issue of modern philosophy
from Heidegger’s notion of Ereignis, to con-
temporary thinkers such as the most impor-
tant philosopher of event Alain Badiou. An
event is not something that occurs within
the world, writes Slavoj Zizek, but something
that changes the very frame through which
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we perceive the world and engage in it. In
other words, to treat new media literacy as
an Event, one needs to think of it as a crucial
reformist occurrence, something that chang-
es hermeneutic horizon of our time. Putted
that way, there is no doubt that new media
literacy can be treated as an event. It repre-
sents a new enframing in strict Heideggerian
sense of the word. From pure technical no-
tion of writing with digital tools, to approach
to the knowledge, archiving, informations in
digital era. However, the understanding of
digital framing is heterogeneous. It depends
on the standpoint of the viewer. Conserva-
tives dismiss it as a form of technological fall,
capitulation of human spirit and possibilities
of analytical thinking. Quasi-progressive trans-
humanistic view embrace it as a transitional

form of an intellect, a stop in a our journey to-
wards creating a,collective mind”. Leftist con-
servative way (that dates from the Frankfurt
School) can be understood as a third type
of approaching the digital event. It reminds
on the class relations that are asymmetrical
and which subordinates some of participants
included in the creation of an event. Beside
rather pessimist view on the present state,
leftist conservative view can offer highly opti-
mistic and progressive view on new media lit-
eracy. The paper will try to present such view,
which starts from revolution in literacy as an
Event that re-formulates social structures — in
its most conflict field — the one of intellectual
property rights.

Key words: new media literacy, event, digital
event, revolution in literacy
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Medijska pismenost u crkvenoj teoriji i praksi

U izlaganju se na temelju crkvenih dokume-
nata o sredstvima drustvene komunikacije,
koji govore o obitelji i djeci, definira pojam
medijske pismenosti kako ga vidi Katoli¢-
ka Crkva. Takoder se govori o programskim
zahtjevima koje ti dokumenti stavljaju pred
komunikatore i primatelje informacija te se
posebna pozornost posvecuje naputcima za
medijski odgoj djece i roditelja. U daljnjem se
izlaganju prikazuje, na temelju provedenoga
istrazivanja, sto Katolicka Crkva u Republici
Hrvatskoj, odnosno na podrucju Hrvatske bi-
skupske konferencije, ¢ini da bi unaprijedila
medijsku pismenost, a na temelju zahtjeva
iz crkvenih dokumenata. Pri tome je rije¢ o
djelovanju pojedinaca i strukovnih udruga
unutar Crkve; na razini hrvatskih katolickih
medija; na razini katoli¢kih odgojnih ustano-
va — dje¢jih vrti¢a, osnovnih i srednjih skola te
teoloskih ucilista u Republici Hrvatskoj, kao i
u okviru djelovanja raznih zupnih i biskupij-
skih skupova. Djelovanje Crkve u Hrvatskoj
zatim usporedujemo s nastojanjima Katoli¢-
ke Crkve oko medijske pismenosti u Sloveniji
i Bosni i Hercegovini. U zakljucku izlaganja na
temelju rezultata istrazivanja promisljamo o
mogucnostima uspjesnijega djelovanja cr-

and Practice

Peran, Suzana

Hrvatski studiji, Sveuciliste u Zagreb (Hrvatska)
suzanavp@gmail.com

kvenih institucija, katolickih udruga i medija
radi unaprjedenja medijske pismenost,i po-
sebice pred izazovima drustvenih mrezZa, o
¢emu govori nekoliko posljiednjih papinskih
poruka za Svjetski dan sredstava drustvene
komunikacije.

Kljuéne rijeci: medijska pismenost, Katolicka
Crkva, katolicki mediji, katolicke obrazovne
ustanove

Media Literacy in Church Theory and Practice

On the basis of Church documents con-
cerning means of social communication,
which speak about the family and children,
the concept of media literacy as viewed by
the Catholic Church is defined. There is also
discussion about the program requirements
that these documents pose to communica-
tors and recipients of information, with par-
ticular attention to instruction in the media
education of children and parents. On the
basis of research, there is a presentation of
what the Catholic Church in the Republic of
Croatia, i.e, in the territory of the Croatian
Conference of Bishops, is doing to promote
media literacy according to the stipulations
of Church documents. There is also a pres-
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entation of the activities of individuals and
professional associations within the Church
at the level of Croatian Catholic media, at
the level of Catholic educational institu-
tions—kindergartens, elementary schools,
secondary schools and faculties of theology
in the Republic of Croatia, as well as within
the framework of the activities of various
parish and diocesan groups. The activity of
the Church in Croatia is compared with at-
tempts by the Catholic Church in Slovenia
and Bosnia and Herzegovina regarding me-

dia literacy. In the conclusion of the presen-
tation, based upon research, possibilities are
considered for the successful operations of
Church institutions, Catholic associations
and the media in order to improve media
literacy, especially before the challenges of
social networks, as addressed by several re-
cent papal messages for World Communica-
tions Day.

Key words: media literacy, Catholic Church,
Catholic media, Catholic educational institu-
tions
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Al Qaeda e-radicalization and the creation of children suicide-bombers / Al Qaeda
e-radicalization and the creation of children suicide-bombers

Al Qaeda e-radicalization and the creation of
children suicide-bombers

Suvremeni terorizam kontinuirano se tran-
sformira, prilagodujuci se djelovanju u uvjeti-
ma aktivnog rata protiv terorizma i aktualnih
protuteroristi¢kih strategija. Takva transfor-
macija obuhvaca ne samo promjene organi-
zacijske strukture nego i strategije djelovanja
koje traze nacine da se poveca ucinkovitost
teroristickih napada. U ovom radu dajemo
analizu novih trendova u terorizmu koje pred-
vodi Al-Qaida novim konceptom ,dZihada bez
vodstva” i stvaranjem nove generacije djece-
terorista. Kroz nacine na koje teroristicke or-
ganizacije zloupotrebljavaju medije, pokazat
¢emo kako djeca mogu postati Zrtve radikal-
nih fundamentalistickih ideologija. lako se
djeca sve cesce rabe za izvodenje samih tero-
ristickin napada, u ovom ¢emo radu pokazati
kako je zlouporaba medija za indoktrinaciju
djece od najranije dobi dio pomno planirane
Al-Qa’idine strategije edukacije djece samou-
biojicke kulture”, sa svrhom njihove ideoloske
pripreme za izvodenje teroristickih napada u
buduc¢nosti. Za realizaciju navedene strategi-
je Al-Qa’ida se koristi razli¢itim medijskim sa-
drzajima, prilagodenima djeci razli¢itin dobi,
koje distribuira putem interneta i drustvenih

Peresin, Anita

Hrvatski studiji, Sveuciliste u Zagrebu (Hrvatska)
aperesin@gmail.com

mreZa, pretvarajuci ih u mocni alat za ostvare-
nje navedenih ciljeva. Tomu je znatno prido-
nijela i nova medijska strategija Al-Qa’ide kojoj
je cilj razvoj modela samoregrutacije putem
interneta, stvaranjem virtualnih zajednica za
edukaciju, upoznavanje, medusobnu komu-
nikaciju i planiranje zajednickog asdjelovanja.
Takvi oblici e-radikalizacije otvaraju nove iza-
zove za sigurnosne sluzbe te zahtijevaju pro-
nalazenje novih modela za onemogucivanje
zlouporabe medija u teroristicke svrhe.
Klju¢ne rijeci: Al Qaida, e-radikalizacija, dje-
ca-teroristi, transformacija terorizma, zloupo-
raba medija

Al Qaeda e-radicalization and the creation of
children suicide-bombers

Modern terrorism is continuously transform-
ing, with the aim of adjusting the terrorist
organizations to global war on terror and
current counter-terrorism strategies. Such
transformations include not only organiza-
tional changes, but also new operational
strategies searching for the ways to increase
the effectiveness of terrorist attacks. In this
paper we will analyse new trends in terror-
ism led by Al Qaeda with its newly presented
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concept of leaderless jihad”and the creation
of the new generation of children-terrorists.
Through the ways the terrorist organizations
misuse media, we will show how children
could become victims of radical fundamen-
talist ideologies. Even though children are
used more often for conducting the terror-
ist attacks, in this paper we will demonstrate
how the misuse of media for indoctrination
of children from their earliest age becomes a
part of the Al Qaeda’s new carefully planned
educational strategy for the creation of the
,children in the martyrdom culture’, with the
aim of their ideological preparation for con-
ducting terrorist attacks in the future. For the
ealization of such a strategy, Al Qaeda uses
different media contents, fully adjusted to

children of different ages, and distributes
them through the Internet and social net-
works, making them a powerful tool for con-
ducting such goals. New Al Qaeda media
strategy and its efficiently developed self-re-
cruitment models through the Internet have
contributed to that significantly, enabling
creation of virtual communities for educa-
tion, mutual introductions, communication
and the planning of mutual activities. Such
new forms of e-radicalization unfold new
challenges for security services and call for a
creation of new methods for the prevention
of misuse of media for terrorist propaganda.

Key words: Al Qaeda, e-radicalization, chil-
dren suicide-bombers, transformation of ter-
rorism, misuse of media
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Izvanredne vijesti: pitanje povjerenja u medije / Breaking news: a matter of trust

Perisin, Tena
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Izvanredne vijesti: pitanje povjerenja u
medije

Sintagma ,izvanredne vijesti” ili ,breaking
news” upucuje na to da se upravo dogodilo
ili se dogada nesto iznimno vazno ili drama-
ti¢not da je rije¢ o dogadaju koji ima utjeca-
ja i znacenje na velik broj ljudi. Sintagma se
Cesto pojavljuje i kao natpis na TV ekranu, a
u televizijskom mediju dojam izvanrednosti
pojacavaju javljanja reportera uZivo, razgo-
vor s reporterom na terenu ili sa strucnja-
kom. Nerijetko, reporter je izvor informacije,
ali i glavna zvijezda nekog zbivanja. lako se u
novinama i na internetskim portalima, izvan-
rednost prezentira kroz senzacionalisticke na-
slove, televizija kao medij na specic¢an nacin
u tu svrhu eksploatira specificnosti medija.
Koliko inflacija izvanrednih vijesti otupljuje
kod gledatelja percepciju o tome $to je zai-
sta vijest, Sto dogadaj, a $to je pseudovijest ili
pseudodogadaj? Na koji se nacin izvanredne
vijesti plasiraju u medijima, odgovara li se u
izvjestajima na svih 5 W, koliko su kod takvih
vijesti postuju ostali profesionalni kriteriji? Na
sva ta pitanja trebala bi znati odgovoriti me-
dijski pismena publika. Istrazivanje provede-
no medu studentima novinarstva pokazalo
je da ni studentima prediplomskoga studia

tena.perisin@gmail.com

novinarstva nisu dokraja jasni profesional-
ni kriteriji oblikovanja vijesti, ni ¢injenica da
jezik i forma u kojoj se ,pakira” informacija
utjeCe na razumijevanje njezine vaznosti.
Konzumenti vijesti ¢esto nisu svjesni da se
mnogo puta osnovne cinjenice o dogadaju
objavljene kroz tzv. izvanrednu vijest razlikuju
od osnovnih ¢&injenica koje sadrZzavaju vijest
o istom dogadaju idu¢eg dana. To su samo
neki primjeri koji pokazuju da u vremenu u
kojemu su mediji svuda oko nas, s medijskim
opismenjivanjem treba poceti u ranoj dobi.
Medijsko opismenjavanje uci prepoznavanju
izvjeStavanja koje se temelji na spekulacijama
i razlikovanju izvanrednih vijesti od pseudoi-
zvanrednih vijesti. Ovo Ce se izlaganje baviti
interpretacijom medijskih poruka na konkret-
nim primjerima izvanrednih vijesti i izvjesta-
vanja u sredisnjimu televizijskim informativ-
nim emisijama,

Kljuéne rijeci: izvanredne vijesti, breaking
news, javljanje uzivo, televizija, javni servis

Breaking news: a matter of trust

The expression ,breaking news” indicates
that something extremely important or dra-
matic has just happened or is happening at
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this moment, and that the occurrence had
impact on a large number of people, on so-
ciety or community. The syntagm also often
appears as a graphic on the TV screen, and
in the television media, the impression of ur-
gency is heightened by live reporting, talking
to the reporter on the field or interviewing
an expert. In many cases the reporter is the
source of the information, but it also often
happens that he or she becomes the main
star of the event. And while in the newspa-
pers and on internet portals the urgency is
presented by sensationalist headlines, tel-
evision as a medium has a specific way to
exploit its specificities to that purpose. How
much does the inflation of ,breaking news”
blunt the viewers' perception of what a news
is and what an event is — as opposed to a
pseudonews or a pseudoevent? How are
breaking news placed in the media, do the
reports answer all 5 Ws, to what degree does
this type of news respect other professional
criteria? A media-literate audience should be
able to answer all of the questions above.

A research conducted among students of
journalism has shown that even journalism
undergraduates are not clear about the pro-
fessional criteria in the news selection and
media language, as well as that the form
that the information is ,packaged” in influ-
ences the understanding of its importance.
Many of them are not aware that often the
news stories reported in the evening quite
differ from the news story reported next day.
These are only some examples showing that
in a time when media are all around us, me-
dia literacy education should start at an early
age. The education of consumers should
help recognizing misreporting and break-
ing news from the pseudo-breaking news.
The understanding of media messages and
its construction can help in evaluating the
credibility of news. This presentation aims
to annalyse concrete examples of breaking
news reporting in the tv news and its media
messages.

Key words: breaking news, television, public
service, news, media, live reporting
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Medijska pismenost iz socijalne perspektive / Media literacy from a social

perspective
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Medijska pismenost iz socijalne perspektive

Kako svako iskustvo postaje posredovano
na ovaj ili onaj nacin, medijska pismenost
postaje pretpostavka za uspjesno bavljenje
razvojnim zadatcima. Stvaranje prijateljstava
i uCenje normi i vrijednosti kako bi aktivno
sudjelovali u drustvu jesu drustvene zadace
koje mladi moraju svladati dok provode ve-
¢inu svoga vremena na internetu. Istodobno,
nedavna istrazivanja pokazuju da mladim lju-
dima nedostaju socijalne vjestine u njihovim
postupcima na internetu: mnogi mladi ljudi
doZive verbalno zlostavljanje, neki zastrasuju,
pa cak i ocituju nasilni¢ki obrazac ponasanja -
bully. Dakle, drustvene kompetencije postaju
jos i vaznije. Ovaj se rad fokusira na drustveni
aspekt medijske pismenosti i analizira i socijal-
ne kompetencije mladih ljudi i njihove drus-
tvene odnose jer se pismenost stvara u drus-
tvenim interakcijama. Proveli smo kvalitativnu
mreznu analizu, pocevsi od intervjua parova
14 - 16-godisnjaka i fokusirajuci se u drugom
koraku na osobe s utjecajem na drustvene
kompetencije (ukljucujuci roditelje, bracu i
sestre, prijatelje i ostale). Preliminarni rezultati
pokazuju da ispitanici uglavnom ne uzimaju
u obzir (drustvene) posljedice svojih poteza,
te da se ne ponasaju u skladu s drustvenim

pfaff@ifkw.Imu.de

normama, iako ih poznaju. Sto vise kriti¢cnog
razumijevanja posjeduju otprije, to ¢e vise
modi staviti sebe u poziciju svojega prijate-
lja. Drugima jo$ uvijek nedostaju empatija i
emocionalna kontrola. Sto se ti¢e obrazova-
nja glede pismenosti, deskriptivne se norme
¢ine utjecajnijima od onih prohibitivnih. Me-
dutim, buduci da je Internet za mnogu djecu
prostor u kojemu ne postoje odrasle osobe,
oni imitiraju drustvene prakse svojih vrinjaka
(ukljucujuci pokatkad i nasilnicko ponasanje
ili pokretanje grupa mrznje) i prenose svoje
on-line sukobe u off-line interakcije.

Kljucne rijeci: medijska pismenost, Internet,
socijalne vjestine, verbalno zlostavljanje, soci-
jalne kompetencije mladih, kvalitativna mrez-
na analiza

Media literacy from a social perspective

As each experience becomes mediated in
one way or another, media literacy becomes
a premise for successfully dealing with de-
velopmental tasks. Making friends as well as
learning norms and values in order to actively
participate in society are social tasks young
people have to learn whilst spending most
of their time online. At the same time, recent
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studies show that young people lack social
skills while acting online: Many young peo-
ple experience verbal abuse, some scare or
even bully others. Hence, social competences
become even more important.This paper fo-
cuses on the social aspect of media literacy
and analyses both the social competences of
young people and their social relations as lit-
eracy is created in social interactions. We con-
ducted a qualitative network analysis, starting
with pair interviews among 14-16-year-olds
and focusing in a second step on people in-
fluencing social competences (including par-
ents, siblings, friends and others). Preliminary
results show that the participants mostly do
not take the (social) consequences of their ac-

tions into account, although they know social
norms, yet do not act upon them. The more
critical understanding they already possess,
the more they are able to put themselves in
their friends’ positions. Others still lack em-
pathy and emotional control. As for literacy
education, descriptive norms seem more
influential than injunctive ones. However, as
the Internet is an adult-free-zone for most of
the children, they imitate the social practices
of their peers (including sometimes bullying
others or initiating hate groups) and transfer
their online conflicts to offline interactions.

Key words: media literacy, Internet, social
skills, verbal abuse, social competences, quali-
tative network analysis
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Evolucija konvergencije nano, bio,
informativnih i kognitivnih tehnologija

U vremenu brzih tehnoloskih promjena zna-
nje, koje se stjeCe znanstvenoistrazivackim
djelatnostima, bitno je za inovativnu okolinu.
Nuzna i neizbjezna jest veza izmedu znanosti
i tehnologije. Tehnoloski napredak zapravo sve
viSe ovisi 0 znanstvenom napretku, a na nje-
ga u kompetitivnoj digitalnoj ekonomiji bitno
utjece takoder medijska pismenost drustva.
Ovdje vaznu ulogu imaju konvergirane teh-
nologije. Najperspektivnije su informacijske i
komunikacijske tehnologije, biotehnologija,
energijska tehnologija i nanotehnologija. O
potencijalnoj vaZznosti novih tehnologija i su-
vremenoj konvergenciji govorilo se na prvoj
konferenciji Nacionalne zaklade za znanost u
SAD-u, koja se 2000. dogodila na temu drus-
tvenih aspekata nanotehnologije. Formuliran je
koncept konvergiranih nano, bio, informativnih
i kognitivnih tehnologija (medunarodna je kra-
tica NBIC tehnologije). U meduvremenu je ne-
koliko relevantnih autora ovaj koncept izazva-
jo i on je postao zariste razlicitih istrazivackih
programa, tako da mozemo u 2020. ocekivati
masovnu upotrebu NBIC tehnologija. Ulazimo
u novo razdoblje tehnoloske konvergencije
i internetske buducnosti. Takoder Europska
unija podrzava istrazivanje i razvoj na podrucju

konvergiranih tehnologija. Ona naglasava vaz-
nost medijske pismenosti, koja pruza osnovu
za kvalitetu Zivota i ukljuc¢ivanje gradana EU-
a. S obzirom na medusobno ovisne ¢injenice
ove digitalne agende, smatramo da je ovdje
klju¢no ucinkovito promatranje i mjerenje po-
java konvergencije, sto pak nije obuhvaceno u
znanstvenoj literaturi. Na osnovi teorija o NBIC
konvergenciji, njenih podrucja i faktora, Zivot-
nog ciklusa razvoja novih medija i pojava nove
ekonomije, ostvarit ¢emo evolucijski model
NBIC konvergencije. Evoluciju NBIC tehnolo-
gije ¢emo procijeniti metodom studije slucaja
na temelju teorije realnih opcija i razviti cjelovit
model vrednovanja konvergencije. Taj model
moze biti poduzecima ili znanstvenoistrazivac-
kim ustanovama pocetna tocka za razvoj mo-
dela vrednovanja ulaganja. Kona¢no ¢emo u
modelu uzeti u obzir i pokazatelje inovacijskog
sustava, koji, osim marketinskog podrucja, uk-
ljucuje izazove regulacije poduzeca (konkuren-
cija, autorsko pravo, patenti, oporezivanja itd.).
Sa socijalnog i ekonomskog aspekta model ce
pridonijeti povecanju medijske i informacijske
pismenosti na europskom trzistu konvergiranih
tehnologija. U radu ¢emo prezentirati prelimi-
narne informacije o planiranom istrazivanju.
Klju¢ne rijeci: NBIC konvergencija, konvergi-
rane tehnologije
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The convergence evolution of
nano-bio-info-cogno technologies

In a time of rapid technological changes is
knowledge, obtained by scientific research
activities, essential for an innovative environ-
ment. The relationship between science and
technology is crucial and inevitable. Tech-
nological progress is even more depending
on the scientific progress, where the com-
petitive digital economy influenced also by
society's media literacy is vital. Convergent
technologies have important role there. The
most promising are information and com-
munication technologies, biotechnology,
energy technology and nanotechnology.
On the potential meaning of new technolo-
gies and emerging convergence has been
noted at the first conference of the National
Science Foundation of the USA, which was
held on societal aspects of nanotechnology
in the year 2000. The concept of convergent
nano-, bio-, info- and cognitive technologies
was created (the international abbreviation
is NBIC technologies). In the meantime few
relevant authors challenged this concept
and it became a focal point of different re-
search programmes thus we can expect the
widespread use of NBIC technologies in the
year 2020. We are entering a new techno-
logical period of convergence and the in-
ternet of the future is becoming a so called
internet of things. Also the European Union
supports research and development in the
field of convergent technologies. It aims to

increase media literacy, which provides a
base for the quality of life and social involve-
ment of the EU citizens. With regard to these
Digital Agenda related facts we consider
that in this connection an effective observa-
tion and measurement of the convergence
phenomenon is crucial and not covered in
scientific literature. Based on the theories of
NBIC convergence, its areas and factors, the
natural life cycle of new media evolution and
new economy phenomena we will develop a
evolution model of NBIC convergence. With
the methodology of multiple case studies we
will evaluate the evolution of NBIC technolo-
gies further with the theory of real options,
and develop a model of a complete option
valuation of convergence. To enterprises or
scientific research institutions this could be
the starting point for developing models of
investment evaluation. Finally, the model will
also consider the indicators of the innovation
system, which in addition to the marketing
area include regulatory challenges of com-
panies (competition, copyrights, patents,
taxation, etc.). From the social and economic
perspective the model will contribute to the
increase of media and information literacy
in the European market of convergent tech-
nologies. In this paper we will present the
preliminary information on the planned re-
search.

Key words: NBIC convergence, convergent
technologies, convergent innovations, real
options, digital economy
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Statisticka pismenost kao aspekt medijske
pismenosti

Statisticka je pismenost aspekt medijske
pismenosti, napose zbog sve veceg udjela
statistickih informacija u medijskome izvje-
Stavanju. Biti statisti¢ki pismen znadi biti os-
posobljen za ispravno shvacanje i ispravno
koristenje statistickim informacijama, bilo iz
medija bilo iz dostupnih servisa sluzbene sta-
tistike, u svrhu vlastitog razvoja i posrednog
ili neposrednog djelovanja na razvoj institu-
Cija i drzave. Statisticke informacije daju pre-
gled stanja i omogucuju pracenje promjena
pojava u vremenu te bi trebale biti temelj za
donosdenje odluka u ekonomskoj, politickoj,
kulturnoj i osobnoj sferi Zivota. Rad ¢e ana-
lizirati stupanj razvijenosti segmentiranoga
pristupa razvoju statisticke pismenosti kroz
razvoj novih statistickih medijskih servisa za
edukaciju i informiranje gradana u Hrvatskoj.
Pristup razvoju statisticke pismenosti u Hrvat-
skoj autorice ¢e usporediti sa stanjem u dru-
gim zemljama u Europi, ali i drugdje. Propitat
¢emo Cetiri pristupa u oblikovanju medijskih
informacijskih servisa koje smatramo kljucni-
ma u razvoju tzv. novih statistickih medijskih
servisa za gradane: nelinearnost, interakcija,
kontekstualnost i otvorenost repozitorija uslu-

poljicakm@gmail.com, nevena.jerak@gmail.com

ga. Prikazat ¢emo primjenu Cetiriju pristupa u
oblikovanju statistickih servisa za gradane u
razli¢itim kontekstima i upozoritio na oprav-
danost primjene ovih pristupa u ispunjavanju
ciljeva dugoroc¢nih strategija razvoja nacional-
ne statisticke pismenosti.

Klju¢ne rijeci: statisticki medijski i informa-
cijski servisi, statisticka pismenost, razvojne
strategije nacionalne statisticke pismenosti,
pristupi oblikovanju medijskih servisa

Statistical Literacy as an aspect of Media
Literacy

Statistical literacy represents an aspect of
media literacy, especially due to a growing
share of the statistical information in media
reporting. Being statistically literate means
being able to correctly interpret and correct-
ly use statistical information available either
through the media or through services of
official statistics, for the purpose of personal
development and direct or indirect effects on
the development of institutions and the state.
Statistical information provide an overview of
the situation in different domains enabling
tracking changes in phenomena during time
and should be the basis for decision-making
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in economic, political, cultural and personal
sphere of life. Paper will analyze the level of
development of segmented approach to ad-
vancing statistical literacy through the intro-
duction of new statistical media services for
educating and informing citizens in Croatia.
Development approach for statistical literacy
in Croatia will be compared with the situa-
tion in other countries in Europe and beyond.
Authors will examine four approaches to the
design of media information services which
they consider essential in the development
of so-called new statistical media services for

citizens: nonlinearity, interaction, contextual
design and service’s repository openness. Fur-
thermore, authors will represent applications
of four development approaches to statistical
services for citizens in different contexts thus
demonstrating justification of using these
approaches for implementation of long-term
development strategies of national statistical
literacy.

Key words: statistical media and informa-
tion services, statistical literacy, development
strategies for statistical literacy, approaches to
the design of media services
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Rizici od medijskog izvjestavanja u
tinejdzerskim casopisima Teeni OK!

Teorijski dio rada govori o drustvenim funk-
cijama medija, o odnosu djece i medija i
medijskim sadrZajima za mlade, s posebnim
osvrtom na tinejdzerske casopise. Masovni
su mediji sastavni dio zivota mladih i vazan
faktor u njihovoj socijalizaciji i odgoju. Medij-
ski sadrzaji mogu pomodi u kreiranju li¢nosti,
ali i manipulirati potrebama, idealima i pre-
dodzbama mladih te izvrnuti drustvene vri-
jednosti i promovirati nemoralna ponasanja.
Rad problematizira medijsku manipulaciju i
rizike koje medijski sadrzaji donose, a posebi-
ce tinejdzerski ¢asopisi koji mladima namecu
laZzne ideale ljepote, seksualiziraju djetinjstvo,
promic¢u konzumerizam i materijalizam te
kreiraju lazne potrebe. Stoga je bitno poticati
medijsko opismenjavanje mladih, ali i jacati
novinarsku etiku. Glavni je cilj istrazivackog
dijela rada bio dobiti uvid u potencijalne ri-
zike sadrzaja tinejdzerskih ¢asopisa Teen i Ok!
koji se odnose na percepciju svijeta, ponasa-
nje, vrijednosti, potrebe, ideale i diskurs, koje
tinejdzerski ¢asopisi namecu mladima. Meto-
dom kvantitativne analize sadrZaja obradeno
je 12 brojeva ¢asopisa, objavljenih od sije¢nja
do lipnja 2013. Uzorak je obuhvatio ukupno

902 ¢lanka. Istrazivanje je pokazalo kako veci-
na analiziranih ¢lanaka promice lazne potre-
be i laZzne vrijednosti, marginalizira temeljne
drustvene vrijednosti, namece lazne ideale
liepote, promovira seksualizaciju djetinjstva,
materijalizam i konzumerizam te cesto za-
nemaruje svoju odgojnu funkciju. 1z svega
ovoga zakljucuje se kako postoji odredena
potreba za dodatnom regulacijom medijskih
sadrzaja namijenjenih mladima, ali i medij-
skim opismenjavanjem mladih, posebice u
surovome kapitalistickom svijetu, gdje su
mediji isklju¢ivo orijentirani zaradi i gdje, ko-
mercijalizacijom Zivota, ugroZavaju bezbrizno
djetinjstvo.

Kljucne rijeci: drustvene funkcije medija, ti-
nejdzerski ¢asopisi, mladi, rizici od medijskih
objava, eticka pitanja, potrebe, drustvene vri-
jednosti

Risks of Media Reporting in Teenage
Magazines Teen and Ok!

The theoretical part of the paper deals with
the social functions of the media, the rela-
tionship between children and the media,
and the content that the media provides for
young people — with a special emphasis on
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teenage magazines. The mass media today
is a constituent part of the lives of young
people and an important factor in the so-
cialization and upbringing of children. The
content provided by the media can help the
development of personality in a young per-
son, but it can also manipulate their needs,
ideals and notions, invert their social values,
and promote immoral behaviour. The paper
discusses such media manipulation and the
risks associated with media-provided content
— especially teenage magazines which tend
to promote consumerism and materialism,
and create false needs. It is important, there-
fore, to encourage media literacy amongst
the youth and strengthen journalistic eth-
ics. The main goal of the research part of the
paper was to gain insight into the potential
risks associated with the content of teenage
magazines Teen and Ok! and to examine the
perceptions, behaviours, values, needs, ideals
and discourse imposed on young people by

teenage magazines. Using quantitative con-
tent analysis, 12 magazines issues, published
from January to June, 2013, were analyzed,
with the sample including 902 articles. The
research revealed that the majority of the
articles analyzed promoted false needs and
false values, marginalized core social values,
imposed false beauty ideals, promoted the
sexualization of childhood, materialism and
consumerism, and often ignored any educa-
tional function. We can conclude, therefore,
that there is a need for increased regulation
of content provided by the media for young
people, and a need for increased media lit-
eracy amongst the youth. This is especially
true in a capitalistic society, where the me-
dia is primarily oriented towards profit and,
through the commercialization of life, threat-
ens the potential for a carefree childhood.

Key words: social functions of the media,
teenage magazines, youth, media content
and its risks, ethics, needs, social value
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Digitalno podijeljeni mladi: nejednakost, podjela i rizici / Digitally divided youth:

Inequality, divide and risks

Potoc¢nik, Dunja

Institut za drustvena istraZivanja u Zagrebu (Hrvatska)

Digitalno podijeljeni mladi: nejednakost,
podjela i rizici

U suvremenom drustvu sintagme ,digitalni
jaz"i,medijska pismenost” ¢esto se rabe sim-
plificirano, zanemarujuci kompleksnost digital-
ne podjele s obzirom na drustvenu, kulturnu
i ekonomsku diferencijaciju. Ne manje vazno,
zanemaruje se i dobna digitalna podjela koja
se nerijetko svodi na ,digitalne urodenike” i
,ostale’, ¢ime se iz vida gube mnogi elementi
bitni za medijsko opismenjivanje i smanjivanje
digitalne podjele mlade generacije. Slijedom
ovoga, u prvome dijelu ¢lanka, uz razmatranje
teorijskog okvira i dosadasnjih uvida u po-
dru¢ju digitalne podjele i medijske pismeno-
sti autorica oslikava kontekst u kojemu se da-
nasnje mlade generacije u Hrvatskoj medijski
i digitalno opismenjuju. Temelj u ovoj analizi
jesu podatci popisa stanovnistva provedena u
Hrvatskoj 2011. o rasprostranjenosti upotrebe
racunala i Interneta s obzirom na dob, regio-
nalnu pripadnost, obrazovni status i dohodak
po stanovniku, a koji upucuju na duboke po-
djele i nejednake Sanse mladih za medijsko i
digitalno opismenjivanje. U drugom ¢e dijelu
rada biti predstavljeni originalni rezultati istra-
Zivanja provedena u sklopu projekta Skole 2.0
kojim su uz koordinaciju Hrvatske akademske
i istrazivacke mreze u 25 hrvatskih osnovnih

dunja@idi.hr

skola uvedene nove tehnologije i Sirokopoja-
sni Internet. U svrhu ispitivanja stupnja prihva-
¢enosti i primjene novih tehnologija i sadrzaja
provedeno je istrazivanje polustrukturiranim
upitnikom te fokus-grupama na uzorcima uce-
nika podijeljenih u 4 dobne skupine, na uzor-
ku nastavnika razredne i predmetne nastave te
ravnatelja skola uklju¢enih u projekt. Podtaci
u sklopu projekta Skole 2.0 zaokruzuju sliku
digitalne podjele Hrvatske, a podatci istraZi-
vanja Hrvatski studenti u europskom kontek-
stu iz 2010. daju naznake trendova nastavka
digitalne podjele. U zaklju¢ku rada navode se
preporuke radi povecanja medijske pismeno-
sti i smanjenja nekriticnog koristenja novim
medijima od mlade generacije, te time i izbje-
gavanja rizika koje nosi kontinuirani porast
upotrebe novih medija u novim generacijama.
Kljucne rijeci: medijska pismenost, digitalna
podjela, drustvena struktura, u¢enici osnovne
skole, sveucilisni studenti

Digitally divided youth: Inequality, divide
and risks

In contemporary society phrases ,digital di-
vide" and ,media literacy” are often used in
a simplified way, ignoring the complexity of
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the digital divide by social, cultural and eco-
nomic differences. Not less important, the
age is also being ignored and reduced to
the digital natives”and ,others’, while losing
a perspective on many elements essential
for media literacy and reducing of the digital
divide among young generation. Following
this, in the first part of this article, along with
theoretical considerations and the current in-
sights in the field of digital divide and media
literacy, the author illustrates the context in
which today’s young generation in Croatia is
becoming digitally literate. The basis of this
analysis represent the Croatian 2011 census
data on the prevalence of computer and the
Internet usage by age, regional affiliation,
educational status, and income per capita,
which show the deep divisions and unequal
opportunities for youth media and digital lit-
eracy. In the second part of the paper the re-
sults of original research conducted as a part
of the School 2.0 project will be presented.
This project, coordinated by the Croatian Aca-
demic and Research Network, enabled intro-

ducing of new technologies and broadband
Internet in 25 Croatian elementary schools.
The research that examined the degree of ac-
ceptance and usage of new technologies and
digital content was conducted by semi-struc-
tured questionnaires and focus groups on
the samples of pupils (divided into four age
groups), classroom teachers, subject teachers
and school principals involved in the project.
The data in the framework of the School 2.0
completed a picture of the Croatian digital
divide, while survey Croatian students in the
European context (2010.) gives an indication
of continuation of trends in digital divide. The
concluding part the paper lists the recom-
mendations for increasing the media literacy
and reducing the uncritical usage of new me-
dia by the younger generation, which would
support avoiding the risks that arise from
continuous increase in the usage of new me-
dia by new generations.

Key words: media literacy, digital divide, so-

cial structure, primary school pupils, univer-
sity students.
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Medijska pismenost i podjele u Crnoj Gori / Media Literacy and Divisions in

Montenegro

Radunovi¢, Nikola

Faculty of Political Sciences, University of Montenegro, Podgorica — Ph. D. candidate (Montenegro)

Medijska pismenost i podjele u Crnoj Gori

Na kraju prvog destlje¢a XXI. st. Crna Gora
je, prateci teznje razvijenijih drustava, u svoj
sustav Skolstva ukljucila predmet Medijska
pismenost. Ipak, predmet nije obvezan dio
obrazovnog programa, vec je programski
koncipiran kao izborni za ucenike Il ili lll. ra-
zreda gimnazije. Istodobno, iako se intenziv-
no radi na zadovoljenju uvjeta koji bi omo-
gucili brze pridruzivanje Crne Gore Europskoj
uniji, crnogorsko je drustvo i dalje duboko
podijelijeno oko svih pitanja — i politickih i
identitetskih. Medijska slika, naZalost, nije
iznimka u tom smislu, pa je potpuno ocito
kojim su centrima moci naklonjeni pojedini
mediji i istraZivanja pokazuju kako gradani
to itekako prepoznaju. Medutim, postavlja se
pitanje jesu li gradani i unato¢ tomu $to su
uglavnom svjesni uloge svakog medija po-
jedinacno, spremni da ¢uju i drugu stranu, ili
slijepo vjeruju samo medijima koji su naklo-
njeni politickoj grupaciji koju i sami simpati-
ziraju, ili su pak njezini glasaci i ¢lanovi. Ne-
davno provedno istrazivanje ciji je cilj bio da
se utvrdi ponasanje ¢itaoca dnevnog tiska u
Crnoj Gori, obuhvatilo je crnogorske gradane
u nekoliko gradova iz juzne, srednje i sjeverne
regije, i pokazalo je da otprilike samo cetvr-

indoktrinacija@yahoo.com

tina citalaca ima volje informirati se iz dvaju,
uvjetno receno, razli¢itih izvora. Vedinu su
¢italaca interesirale informacije koje je nudila
samo,jedna strana”. Kakva je obrazovna prak-
sa u Crnoj Gori, koliko se proucava medijska
pismenost i u kojoj mjeri ona moze pridoni-
jeti jacanju politicke kulture i demokracije, i
boljemu razumijevanju medijskih sadrzaja?

Klju¢ne rijeci: medijsko obrazovanje, menta-
litet, podijeljeno drustvo, profesionalna etika

Media Literacy and Divisions in Montenegro

At the end of the first decade of the XX| cen-
tury, following trends of developed socie-
ties, Montenegro had included in the school
system the media literacy subject. However,
the subject is not an obligatory part of the
school program but is designed as an op-
tional for students of 2nd or 3rd year of high
school. Although the great effort is being
done in order to satisfy the conditions to
enable faster accession of Montenegro to
the European Union, at the same time, Mon-
tenegrin society is still deeply divided on
several issues - political and identity issues,
among others. Media image, unfortunately,
is not an exception in this regard, and it is

Medijska pismenost u digitalno doba — kulturna, ekonomska i politicka perspektiva / 95



absolutely clear which of the power centers
is in favor of media. Research shows that citi-
zens do indeed recognize that. Even though
the citizens generally are aware of the role
of each media, the question is whether
they are ready to hear the other side, or just
blindly believe the media that is in favor of
political group they sympathize, vote for or
belong to as members. Recently conducted
research, whose aim was to determine the
behavior of the readers of daily newspapers
in Montenegro, included Montenegrin citi-
zens from several cities in southern, central

and northern regions, showed that only
about one-quarter of the readers wanted to
inform themselves from the two tentatively
different sources. Most readers were interest-
ed in the information that is offered by ,one
side”only. What is an educational practice in
Montenegro, how is studied media literacy
and to what extent it can contribute to the
strengthening of political culture and de-
mocracy, and for a better understanding of
media content?

Key words: media literacy, mentality, divided
society, professional ethics
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Medijska pismenost u Dohi u Katru: unaprjedenje kriticnih vjestina digitalno
spoejne multikulturalne publike / Media Literacy in Doha Qatar: Sharpening the
critical skills of a digitally connected multicultural audience
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2Literacy Program, Doha Centre For Media Freedom (Qatar)

Medijska pismenost u Dohi u Katru:
unaprjedenije kriticnih vjestina digitalno
spoejne multikulturalne publike

Intenzivno multikulturalna drzava s vise od
1300 raspolozivih satelitskih TV kanala, sve-
moc¢nom Al-Jazeerom, sedam dnevnih novi-
na na engleskom i arapskom i stanovnistvom
snaznog rasta od 2 milijuna, Katar je postao
medijsko Cvoriste Zaljeva. Multikulturalno
je stanovnistvo mlado i digitalno povezano.
Prema jednom izvjes¢u UN-a izradenom u
listopadu 2013., Katar je vodeca zemlja u ra-
ZVoju po osobnoj uporabi interneta. Unatoc
svojoj maloj populaciji, ta je zemlja Cetvrti po
redu korisnik Facebooka u arapskome svijetu
od 22 zemlje obuhvacene istrazivanjem. Ovaj
rad analizira napore Doha centra za medijske
slobode, neprofitne organizacije koju podu-
pire vlada, a koja aktivno provodi programe
medijske pismenosti u oko 90 skola u Katru,
povrh mnogih u arapskim zemljama. Program
koji je zapoceo u rujnu 2011. godine ima Sest
stalnih trenera, od kojih su vecina drzavlja-
ni Katra. Program se provodi na arapskom i
engleskom jeziku, ovisno o sastavu ucenika,
a pokrivene su sve razine osnovnoga i sred-
njega obrazovanja. Svrha poduke, kako je
formulirana, odrazava UNESCO-ovu definiciju

nishan@qu.edu.qa; rania@dc4mf.org

medijske pismenosti kao sposobnost da kri-
ticki analizira sadrZaje emitirane u medijima u
raznim oblicima. Budu¢i da gotovo ne postoji
raspoloZivo istrazivanje koje bi dalo podatke
o medijskoj pismenosti u Katru, centar je is-
punio taj vakuum provodedi istraZivanje o ko-
ristenju medijima u formalnom obrazovanju
u Katru. lako je vecina ucitelja izjavila da se
koristi medijima u svojim uc¢ionicama, ta ista
vecina priznala je i da nisu nikada ¢uli za me-
dijsku pimenost. To je ojacalo odlu¢nost Cen-
tra pruziti studentima potrebne vjestine kako
bi se razborito kretali kroz nadmocan katarski
medijski labirint.

Kljuéne rijeci: multikulturalna drzava, Katar,
koristenje interneta, Doha centar za medijske
slobode, program medijske pismenosti

Media Literacy in Doha Qatar: Sharpening
the critical skills of a digitally connected
multicultural audience

With an intensely multicultural country, the
availability of over 1,300 satellite channels,
the almighty Al-Jazeera TV, seven dailies in
English and Arabic and a burgeoning popu-
lation topping 2,000,000, Qatar has position-
ing itself as a media hub in the Gulf region.
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The multicultural population is young and
digitally connected. A UN report issued in
October 2013, showed Qatar as leading the
developing world in individual internet us-
age. In spite of its small population, the
country is the fourth user, out of 22 countries
surveyed, of Facebook in the Arab World. This
paper analyzes the efforts of Doha Centre for
Media Freedom, a non-profit, government
supported organization, which actively con-
ducts media literacy programs in about 90 of
schools in Qatar, in addition to a number of
Arab countries. The program, which started in
September 2011, has six full-time trainers, the
majority of whom are Qatari nationals. The
program is conducted in Arabic and English,
depending on the student makeup with all
levels from primary to secondary included.

The stated goal of the training mirrors UN-
ESCO’s Media Literacy definition as the abil-
ity to critically analyze media dissemination
in its various forms. Since there is virtually no
research data available on media literacy in
Qatar, the Centre has filled that vacuum by
conducting a survey on the use of media in
formal education in Qatar. Although majority
of teachers said they use media in their class-
rooms, that same majority also confessed that
it had never heard of media literacy. This has
reinforced Centre’s determination to train stu-
dents with the necessary skills to judiciously
navigate through the overpowering media
maze in Qatar.

Key words: multicultural country, Qatar, in-
ternet usage, Doha Centre for Media Free-
dom, media literacy programs
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Mediji i odabir zanimanja / Media and occupational choice

Mediji i odabir zanimanja

Suvremeni mediji nedvojbeno oblikuju nasu
svakodnevnicu i posjeduju znatan utjecaj u
svim podrucjima Zivota sve vise preuzimajuci
tradicionalne uloge koje su posjedovale obi-
telj, Skola i vrénjaci. U tom se smislu mediji po-
javljuju ne samo kao puki prijenosnici odre-
denih informacija nego i kao aktivni drustveni
akteri koji, uz ostalo, mogu imati ulogu i pri
odabiru zanimanja kao jedne od najvaznijih
zivotnih odluka svakoga mladog covjeka.
Kanedi poblize analizirati utjecaj medija na
odabir zanimanja, tijekom lipnja i srpnja 2012.
godine na podrucju grada Splita provedeno
je empirijsko istrazivanje s anketom kao istra-
Zivackom metodom, kojim je obuhvaceno
200 mladih, od toga 100 zaposlenih i 100 ne-
zaposlenih. Rezultati istraZivanja ocekivano su
upozorili na sveprisutnost medija u svakod-
nevnom Zivotu mladih ¢iji se znatan dio sva-
kodnenih aktivnosti veZe upravo uz uporabu
interneta (81%) i gledanje televizije (55%), te
pracenje sportskih (65%) i informativno-poli-
tickih sadrzaja (58,5%). No, unato¢ dostupno-
sti i koristenju, uz 41,5% mladih koji ne mogu
procijeniti, njih 22,% smatra kako mediji ne
pruzaju dovoljno informativnih sadrzaja. Kada
je rije¢ o utjecaju medija na odabir zanimanja

Relja, Renata’; Cereni¢, Vanja>

'Filozofski fakultet, Sveuciliste u Splitu (Hrvatska)
2Filozofski fakultet, Sveuciliste u Splitu (Hrvatska)

rrelja@ffst.hr; vancer@ffst.hr

ispitanici na prvo mjesto stavljaju internet,
potom TV, dnevni tisak i radio. Mladi opceni-
to smatraju kako mediji posjeduju odredenu,
ali ne i vazniju ulogu pri donosenju odluke o
odabiru zanimanja. U tom se smislu upozora-
va na nedostatak i potrebu afirmiranja medij-
skih sadrzaja i tema koje ¢e mladima olaksati
donosenje ove odluke koja u sebi moZe nositi
dalekosezZne psiholoske, ekonomske, socijal-
ne i drustvene posljedice.

Kljuéne rijeci: mladi, zanimanje, mediji, me-
dijski sadrzaji, informiranost

Media and occupational choice

Modern media is undoubtedly shaping our
everyday life and has a significant impact in
all areas of our lives by taking the traditional
role of family, school and peers. In this sense,
the media appear not only as transmitters
of certain information, but also as an ac-
tive social actors who, among other things,
can play a significant role when choosing a
profession as one of the most important life
decisions every young person has to make.
Intending to closely analyze the impact of
the media on the occupational choice, dur-
ing June and July 2012th in the city of Split
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was conducted the empirical research with
the survey as the research method, with
sample which included 200 young people,
100 employed and 100 unemployed. The
research results were as expected, indicating
the ubiquity of the media in the daily lives of
young people which is a significant part of
their daily activities linked precisely with the
usage of the internet (81%) and watching
television (55%), and following sport (65%)
and news with political content (58, 5%).
But despite the availability and usage, with
41.5% of young people who can not tell,
22% of them believe that the media does not

provide enough informational content. As
regards influence of media on the selection
of subjects of interest in the first place puts
the Internet, then TV, newspapers and radio.
Young people generally believe that the
media possess a certain, but not important
role in making decisions about the occupa-
tion. In this sense, there is the need to affirm
media content and themes that will facilitate
the adoption of decisions that may have far
reaching psychological, economic, social and
societal consequences.

Key words: youth, occupation, media, media
facilities, informing
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Medijska sekuritizacija i(li) medijska pismenost

Suvremena politicka kultura nezamisliva je bez
vrijednosno-kulturoloske percepcije medijske
pismenosti, kao postmodernog alata postmo-
dernih demokracija. U tom kontekstu, kao na-
dasve problematican i relativno nov fenomen,
rad analizira ulogu medija u procesu sekuriti-
zacije subjekata, tema i dogadaja. U diskursu
medijske sekuritizacije i selektivnog plasiranja
instrumentaliziranih informacija, mediji ubrza-
no postaju sveprisutni i nekontrolirano moc-
ni akteri na globalnoj politickoj i drustvenoj
sceni. Pitanja stabilnosti, kohezije i odrZivosti
demokracija, i njima imanentnih politickih kul-
tura, neposredno su konvergentna i s valjanim
tumacenjem odnosa, motiva, uzroka-posljedi-
ca, interesa, plasiranih programskih sadrzaja
od koncetriranih vlasnicko-upravljackih me-
dijskih mastodonata. Odsutnost medijske pi-
smenosti kao civilizacijskoga kljuca, generirat
¢e nestabilnost i konfliktnost kao posljedi¢nu
razinu interesa i stereotipne matrice medijske
sekuritizacije kao ektremne paradigme mani-
pulativne strane monopolnih medija.
Kljuéne rijeci: medijska pismenost, postmo-
derna demokracija, sekuritizacija subjekta, se-
lektivno plasiranje informacija, nestabilnost i
konfliktnost

(Montenegro)
zeljko.rutovic@amku.gov.me

Media securitization and (or) media literacy

Modern political culture is unthinkable with-
out value-cultural perceptions of media lit-
eracy as a postmodern tool of postmodern
democracy. In this context, as the above
problem and a relatively new phenomenon,
the paper analyzes the role of the media in
the process of entities securitization , topics
and events. The discourse of media securitiza-
tion and selective placement of instrumented
information, the media are rapidly becoming
ubiquitous and uncontrolled powerful actors
in the global political and social scene. Sta-
bility questions, cohesion and sustainability
of democracy, and their immanent political
culture, just have converged with a valid re-
lationship interpretation, motives, cause- ef-
fect, interest, program content placed by the
concentrated ownership- managing of mas-
todon media. The lack of media literacy as a
key civilization, will generate instability and a
conflict as the consequent flat of interest and
stereotyped array of media securitization as a
extreme paradigm of manipulative side of the
media monopoly.

Key words: media literacy, postmodern
democracy,securitization, lective placement
of information, instability and a conflict

Medijska pismenost u digitalno doba — kulturna, ekonomska i politicka perspektiva / 101






Utjecaj alata za saZimanje teksta i on-line prevodenje na prijenos informacija
/ Impact of summarizing and translation technology in online information
transfer

Seljan, Sanja’; PeSorda, Barbara? Stojanac, Maja3

'Filozofski fakultet, Sveuciliste u Zagrebu (Hrvatska)
2Filozofski fakultet, Sveuciliste u Zagrebu (Hrvatska)
3Filozofski fakultet, Sveuciliste u Zagrebu (Hrvatska)

sanja.seljan@ffzg.hr; bpesorda@ffzg.hr, mstojana@ffzg.hr

Utjecaj alata za sazimanje teksta i on-line
prevodenje na prijenos informacija

Posljednjih godina mediji i on-line racunalna
prevodilacka tehnologija pokazala su se no-
vim podrucjem interesa u dostupu informaci-
ja, uinformacijskoj pismenosti, u obrazovanju,
poslovanju, itd. Primjena ovakve vrste tehno-
logije, koja ima za cilj visejezi¢ni prijenos in-
formacija, bolju komunikaciju, razumijevanje
i dijalog, zahtijeva svijest o tehnoloskim do-
stignucima koji mogu utjecati na korisnikovu
percepciju i razumijevanje teksta. Tehnologija
racunalnoga prevodenja i sazimanja teksta
otvorila je nove mogucénosti i perspektive
omogucujuci brzo i jednostavno prevodenje
prirodnoga pisanog jezika, istodobno zahtije-
vajuci od korisnika kriticko misljenje u analizi
informacija. Cilj je ovoga rada prikazati utje-
caj alata za sazimanje teksta i alata za on-line
racunalno prevodenje na prijenos informa-
cija. U procesu saZzimanja izvornog teksta u
kracu verziju, osnovni je cilj sacuvati sadrzaj
i osnovno znacenje teksta. Sazeti tekst trebao
bi pruziti odgovore na sljedeca pitanja: tko,
sto, kada, gdje, te kako? U istraZivanju ce se
prikazati opseg u kojemu je sazeta informaci-
ja promijenila kvalitetu, cjelovitost i originalno
znacenije teksta. Tekst dobiven procesom sa-

Zimanja moze se dalje prevoditi primjenom
on-line alata za prevodenje. U istraZivanju ¢e
se prikazati utjecaj obiju vrsta tehnologija u
procesu prenosenja i razumijevanja teksta.
Tekstovi ¢e se obradivati i racunalno prevodi-
ti iz jednoga prirodnog jezika u drugi - s en-
gleskog, njemackog, ruskog na hrvatski jezik.
Rezultati ¢e bi analizirani u okviru primjene
prikazane tehnologije, kao i moguca pobolj-
sanja u kvaliteti prijenosa informacija.

Kljucne rijeci: kvaliteta prijenosa informaci-
ja, sazimanje teksta, on-line prevodilacki alati,
razumijevanje informacija, mediji, percepcija
korisnika

Impact of summarizing and translation
technology in online information transfer

In recent years media and online transla-
tion technology have emerged as a point
of interest occurring in information access,
information literacy, in education, business,
etc. Aiming to enable multilingual informa-
tion transfer, communication, understanding
and dialogue, use of this type of technology
still requires awareness about technological
possibilities which can influence the reader’s
perception and text understanding. Trans-
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lation technology along with summarizing
technology has opened new possibilities and
perspectives providing quick and easy trans-
lation into another language, requiring in the
same time the critical opinion in information
analysis. The main purpose of this research
is to present the impact of text summariza-
tion and online machine translation tools
on information transfer. In the summarizing
process of condensing a source document
into its shorter version, the aim is to preserve
the information content and the original
text meaning. The summarized text should
give the answers to the following questions:
who, what, when, where, and how? The re-
search will present the extent to which the
information obtained by text summarization

changed the quality, completeness and the
original meaning of the text. Summarized text
can be machine-translated by use of freely
available online translation technology. In the
research the role of both technologies is ana-
lysed in the process of conveying and under-
standing text from one natural language into
another — in this case, from English, German
and Russian into Croatian language by use of
two types of technology. The results will be
analysed and role of online technology dis-
cussed, as well as possible improvements to
the quality of information transfer.

Key words: information transfer quality, text
summarization, online translation tools, infor-
mation understanding, media, reader’s per-
ception
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Digitalni obrazovni sadrzaj kao medij buducnosti / Digital educational content as

Digitalni obrazovni sadrzaj kao medij
buducnosti

Digitalni obrazovni sadrzaji postali su sastavni
dio modernoga obrazovnog sustava. Taj je su-
stav je kombinacija klasi¢nog tipa obrazovanja
i obrazovanja uporabom digitalnih sadrzaja ili
obrazovanja u kojem se ucenici koriste samo
ICT-on, 1j. digitalnim sadrzajima u nastavi. Kroz
ovaj rad provodenjem manjeg istrazivanja
pokusat ¢u dokazati da ucenici koji se koriste
digitalnim sadrzajima pronadenima na Inter-
netu tijekom svojeg obrazovanja nadmasuju
znanjem ucenike cije se obrazovanje temelji
samo na uporabi klasi¢nih knjiga i biljezaka.
Digitalni sadrzaj i Internet kao medij obrazovne
i ekonomske komunikacije postao je strateski
resurs kroz koji se pokusava pronadi i kreirati
nova ideje i izraditi ratunalna aplikacija. U¢enici
koji pohadaju ovakva predavanja pokazuju ve-
liki interes za racunala i Internet te ga smatraju
nuznim za razvoj svojeg obrazovanja. Za njih
su racunala, tableti i pametni telefoni uredaji
kojim pristupaju Internetu kao mediju koji nudi
mogucnost prenosenja i dijeljenja informacija.
Kljucne rijeci: obrazovanje, komunikacija, ra-
¢unala, Internet, dijeljenje informacija, preno-
Senje informacija, digitalni obrazovni sadrZaji,
ICT, moderni obrazovni sustav

the medium of the future

Serti¢, Martina

Klasi¢na gimnazija Slavonski Brod (Hrvatska)
sertic_79@yahoo.com

Digital educational content as the medium of
the future

Digital educational content has become an
integral part of the modern education sys-
tem. This system is a combination of classical
education and teaching assisted with digital
content or classes in which students use only
ICT in their education. Through this paper by
conducting a small research, | will try to prove
that students who use digital materials found
on the Internet during their education out-
perform students whose education is based
only on books and notes. Digital content and
the Internet as a medium of education and
economic communication have become a
strategic resource through which we strive to
find and create new ideas and make software
applications. Students who attend these lec-
tures shown great interest in computers and
the Internet and find them indispensable in
their educational process. To them comput-
ers, tablets and smartphones represent de-
vices for accessing the Internet as a medium
for transferring and sharing information.

Key words: education, communication, com-
puters, Internet, sharing information, transfer-
ring information, digital educational content,
ICT, modern education system
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Reklame i rodni stereotipi: vaznost medijske pismenosti / Advertisements and
gender stereotypes: importance of media literacy

Reklame i rodni stereotipi: vaznost medijske
pismenosti

Brojne rasprave i istraZivanja o medijima u
sklopu drustvenih i humanistickih znanosti
usredotocCuju se na utjecaj medija na djecu
i mlade u procesu njihova odgoja i obrazo-
vanja, odnosno oblikovanja individualnog
i socijalnog identiteta. Svaki novi narastaj
odrasta u okolini sve bogatijoj medijima i pri-
padajucim sadrZajima, a oni ¢esto preuzima-
ju ulogu,zamjenskih roditelja” u odgojnom i
,Zamjenske skole” u obrazovnom smislu. Je-
dan od najrasprostranjenijih medijskih oblika
i kulturoloskih proizvoda kojemu smo sva-
kodnevno svjesno ili nesvjesno izloZeni jesu
reklame. Koliko su reklame vazan kulturoloski
i ekonomski fenomen govori i podatak da se
u reklamnu industriju godiSnje u prosjeku
ulaze 500 milijardi dolara, a ciljana skupina
sve Cesce postaju djeca i mladi. Medijski se
stru¢njaci slazu da je utjecaj reklama na tu
dobnu skupinu iznimno snazan, ¢ak i kada
se ne odnosi izravno na njih. Na taj nacin re-
klame pridonose oblikovanju djecje medijske
kulture. Uocava se trend da reklame sve rjede
uklju¢uju navodenje prednosti proizvoda ciju
prodaju Zele potaknuti, a sve vise namecu

odredene Zivotne stilove koje mladi usvajaju

Sever, Irena’; Saki¢, Marija?

"Hrvatsko katoli¢ko sveuciliste (Hrvatska)
2Hrvatsko katoli¢ko sveuciliste (Hrvatska)
irena.sever@unicath.hr, mateja.sakic@unicath.hr

kao dijelove svojih identiteta i obrazaca po-
nasanja. Tu se prije svega misli na rodne ste-
reotipe i nerealne prikaze Zzenskog tijela kao
sastavnih dijelova reklama. Stoga ce se po-
sebna pozornost u izlaganju posvetiti rodnim
stereotipima u (audio)vizualnim reklamama i
njihovim mogucim negativnim posljedicama
na stajalista i ponasanja djece i mladih, poput
,Lolita-efekta”, iskrivljene slike o sebi i sl. Kako
bi se umanjili spomenuti negativni ucinci re-
klama, potrebno je podizanje razine medijske
pismenosti, kao i provodenje odredenih me-
dijskih politika na lokalnoj i globalnoj razini u
okviru zakonskih regulativa.

Kljucne rijeci: medijska pismenost, reklame,
rodni stereotipi

Advertisements and gender stereotypes:
importance of media literacy

Numerous discussions and research on media
within the social sciences focus on the impact
of media on children and youth in the pro-
cess of their education and formation of indi-
vidual and social identity. Each new genera-
tion is growing up in an environment richer
with media facilities and media itself often as-
sume the role of ,substitute parents”in the ed-
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ucational and ,alternative school”in upbring-
ing terms. One of the most widespread media
form and cultural product to which we are
consciously or unconsciously daily exposed
is advertisement. Advertisement is a very
important cultural and economic phenom-
enon, which is why the advertising industry
annually invests an average of $500 billion,
while the target groups increasingly become
children and youth. Media experts agree that
the impact of advertising in this age group is
extremely powerful, even if it is not directly
related to them. In such a way, advertising de-
signs children’s media culture. There is a vis-
ible trend of decline in advertising the mere
benefits of products whose sale they want to
encourage and increase of imposing certain

lifestyles that young people adopt as part of
their identity and behavior patterns. This is
primarily related to gender stereotypes and
unrealistic images of women’s bodies as com-
ponents of advertising. Therefore, this paper
will especially focus on gender stereotypes
in (audio)visual advertisements and possible
negative consequences on attitudes and be-
haviors of children and youth, such as,Lolita
Effect’, a distorted self-image, etc. In order
to minimize the negative effects of adver-
tisements, it is necessary to raise the level of
media literacy, as well as the implementation
of certain media policies at local and global
levels within the legal framework.

Key words: media literacy, advertisement,
gender stereotypes
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Medijska pismenost — nuznost albanske mladeZi / Media literacy — a necessity

for Albanian Youth

Skura, Gentiana

Department of Journalism and Communication, University of Tirana (Albania)

Medijska pismenost — nuZnost albanske
mladezi

Medijska pismenost prilicno je nepoznata
u albanskoj stvarnosti unato¢ tehnoloskim
dostignu¢ima koja Albancima omogucuju
uklju¢ivanje u kretanja povezana s tim poj-
mom. Nema dokaza o medijskoj pismenosti
u albanskim kurikulima, pa dakle medijska
pismenost nema ni publike. Prvi korak prema
znanjima iz podrucja medijske pismenosti jest
knjiga,Medijska pismenost” objavljena 2011.
godine, a poslije je, 24. prosinca 2013, Odjel
za novinarstvo i komunikacije organizirao
konferenciju,Medijska pismenost kao dio gra-
danskog obrazovanja u kurikulima srednjos-
kolaca”. Zapravo postoji tek simboli¢ni trud na
razvoju ovog podrucja, $to je velika i znacajna
nuznost nase stvarnosti. Prema barometru al-
banskih medija koji objavljuje Albanski institut
za medije i Friedrich-Ebert-Shiftung (12. pro-
sinca 2013.) u godini 2013. u Albaniji postoji
56 lokalnih radiopostaja i 2 nacionalne (osim
Albanskoga javnog radija), vise od 20 dnevnih
novina i 71 lokalna TV, 2 nacionalne TV (osim
Albanske javne televizije s 5 TV kanala), te 83
kabelske postaje. Prema Upravi za elektronic-
ke i postanske komunikacije u Albaniji postoji
1,4 milijuna korisnika mobilnog interneta.

gentaskura@gmail.com

Medijski se krajolik mijenja posljednjih deset-
lieca zbog ekonomskih i politickih problema.
Prosle godine OSCE je zatrazio reformu javne
televizije zbog vrlo visoke razine politickog
utjecaja. To nije vrijedilo za neke javne tele-
vizije. Albanski mediji imaju vise problema sa
slobodom govora, transparentnosti vlasnika
TV kuca, profesionalnog novinarstva i etickog
kodeksa. U takvoj situaciji, kada se informaci-
ja siri velikom brzinom nije uvijek i to¢na, a u
slu¢ajevima kada su medijski slucajevi prilicno
krucijalni dolazi do nedostatka etike u inter-
pretaciji. U radu se inzistira na ¢injenici da je
medijska pismenost od temeljne vaznosti za
albansku mladez i prili€no vazan kandidat za
unos u kurikule obrazovnog sustava. Na te-
melju americkih, europskih i balkanskih isku-
stava, mi ¢emo se snazno potruditi ne samo
da bismo ovo polje ugradili u kurikule nego
takoder i da bismo ustanovili konkretne i od-
govorne odjele za specifitna proucavanja u
Albaniji, a pokrenut ¢emo i kampanje za po-
jacanje svjesnosti ne bismo li dali na znanje
zajednicama, uciteljima, predskolskim odgoji-
teljima i roditeljima u Sirem opsegu.

Klju¢ne rijeci: medijska pismenost, kurikuli,
albanski mediji, albansko drustvo, mladez,
provedba
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Media literacy — a necessity for Albanian
Youth

Media Literacy is quite unknown to the Al-
banian reality despite of technological de-
velopments, where Albanian people can get
engaged to this term. There is no evidence
of media literacy in the Albanian curricula
therefore no media literacy audience. First
steps to knowledge of Media Literacy, is the
Book,Media Literacy” published in 2011, later
in December 24th of 2013 the Department
of Journalism and Communication organized
conference ,Media literacy as part of citizens
education in the curricula of high scholars”.
Practically there is a symbolic effort toward
the development of this field, a necessity of a
great importance to our reality. According the
Barometry of Albanian Media published from
the Albanian Media Institute and Friedrich-
Ebert-Shiftung (12 December 2013) in 2013
in Albania there exist 56 local radios and 2
national ones (except Albanian Public Radio),
more than 20 daily newspapers and 71 lo-
cal tv-s,2 national TV (except Albanian Public
Television with 5 TV channels), 83 cable sta-
tions. According to the Authority of Electronic
and Postal Communication in Albania there
are 1.4 million internet mobile users in Alba-

nia. Media landscape is changing these last
decades because of economic and political
problems. Last year OSCE gathered reforma-
tion of Public television, because the political
influence has affected in a high level. This was
not valid for some Public Televisions. Albanian
media has more problems with the freedom
of speech, transparency of TV owners, profes-
sional journalism and Ethic code. In this situa-
tion, when information gets its highest speed
of being distributed, not always it is real, and
in cases when media issues are quite crucial
there is a lack of ethic on interpreting. This
paper insists on the fact that Media Literacy,
is fundamental for the Albanian Youth and
pretty important to enroll to the curricula of
the Education System. Based in the American,
European and Balkans experience, we will try
hard not only to implement the field in the
curricula but also to build up concrete and
responsible departments for specific studies
in Albania as well as launching awareness
campaigns to acknowledge the communi-
ties, school teachers, kindergarten teachers
and parents in a wide range.

Key words: Media literacy, Curricula, Alba-
nian Media, Albanian Society, Youth, Imple-
mentation
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Informacijsko ponasanje roditelja u kontekstu drustvenih medija / Information
Behavior of Parents in the Context of Social Media
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Informacijsko ponasanje roditelja u
kontekstu drustvenih medija

U podru¢ju informacijskih znanosti posljed-
njih se desetljeca posebice intenziviraju istra-
Zivanja o ljudskom informacijskom ponasanju
(Human Information Behaviour). Mnoga se
istrazivanja provode sa svrhom da se utvrde
informacijske potrebe i ponasanja u svakod-
nevnom kontekstu, primjerice trazenje infor-
macija radi zdravlja ili samopomodi. Medutim,
malo je znanstvenih istraZivanja koja se bave
informacijskim ponasanjem roditelja koji rje-
$enja odgojnih problema i dilema traze na
internetu. Tradicionalne paradigme obrazo-
vanja roditelja za roditeljsku funkciju pocivale
su na sustavnom obrazovanju koje provode
stru¢njaci. U danasnjemu informacijsko-ko-
munikacijskom okruzenju one se mijenjaju,
jer roditelji na mrezZi traze brze informacije i
savjete za rjeSavanje trenutacnih, konkretnih,
odgojnih problema. Dogada se ekspanzija
razmjene savjeta i informacija medu roditelji-
ma na mrezi, poznata pod nazivom korisnicki
generirani sadrzaji (UGQ). Postavlja se pitanje
kakav to utjecaj i moguce dalekosezne po-
sliedice ima na kvalitetu djetetova odgoja.
Istrazivanja generacija koje odrastaju uz nove
informacijsko-komunikacijske  tehnologije

fpehar@unizd.hr; istricev@unizd.hr

posljednja dva desetljeca opcenito pokazuju
relativno zadovoljavajuci stupanj racunalne,
ali istodobno upucuju na nedostatnu razinu
informacijske i medijske pismenosti. Upitno
je jesu li danasnji mladi roditelji informacijski i
medijski pismeni, znaju li procijeniti pouzda-
nost/vjerodostojnost informacija, 5to s njima
Cine i utjecu li u koncanici te informacije na
njihove odgojne postupke u obitelji. Za od-
govor na ova vrlo sloZena pitanja potrebno
je provesti sustavna znanstvena istrazivanja,
kako informacijskih izvora i komunikacijskih
kanala, tako i stajalista i o¢ekivanja roditelja i
njihovih ponasanja na mreZi, a zatim i s tim
povezanih postupaka u odgoju. Za potrebe
ovoga rada provedeno je pilot-istrazivanje
kojemu je svrha utvrditi kojim se drustvenim
medijima koriste roditelji u Hrvatskoj za raz-
mjenu informacija o odgoju i razvoju djece,
kakva je pouzdanost izvora informacija s ob-
zirom na vlasnike internetskih domena i koja
su kvantitativna i kvalitativna obiljezja tema o
kojima roditelji raspravljaju. Analizom sadrZa-
ja utvrdeno je da postoje tri kategorije izvora
informacija s obzirom na njihovu pouzda-
nost — savjetovalista i raspravista ustanova i
strukovnih udruZenja, udruge roditelja koje u
rad ukljucuju stru¢njake te grupne i privatne
inicijative koje se primarno oslanjaju na raz-
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mjenu savjeta i iskustava medu roditeljima.
Pitanje medijske i informacijske pismenosti
koje ukljucuje kriticki odnos prema odgojnim
savjetima posebice je aktualno za posljednju
od triju navedenih kategorija koja je ujedno i
predmet ovoga istraZivanja.

Kljucne rijeci: ljudsko informacijsko ponasa-
nje, informacijsko ponasanje roditelja, odgojni
problemi, korisni¢ki generirani sadrzaji

Information Behavior of Parents in the
Context of Social Media

In the field of Information Sciences in the last
decades the research of human information
behavior (HIB) has been intensified. There
are lot of studies focused on identification
of human information needs and behavior
in an everyday context, for example health
or self-help information. However, there has
been little scientific research on information
behavior of parents who try to resolve their
problems and dilemmas related to raising a
child, by using different Internet sources and
services. The traditional paradigm of parents’
education for many years has been based
on systematic education and training of par-
ents undertaken by professionals. In today’s
ICT environment this paradigm has been
changed because parents prefer fast feed-
back and advice for solving current and par-
ticular problems they are facing in upbringing
of the child. There is evident expansion of in-
formation and advice sharing among parents
using Internet, also known as user-generated
content (UGQ). It raises a question of impact
and possible far-reaching consequences on
the quality of upbringing the child in a fam-
ily. The research of the net generation during
the last two decades generally show a certain
satisfactory level of computer literacy, but in

the same time the research results point out
insufficient information and media literacy
competences among youth. It is questiona-
ble weather todays'young parents are media
and information literate, are they able to asses
the reliability and credibility of information,
what do they do with gathered information
and finally do these information affect their
family practice. In response to these complex
issues it is necessary to conduct systematic
scientific research of information sources and
communication channels used by parents,
the attitudes and expectations of parents and
their behavior on the net, as well as related
upbringing practice. For the purpose of this
paper, a pilot research has been conducted
with the aim of identifying social media used
by Croatian parents for exchange of informa-
tion about child upbringing and develop-
ment, the reliability of information sources
regarding the owners of Internet domain
names, and quantitative and qualitative char-
acteristics of topics that are raised and dis-
cussed by the parents. The preliminary results
of the content analysis have shown that there
are three categories of social media sources
with regard to their reliability — counseling
and discussion forums of institutions and
professional associations, parents’ associations
involving experts in their field of work, and fi-
nally, group and private initiatives that rely on
parents'information and advice sharing with-
out external interventions. The issue of media
and information literacy that includes critical
discourse regarding the information about
upbringing of the child is especially relevant
for the last of the three mentioned categories.
Therefore it is the object of this research.

Key words: human information behavior,
information behavior of parents, problems
in upbringing of the child, user-generated
content
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Medijska pismenost u sustavima obrazovanja: sadrzaji medijske kulture u
hrvatskome srednjoskolskom obrazovanju / Media literacy in the educational
system: contents of media culture in the Croatian Secondary school education

Medijska pismenost u sustavima
obrazovanja: sadrzaji medijske kulture u
hrvatskome srednjoskolskom obrazovanju

Izlaganje ¢e se baviti analizom zastupljenosti
nastavnih sadrzaja koji medijski odgajaju i
provode se u sklopu nastave hrvatskoga je-
zika i drugih nastavnih predmeta (gradanski
odgoj, zdravstveni odgoj, etika), u okviru sati
razrednih odjela i izvannastavnih aktivnosti te
drugih oblika neposrednoga odgojno-obra-
zovnog rada nastavnika i stru¢nih suradnika
(pedagoga, knjiznicara, defektologa, psiho-
loga). S pedagoskog ¢e se aspekta i radnog
iskustva mladog nastavnika u srednjoskol-
skim ustanovama govoriti o nastavi i skoli
kao posrednicima izmedu mladih i medijske
industrije uz ostale ¢cimbenike socijalizacije —
roditelje, odnosno skrbnike. Takoder ¢e se na
konkretnom primjeru nastavne prakse izloZiti
suvremeni koncept metodike nastave koja
uklju¢uje implementaciju medijske pismeno-
sti u nastavne predmete u sklopu moderni-
ziranja nastave na poticaj Agencije za odgoj
i obrazovanje, Agencije za strukovno obrazo-
vanje i obrazovanje odraslih te Ministarstva
znanosti, obrazovanja i sporta. Nacionalni
okvirni kurikul zahtijeva izradu Skolskog kuri-
kula kojemu je vazna sastavnica razvojni plan

Suboti¢, Igor

Gimnazija Velika Gorica, Velika Gorica (Hrvatska)
hrvatski.jezik.gvg@gmail.com

skole u ¢ijoj izradi sudjeluju nastavnici kao pri-
marni sudionici odgoja i obrazovanja uc¢enika
u najosjetljivijoj fazi odrastanja. Izlaganjem
¢u izloziti kako se nastavnici prakticari (po-
katkad u ulozi medijskih pedagoga) snalaze
kao nositelji odgojno-obrazovne djelatnosti
prilagodene interesima i potrebama ucenika.
Od izlaganje ¢e imati koristi svi oni koji Zele
upotpuniti razinu informiranosti o navedenim
sadrzajima u jednom segmentu hrvatskoga
obrazovnog sustava te ih kriticki prosuditi.

Kljucne rijeci: medijska pismenost, medijska
kultura, medijski odgoj, medijska pedagogija

Media literacy in the educational system:
contents of media culture in the Croatian
Secondary school education

Presentation is to be about the representa-
tion of teaching contents which include Me-
dia Education and are conducted as a part of
Croatian language classes and other Second-
ary school subjects (civic education, health
education, ethics). This will also be relevant
to those teaching Classroom management
and out-of curriculum activities and other
forms of immediate educational work done
by teachers and expert assistants (educator/
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pedagogist, librarian, defectologist and psy-
chologist). From the pedagogical aspect and
young teacher’s working experience in Sec-
ondary Schools, the presentation will discuss
teaching and school as mediators between
the youth and media industry, together with
other socialization factors — parents or legal
guardians. Furthermore, the modern meth-
odology concept of teaching, which includes
implementing media literacy in school sub-
jects, will be demonstrated on a specific ex-
ample of teaching practice. The mentioned
concept is encouraged by the Education
and Teacher Training Agency and Agency for
Vocational Education and Training and Adult

Education and Ministry of Education, Science
and Sport. National curriculum requires de-
veloping School curriculum, key component
of which is school developmental plan, devel-
oped by teachers as the primary participants
in teaching and educating students in their
most sensible phase of growing-up. | will try
to present how teachers-practitioners man-
age in teaching adjusted to students’ needs
and interests. Those who wish to improve
their level of awareness concerning the
above mentioned content will benefit from
this presentation.

Key words:media literacy, media culture, me-
dia education, media pedagogy
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Teorija koristi i zadovoljstva — Zasto se adolescenti koriste Facebookom? / Uses
and Gratification Theory — Why Adolescents Use Facebook?
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Teorija koristi i zadovoljstva — Zasto se
adolescenti koriste Facebookom?

Zbog dinamic¢nog razvoja Weba 2.0. i novih
trendova u podru¢ju drustvenih medija koji
se mijenjaju iz dana u dan, suvremena me-
dijska istraZivanja sve se vise usmijeruju na
medijske korisnike, njihovu motivaciju i pona-
sanje na drustvenim mreZama, nastojeci obja-
sniti iznimnu popularnost Facebooka, Twitte-
ra, WhatsAppa i drugih sli¢nih internetskih
aplikacija medu mladima. Cilj je ovoga rada
bio ispitati koje koristi adolescenti ostvaruju
uporabom Facebooka te koje potrebe pritom
zadovoljavaju. Kao teorijsko uporiste odabran
je koncept koristi i zadovoljstva, upravo zbog
svoje usmjerenosti na korisnika medija, danas
aktivnijeg nego ikada prije u povijesti masov-
nog komuniciranja. Takoder, Zeljelo se ispitati
je li koncept adekvatan za analizu motivacije
i ponasanja korisnika drustvenih mreza, kao
S$to sugeriraju neka prethodna istraZivanja. U
razdoblju od listopada do prosinca 2013. na
podrucju grada Zagreba provedeno je anket-
no ispitivanje koje jeobuhvatilo 431 korisnika
Facebooka u adolescentnoj dobi.Rezultati su
pokazali da se najveci broj adolescenata Fa-
cebookom koristi kako bi se druZili i komuni-
cirali s prijateljima, dogovarali se oko skolskih

aktivnosti i izlazaka te kako bi se informirali o
drustvenim dogadanjima. Uporaba Facebo-
oka primarno zadovoljava njihovu potrebu
za integracijom, drustvenom interakcijom,
informiranos¢u te razumijevanjem vlastite
okoline. Teorija koristi i zadovoljstva pritom
se potvrdila kao adekvatna podloga za ana-
lizu rezultata. No, brz i dinamican razvoj drus-
tvenih mreza te nove moguc¢nosti koje nude,
pred ovaj koncept vec¢ danas stavljaju nove
izazove. Stoga je potrebno provesti daljnja
istrazivanja kako bi se dobio dublji uvid u
kompleksan meduodnos drustvenih medija
i njihovih korisnika.

Kljuéne rijeci: teorija koristi i zadovoljstva,
Facebook, adolescenti, drustvene mreze, drus-
tveni mediji

Uses and Gratification Theory — Why
Adolescents Use Facebook?

Due to a dynamic development of the Web
2.0. and new trends in the social media field
that change on a daily basis, modern media
research is shifting its focus to a greater ex-
tent on media users, their motivation and
behavior in using social networks in order
to explain the extreme popularity of Face-
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book, Twitter, WhatsApp and other similar
Internet applications among the young. In
this paper we wanted to explore the ben-
efits of Facebook use among adolescents
as well as which of their needs are gratified
thereat. As the theoretical background we
used the uses and gratification theory due
to its user oriented approach since in the
history of mass communication has the user
never been more active than nowadays. Fur-
thermore, we wanted to test whether the
uses and gratification concept is adequate
for analyzing the motivation and behavior of
social networks users as suggested by some
previous research. The survey comprising 431
adolescent Facebook users was conducted
from October to December 2013 in the City
of Zagreb. The results have shown that most
adolescents use Facebook for socializing and

communicating with their friends, for arrang-
ing school appointments and going out with
friends as well as obtaining information about
social events. The use of Facebook primarily
gratifies adolescents need for integration, so-
cial interaction, information and understand-
ing of their social environment. The uses and
gratification theory proved thereby to be
an adequate background for the analysis of
results. However, the fast and dynamic de-
velopment of social networks and their new
possibilities put new challenges before this
concept as of today. Therefore it is necessary
to conduct further research in order to gain
a deeper insight into complex interrelations
between social media and their users.

Key words: uses and gratification theory, Fa-

cebook, adolescents, social networks, social
media
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Medijski odgoj za djecu na Cipru: empirijska studija slucaja / Media education for
children in Cyprus: an empirical case-study

Medijski odgoj za djecu na Cipru: empirijska
studija slucaja

Rad predocuje empirijsku studiju slucaja
Cipra i raspravlja o radu ciparskoga Nadzor-
nog tijela Radio- televizije (CRTA) kao tijela
mjerodavnog za povecanje razine medijske
pismenosti. Konkretno, dokument razmatra
kolaborativni pokusaj izmedu CRTA-e i cipar-
skoga Pedagoskog zavoda (CPI) na poboljsa-
nju medijskog obrazovanja u Cipru. CRTA i CPI
rade na razvoju sadrzaja primjera nastavnih
planova koji se planiraju provesti u radioni-
cama za cijeli spektar obrazovnih sustava na
otoku. Za potrebe ovoga programa skolski je
sektor podijeljen na Cetiri sljedece kategorije:
od vrti¢a do 3. razreda osnovne skole; od 4.
do 6. razreda osnovne skole; od 1. do 3. razre-
da srednje skole; od 4. do 6. razreda srednje
skole (liceja). Sadasnja prezentacija razmatra
aktivnosti uklju¢ene u primjer plana nasta-
ve za prvi razred, koji se posebno odnosi na
ulogu oglasavanja u Zivotu pojedinca, s na-
glaskom na reklame za hranu. Predlozenim
je aktivnostima cilj analizirati i podici svijest
djece s obzirom na postavljanje oglasavanja,
ciljnu skupinu oglasa, ulogu i razloge reklami-
ranja proizvoda, kao i trzisne strategije usvoje-
ne u reklamnim praksama. U radu se, nadalje,

Themistokleous, Antigoni

Cyprus Radio Television Authority (Cyprus)
a.themistokleous@crta.org.cy

razmatraju potencijalne teskoce i ogranicenja,
kao i prednosti predloZzenoga pristupa pro-
vedbi medijske edukacije. Projekt ima za cilj
omoguciti studentima da vrednuju poruke,
kriticki razmisljaju i objasne da se medijska
pismenost i medijski odgoj ne sastoje samo
od tehnickih vjestina i sposobnosti nego ta-
koder obuhvacaju analiticke vjestine i vjestine
kritike, sposobnosti u smislu percepcije, ana-
lize i vrednovanja poruka koje se distribuiraju
svim medijima.

Kljuéne rijeci: Cipar, medijska pismenost,
medijsko obrazovanje, reklame, trzisne stra-
tegije

Media education for children in Cyprus: an
empirical case-study

The paper presents the empirical case study
of Cyprus and discusses the work of Cyprus
Radio Television Authority (CRTA), as the
competent authority to increase media lit-
eracy levels. In particular, the paper considers
the collaborative attempt between the CRTA
and the Cyprus Pedagogical Institute (CPI) to
enhance media education in Cyprus. CRTA
and CPI work on developing the content of
sample lesson-plans to be implemented in
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workshops for the whole spectrum of educa-
tional system in the island. For the purposes
of this program school life has been divided
into 4 categories, as follows: Kindergarten to
Level 3 of primary school; Level 4 to Level 6
of primary school; Level 1 to Level 3 of high
school; Level 4 to Level 6 of high school (Ly-
ceum). Current presentation discusses the
activities included in the sample lesson for
the first class, which pertains, specifically, to
the role of advertisement in individual’s life,
focusing on food advertisement. The pro-
posed activities seek to analyse and to raise
the awareness of the children in regards to
the placement of the advertisement, the tar-
get group of the advertisement, the role and

the reasons of advertising products as well
as the market strategies adopted in adver-
tising practices. The paper further discusses
potential difficulties and limitations as well
as the strengths of the proposed approach
in implementing media education. The pro-
ject aims to enable students to evaluate mes-
sages, to think critically and to explicate that
media literacy and media education are not
only about technical skills and competences
but they also encompass analytical and criti-
cal skills and aptitudes as regards the percep-
tion, analysis and evaluation of the messages
distributed by all media.

Key words: Cyprus, media literacy, media
education, advertising, market strategies
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Medijska pismenost u marketinskoj komunikaciji digitalnog doba / Media
Literacy in Marketing Communication of Digital Age
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Medijska pismenost u marketinskoj
komunikaciji digitalnog doba

Razdioba trzista na (ciljne) skupine potrosaca
homogene prema klju¢nim obiljezjima pret-
postavka je izgradnje razlicitih marketinskih
i komunikacijiskih politika. Demografske su
varijable najcesdi kriteriji segmentacije pri-
mjenjivan u proslom dobu, a metodoloske
perspektive novog, digitalnog doba otvaraju
prostor novim kriterijima segmentacije. Po-
slovna javnost i, dalje, ciline skupine definira
primjenom segmentacijskih metoda kojima
su demografske varijable klju¢ne varijable se-
gmentacije. Cilj je ovoga rada pokazati kako
je medijsku pismenost potrebno pridruZiti
demografskim karakteristikama te je tako
unaprijediti u uvrijezeni kriterij segmentacije
pri definiranju ciljnih skupina i planiranja mar-
ketinske komunikacije u digitalnom dobu.
Metoda rada bazira se na kvantitativnoj sta-
tistickoj analizi (sekundarnih) podataka pri-
kupljanih u sklopu single-source istrazivackog
projekta, trzisnog alata za prodaju oglasnoga
prostora i dubinsku analizu korisnika medija.
Podatci analizirani u ovom radu prikupljani su
tijekom tri godine (od 2011. do 2013. godine)
u ukupno 6 prikupljackih valova te je ovim
obuhvatom prikupljeno stajaliste 12 000 is-

pitanika u dobi od 15 do 64 godine, Zitelja
Republike Hrvatske. Komentiranje rezultata
provedene analize usmjeruje raspravu ovoga
rada u procjenu vaznosti medijske pismeno-
sti ciljnih segmenata pri definiranju tehnika,
nacina i sredstava marketinske komunikacije.
Ovakvim se pristupom revaloriziraju postupci
segmentiranja u kojemu su nedostatno osvi-
jetljena stajalista ispitanika prema komuni-
kacijskim kanalima — kako u njihovu dosegu,
tako i u preferenciji, a u ovisnosti o medijskoj
pismenosti. Zaklju¢ci u ovome raduy, sukladno
cilju rada, sugeriraju pomake u izboru kljuc-
nih kriterijskih pretpostavki segmentacije da
bi se svakoj ciljnoj skupini uspjesno poslala
razumljiva/primjerena marketinska poruka
putem preferiranog kanala, a ovisno o dosti-
gnutoj razini medijske pismenosti.

Kljucne rijeci: medijska pismenost, segmen-
tacija, kriteriji segmentacije, ciljna skupina,
marketiska komunikacija, digitalno doba

Media Literacy in Marketing Communication
of Digital Age

The division of market on (target) groups of
consumers that are homogenous according
to the vital characteristics is the precondition
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of making various marketing and commu-
nication politics. Demographic variables are
the most frequent criteria of segmentation
that was applied in the previous age, and the
methodological perspectives of the new, dig-
ital age, open up the room for new segmen-
tation criteria. Business public still defines tar-
get groups by application of segmentation
methods in which the demographic variables
are the key variables of segmentation. The
aim of this paper is to demonstrate that the
media literacy should be combined with the
demographic characteristics, and by doing
so, advance it to the position of ineradicable
criteria of segmentation when defining target
groups and planning of marketing commu-
nication in the digital age. Working method
of this paper is based on quantitative statis-
tical analysis of (secondary) data collected
within frame of a single — source research
project, marketing tool for sales of ad space
and in - depth analysis of media users. Data
that is analyzed in this paper has been col-
lected during a three year span (from 2011
up to 2013) in a total of six collecting cycles,
and by this coverage, the viewpoint of 12 000

respondents, who are citizens of Republic of
Croatia, of age between 15 and 64 years, has
been compiled. Comments regarding the
results of the analysis directs the discussion
course of this paper towards estimating the
importance of media literacy of target seg-
ments when defining techniques, methods
and means of marketing communication.
Using this approach, a revalorization of meth-
ods of segmentation occurs, in which there
are insufficiently illuminated viewpoints of
examinees towards communication chan-
nels — in terms of their reach as well as their
preference, with dependency to media liter-
acy. Conclusions drawn in this paper, which
are compatible with the aim of the paper,
suggest development in the choice of key
criteria assumptions of segmentation, so that
every target group could receive a under-
standable/appropriate marketing message
alongside the preferred channel, depend-
ant on the level of media literacy that was
reached.

Key words: media literacy, segmentation,
segmentation criteria, target group, market-
ing communication, digital age
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Medijska pismenost i obrazovanje i BiH: izostanak ozbiljne politike razvoja
medijske pismenosti u obrazovnom sustavu u BIH / Media Literacy and Education
in BiH: Lack of Serious Policy of Development of the Media Literacy in the

Edcuational System in B&H
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Medijska pismenost i obrazovanje i BiH:
izostanak ozbiljne politike razvoja medijske
pismenosti u obrazovnom sustavu u BIH

Medijska je pismenost relativno nov kon-
cept u Bosni i Hercegovini. U javni je diskurs
uveden zahvaljuju¢i uglavnom projektnim
aktivnostima odredenih medunarodnih i
nevladinih organizacija, putem razlicitih (i
uglavnom nekoordiniranih) projektnih aktiv-
nosti. Bududi da je tomu tako, rasprave o ulo-
Zi i znacenju medijske pismenosti jo$ uvijek
se vode oko dva temeljna pitanja: definicija
medijske pismenosti (i njena ne/vezanost s
informacijskom, informatickom, digitalnom
pismenoscu) i nac¢in njezine implementacije
u (iznimno slozen i raznorodan) obrazovni
sustav u Bosni i Hercegovini. Budud¢i da dva
entiteta, distrikt Br¢ko i deset kantona ima-
ju razlicite zakone u podrucju obrazovanja,
iznimno je tesko kreirati jedinstvene politike
medijskog obrazovanja i implementacije me-
dijske pismenosti u obrazovni sustav u BiH.
Dodatna otezavajuca okolnost ogleda se i u
¢injenici da opcenito ne postoje jedinstvene
obrazovne politike, te da izostaje ozbiljna ra-
sprava o vaznosti medijske pismenosti od naj-
ranijeg doba. Ovo izlaganje ima za cilj predo-
¢iti trenutacni nacin razumijevanja koncepta

Hercegovina)
turcilol@fpn.unsa.ba

medijske pismenosti u javnom diskursu u BiH,
prezentirati neke pozitivne primjere pokusa-
ja uvodenja medijske pismenosti u ozbiljnu
raspravu i obrazovnu politiku te dati neke
preporuke za buduci razvoj ovog podrudja i
punu implementaciju u obrazovni sustav u
BiH.

Klju¢ne rijeci: medijska pismenost, Bosna
i Hercegovina, definicija, zakoni, obrazovni
sustav

Media Literacy and Education in BiH: Lack of
Serious Policy of Development of the Media
Literacy in the Edcuational System in B&H

Media literacy is relatively new concept in
Bosnia-Herzegovina. It has been introduced
into the public discourse mainly through
project activities of different international
and non-governmental organizations and
their (mainly non-coordinated) project activi-
ties. Due to that fact, debates on the role and
the importance of media literacy are focused
on two main issues: definition of media lit-
eracy (and its connection to information,
computer and digital literacy) and the way
of its implementation into (extremely com-
plicated) educational system in B&H. Since
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two entities, District of Br¢ko and ten cantons
in B&H have different laws on education, it
is extremely difficult to create unique policy
of media education and implement media
literacy into the educational system in BiH.
Additional problem is a fact that there is no
unique educational policy and there is a lack
of serious debate on the importance of me-
dia literacy from the early stage of education.

This paper is aimed at presenting current un-
derstanding of the media literacy concept in
the public discourse in BiH, presenting some
positive examples of media literacy trainings
and giving some recommendations for future
development of this field and its implemen-
tation into the educational system in BiH.

Key words: media literacy, Bosna and Herze-
govina, definition, laws, educational system
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Refleksivnost i uporaba medijske pismenosti / Reflexivity and the use of Media

Literacy
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Refleksivnost i uporaba medijske pismenosti

Medijska i informacijska pismenost te digital-
na pismenost isprepleteni su pojmovi blisko
povezani s medijskim obrazovanjem. Kate-
gorizacije u drustvenoj komunikaciji sluze
za dekonstrukciju i obnovu socijalnih ute-
meljenosti unutar novih koncepata u svrhu
boljeg razumijevanja drustvene komunika-
cije. Trajanje medijskog obrazovanja i protok
informacija u medijima imaju razlicite ritmo-
ve u vremenu, $to omogucuje vise metoda
potrage za novim niSama u spajanju teorije
i prakse. Kakva je vjerojatnost postizanja ide-
alnoga refleksivnog raspolozenja u koristenju
medijima? Koja je uloga refleksivnosti u teoriji
recepcije publike? Moze li refleksivnost kori-
stiti demokratskom gradanstvu? Jesu li javne
vlasti svjesne vaznosti etickog komuniciranja?
Kojim se postupkom izvori pretvaraju u na-
stavni materijal za medijsku pismenost? Kako
se moze razrijesiti napetost izmedu djelatni-
ka u medijima, znanstvenika koji proucavaju
medije i publike? To su neka od pitanja koja
¢e pokusati na¢i moguce odgovore na pri-
mjerima turskih slu¢ajeva. Povijesni podatci o
kronologiji medijskog obrazovanja na sveuci-
listima i vladinim akcijama vezanim za medi-
je i informacijsku pismenosti u Turskoj bit ¢e

nurcay.turkoglu@gmail.com

popracene zakonskim okvirom za provode-
nje politike, podukom nastavnika, nastavnim
materijalima i drugim relevantnim sadrzajima.
Nekoliko drzavnih projekata te projekata ne-
vladinih organizacija i sveucilista za svijest o
medijskoj pismenosti, analizirati ¢e se u po-
gledu odrzivosti znanja.

Kljucne rijeci: medijska pismenost, informa-
cijska pismenost, digitalna pismenost, medij-
sko obrazovanje, refleksivno raspolozenje u
koristenju medijima

Reflexivity and the use of Media Literacy

Media literacy, information literacy and digital
literacy are intertwined terms that have close
links to media education. Categorizations in
social communication serve for deconstruc-
tion and reconstruction of the social grounds
within new concepts for the goal of a better
understanding of social communication. Du-
ration of media education and the flow of
information in media have different rhythms
in times that allow multiple methods in
searching for a new niche in the connection
of theory and practice. What is the possibility
of having an ideal reflexive mood in media
use? What is the role of reflexivity in audience

Medijska pismenost u digitalno doba - kulturna, ekonomska i politicka perspektiva / 123



reception theory? Could reflexivity work for
democratic citizenship? Do public authorities
realize the importance of ethical communica-
tion? What is the procedure of designing the
sources as teaching materials in media litera-
cy? How could the tension be solved between
media professionals, media scholars and au-
dience? These are some of the questions this
paper will try to find out the possible answers
in the example of Turkish cases. Historical
background with the chronology of media

education in the universities and governmen-
tal actions related to media and information
literacy in Turkey will be followed by the legal
policy framework, teacher training and teach-
ing materials and other relevant content. Sev-
eral projects by state, NGO's and universities
for media literacy awareness will be analysed
in terms of sustainability of the knowledge.

Key words: media literacy, information litera-
cy, digital literacy, media education, reflexive
mood in media use
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Valh Lopert, Alenka'; Welzer Druzovec, Tatjana?

'University of Maribor, Faculty of Arts, Department of Translation Studies (Slovenia)
2University of Maribor, Feri; Media Communication (Slovenia)

Privatnost — koliko daleko mogu i¢i mediji?

Kada govorimo o novim medijima, internet
vise nije novost, ali razlic¢ite vrste tekstova
na drustvenim mreZzama pojavljuju se go-
tovo neprekidno. Internetom se koristimo
za trazenje informacija, novih znanja, itd,
dostupan je 24/7, ali sve smo svjesniji pada
komunikacijske kulture 5to se tice autora koji
objavljuju tekstove, fotografije, ili ¢ak video-
snimke drugih ljudi. Ohrabreni su anonimno-
$¢u, koju mozemo nazvati ,e-pljuvaonicom”.
U Sloveniji postoji nekoliko korisnih linkova
glede internetske etikete/netikete, koje po-
znaje sve vise mladih ljudi: http://www.safe.
si;https://www.spletno-oko.si/; http://www.
policija.si/images/stories/Publikacije/PDF/var-
niNalnternetu.pdf; (Zakon o varstvu osebnih
podatkov) http://www.uradni-list.si/1/0obja-
va,jsp?urlid=200486&stevilka=3836 Predoce-
no ce se istrazivanje temeljiti na upitniku na
koji ¢e odgovarati studenti drugoga stupnja
(Fakultet za elektrotehniku, racunarstvo i in-
formatiku; Medijske komunikacije; Filozofski
fakultet, Odjeljenje za prevoditeljstvo) traze-
¢i odgovore na sljedece teme: a) koje vrste
podataka mladi ljudi najcesce objavljuju na
Facebooku, b) objavljuju li i podatke o svojim
obiteljima, ) s kime dijele te podatke, d) po-

alenka.valh@um.si; tatjana.welzer@um.si

znaju li internetsku etiketu, d) jesu li svjesni
negativnih posljedica takve javne objave itd.
Na osnovi toga Zelimo odgovoriti na pitanje
zbog ¢ega mladi ljudi Zele dijeliti tako reci go-
tovo sve s drugima te kako je medij povezan
time /kako utjece na to. Nedvojbeno — utje-
caj medija, koji nam predstavljaju uspjesne
price filmskih / pop-zvijezda, koje se natjecu
u materijalnim dobrima i imidzu, ima golemu
ulogu i u nasim Zivotima.

Klju¢ne rijeci: novi mediji, pad komunikacij-
ske kulture, e-pljuvaonica

Privacy — How far can media go?

Speaking about new media the Internet is no
more a new one, but different kinds of texts
in social networks appearing incessantly.
We use the Internet in searching for infor-
mation, new knowledge etc, it is available
24/7, but more and more we are becoming
aware of decline of communication culture
by authors publishing texts, photos or even
videos of other people. They are encouraged
by anonymousness which could be called
also "e-spittoon”. In Slovenia for network eti-
quette/netiquette there are some useful links
also young people are more and more famil-
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iar with giving information on secure use of
the Internet (http://www.safe.si;https://www.
spletno-oko.si/; http://www.policija.si/imag-
es/stories/Publikacije/PDF/varniNalnternetu.
pdf; The Act of Personal Data Protection (Za-
kon o varstvu osebnih podatkov) http://www.
uradni-list.si/1/objava.jsp?urlid=200486&stevil
ka=3836). Presented research will base on the
questionnaire carried out among master stu-
dents (FERI; Media Communication; and FF;
Department of Translation Studies) searching
for answer on the following topics: a) what
kind of data do young people mostly publish
on the Facebook, b) do they share also data

about their family, ¢) who do they share these
data with, d) are they familiar with network
etiquette, d) are they aware of negative con-
sequences of this public presentation etc. On
this base we would like to answer the ques-
tion why people want to share almost eve-
rything with others and how media is con-
nected with this or influence it. There is no
doubt - the influence of media presenting us
successful stories of film/pop stars competing
in material goods and image, plays enormous
role also in our life.

Key words: new media, decline of communi-
cation culture, ‘e-spittoon
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Koncept medijske pismenosti, njegova pozicija u odnosu na informacijsku
pismenost i eticko koriStenje podataka na sveucilistima / The Concept of Media
Literacy, its Position in Relation to Information Literacy and Ethical Use of

Koncept medijske pismenosti, njegova
pozicija u odnosu na informacijsku pismenost
i eticko koriStenje podataka na sveucilistima

lako se pojam informacijske pismenosti od-
nosio prvenstveno na osnovne vjestine Cita-
nja i pisanja, ve¢inom stecenim u Skolskom
okruzenju, pojava suvremenih informacijskih
i komunikacijskih tehnologija (ICT) je stvorila
nove vrste informaticke pismenosti, koje da-
nas uklju¢uju digitalnu, tekstualnu i tehnolos-
ku pismenost. Medijska pismenost, omogu-
¢ena kroz proces ucenja o razli¢itim vrstama
medija, je postala nuznost modernog doba.
Informacijski i medijski pismena osoba jeste
ona koja priznaje da je odredena razina infor-
maticke i medijske pismenosti apsolutno ne-
ophodna, dok u isto vrijeme zna kako pronaci
informacije i koristiti ih na odgovarajuci nacin,
kako bi se doprinelo demokratizaciji drustva.
Internet, novine i televizija su koristeni za pre-
nos sadrzaja i doprinose, s jedne strane, glo-
balizaciji informacija i znanja, a sa druge in-
dividualizaciji i demokratizaciji komunikacije.
Informacijska i medijska pismenost bi trebala
implicirati primjereno ponasanje u prona-
laZenju i koristenju informacija i dovesti do
informiranog etickog koristenja informacija.
To je upravo razlog zasto je potrebna visoka

Information at the University Level

Vranes, Aleksandra

Filoloski fakultet, Sveuciliste u Beogradu (Srbija)

razina drustvene i akademske odgovornosti,
posebno na sveucilistima, kada se koriste
znanstvene informacije. Slijedom toga, stu-
denti trebaju biti pouceni da postuju eticka
nacela pri koristenju informacijskih izvora. To
¢e, nadamo se, sprijeciti sledece: krsenje pra-
va intelektualnog vlasnistva, kao i autorskih
prava, promicanje plagijata, Sirenje drustveno
neprihvatljivih i opasnih sadrzaja i sumnje u
razinu intelektualne slobode uzrokovane dr-
zavnom, akademskom, obiteljskom i drugim
politickim cenzurama.

Kljucne rijeci: medijska pismenost, informa-
ticka pismenost, eticko koristenje informacija,
sveuciliste, ICT, Internet, novine, televizija, glo-
balizacija, autorska prava, plagijat, intelektual-
na sloboda, cenzura

The Concept of Media Literacy, its Position in
Relation to Information Literacy and Ethical
Use of Information at the University Level

Although the term information literacy re-
ferred primarily to basic skills of reading and
writing, mostly acquired in the school envi-
ronment, the emergence of modern Informa-
tion and Communication Technologies (ICT)
created new types of information literacy,
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which nowadays includes digital, textual and
technological literacy. Media literacy, ena-
bled through the process of learning about
different types of media, became a necessity
of a modern age. Information and media lit-
erate person would be the one recognizing
that certain level of information and media
literacy is absolutely necessary, while at the
same time knowing how to find information
and use it appropriately in order to contribute
to the democratization of the society. Inter-
net, newspapers and television are used to
transfer contents and contribute, on the one
hand, to the globalization of information and
knowledge, and on the other to the individu-
alization and democratization of communica-
tion. Information and media literacy should
imply appropriate behavior in finding and
using information and lead to informed ethi-

cal use of information. This is precisely why
it is essential to require high levels of social
and academic responsibility particularly at
the university level when using scientific in-
formation. Consequently, students should be
taught to honor the principles of ethics when
using information sources. This will hopefully
prevent the following: violation of intellectual
property rights, including copyrights, promo-
tion of plagiarism, spread of socially unaccep-
table and dangerous contents and doubt in
the level of intellectual freedom caused by
state, academic, family, and other political
censorship.

Key words: Media Literacy, Information Lit-
eracy, Ethical Use of Information, University,
ICT, Internet, Newspapers, Television, Glo-
balization, Copyright, Plagiarism, Intellectual
Freedom, Censorship
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medijskih kompetencija / Television program as a teaching resource for acquiring
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Televizijski program kao nastavno sredstvo
za stjecanje osnovnoskolskih medijskih
kompetencija

Svjesni utjecaja televizije kao jo$ uvijek, za
djecu, najuvjerljivijega masovnog medija,
te nuznosti sustavnosti u razvijanju njihove
medijske kompetentnosti, u ovom radu istra-
Zujemo mogucnost uvodenja televizijskoga
programa kao nastavnoga sredstva u sve
osnovnoskolske nastavne predmete u pove-
¢anom opsegu radi stjecanja medijskih kom-
petencija. Cilj je bio utvrditi stupanj medijske
pismenosti i kulture djece Sestih razreda te
njihovo koristenje televizijskih programa u
edukativne svrhe. Podatke smo prikupili ko-
riste¢i se anketnim upitnikom i intervjuom
te analizom sadrzaja nastavnoga plana i pro-
grama jedne tehnoloski napredne hrvatske
osnovne skole, a obradili ih deskriptivnom
statistikom. Dobiveni rezultati potvrduju pret-
hodna istraZivanja provedena u ovom polju
komunikacijskih, ali pedagoskih znanosti: dje-
ca se koriste televizijom ve¢inom za zabavu,
mnogo manje za ucenje, a televizijski sadrzaji
neprimjereni njihovoj dobi, kojima su vedi-
nom izlozeni, ne pridonose koristenju ovim
masovnimg medijem u edukaciji. lako ¢injeni-
ca da se djecu u hrvatskim skolama od samog

Puli (Hrvatska)
tvukic@unipu.hr; iyouens@unipu.hr

pocetka osposobljava za razlikovanje, upotre-
bu i komunikaciju s masovnim medijima, rad
problematizira u njima dostatnost nastavnih
sati namijenjenih stjecanju medijske kulture,
pismenosti i kompetencija. S obzirom na to
da realni pokazatelji prethodnih, ali i ovog
istrazivanja istiCu nuznost razvijanja medij-
skih kompetencija u osnovnoskolaca, a rezul-
tati istraZivanja stajalista profesora i ucitelja
o predloZenoj primjeni u konkretnoj nastavi
provedenih u ovom radu pokazuju njihovu
dobru volju i spremnost na krace stru¢no usa-
vrsavanje u tom pogledu, rad nudi konkretno
i odmah primjenjivo rjesenje, uvodedi male,
financijski nezahtjevne, mjerljive i istoga trena
provedive promjene.

Kljuéne rijeci: televizija/televizijski program
kao nastavno sredstvo, medijske kompetenci-
je, medijska pedagogija, medijska pismenost,
medijska kultura, osnovnoskolski nastavni
plan i program

Television program as a teaching resource for
acquiring primary media competencies

Being aware of the impact of television as
yet, for children, the most persuasive mass
media, and the need for the systematic de-
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velopment of media competence, in this pa-
per we explore the possibility of introducing
an increased volume of television programs
as teaching resources in all primary school
subjects for the acquisition of media compe-
tence. The aim was to determine the degree
of media literacy and culture of sixth grade
children and their use of television programs
for educational purposes. Data were col-
lected using: a questionnaire and interview,
as well as curriculum content analysis of one
technologically advanced Croatian elemen-
tary school, all processed by descriptive sta-
tistics. The results confirm previous research
conducted in the field of communication,
but also pedagogical sciences: children use
television mostly for fun, much less for edu-
cation, and television programs which are
most exposed to be inappropriate for their
age and do not contribute to the use of the
mass media in education. The paper discuss-

es the adequacy of these classes intended
for acquisition of media culture, literacy and
competences although the fact that the
Croatian children in schools from the very
beginning qualify for the distinction use and
communication with the mass media. As the
previous studies, as well as this one, empha-
size the need to develop media competence
in elementary school and the research results
on the attitudes of professors and teachers
about the proposed application show their
willingness and readiness to shorter voca-
tional training in this regard, the paper pro-
vides concrete and immediately applicable
solution, introducing small, financially unde-
manding, measurable and immediately con-
ductive changes.

Key words: television/television programs as
teaching resource, media competences, me-
dia pedagogy, media literacy, media culture,
primary school curriculum

130 / Knjiga saZetaka Medunarodne znanstvene konferencije
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e-learning: a medium to facilitate the spread of etiquette culture
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Racunalo i e-ucenje — medij za Sirenje
kulture ponasanja

E-ucenje jest uc¢enje s pomocu ra¢unala i In-
terneta i prisutno je pokatkad u klasicnom
obrazovanju u skolama i na fakultetima. Ra-
¢unalo pomaze u obrazovnome procesu u
nastavi ili pak u izradi domacih zadaca. Po-
stoje i obrazovni programi koji se potpuno
izvode on-line, a sva se komunikacija izmedu
polaznika i organizatora odigrava putem In-
terneta. Tijekom zadnjih nekoliko desetljeca
dogodile su se brojne drustvene promjene.
Pomakle su se granice drustveno prihvatlji-
vOg ponasanja, a ono $to se nekoc¢ smatralo
nezamislivim, danas je postalo uobicajeno.
Svakodnevno se uocava potreba za eduka-
cijom populacije o kulturi ponasanja u drus-
tvu. U ovom se radu daje prikaz toga kako se
kroz upotrebu racunala, posebice Interneta i
LOOMEN-a, moZe obrazovati studente i opce-
nito sve zainteresirane polaznike o osnovnim
nacelima drustveno prihvatljivog ponasanja.
Provedeno se istrazivanje sastojalo od triju
dijelova, a ispitanici su morali posjedovati
AAI korisnicki racun. Prvi je dio kratki on-line
test o poznavanju kulture ponasanja. Drugi je
dio obrazovanje o kulturi ponasanja u drus-
tvu putem pripremljene on-line prezentacije

lijkorona@unizd.hr

na LOOMEN-u. Tre¢i je dio novi on-line test
kojemu se pristupa nakon pregledavanja
prezentacije o drustveno prihvatljivom po-
nasanju. Rezultati istrazivanja obradeni su
metodama deskriptivne statistike i analizirani
su rezultati o poznavanju kulture ponasanja
prije i nakon edukacije o kulturi ponasanja u
drustvu. Ovim se istrazivanjem Zeljela razviti
svijest o drustveno prihvatljivom ponasanju i
na jednostavan nacin uz racunalo kao medij
najblizi mladoj populaciji obrazovati narasta-
je o kulturi ponasanja u svojemu privatnom i
radnom okruzenju.

Klju¢ne rijeci: obrazovanje, racunala, Inter-
net, e-ucenje, medij, kultura, ponasanje

The computer and e-learning: a medium to
facilitate the spread of etiquette culture

E-learning is a kind of learning carried out by
means of computers and the Internet and it
is sometimes present in classic education pro-
vided by schools and universities. The com-
puter helps in educational process at school
or in doing homework. There are also edu-
cational programmes which are completely
performed online, and all communication
between the student and the organizer is
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conducted through the Internet.Over the last
few decades there have been numerous so-
cial changes. They have extended the limits of
socially acceptable behaviour, and what used
to be unthinkable, nowadays is normal. The
need for education of population in the field
of socially acceptable behaviour is recognized
in our everyday life.This paper offers an over-
view how by means of computer technol-
ogy, the Internet and Loomen in particular,
students and everyone interested can be
taught the principles of socially acceptable
behaviourThe conducted research is made
up of three parts, and the respondents had to
possess the AAl users'account. The first part is
a short online test about knowing the culture
of behaviour. The second is about education

related to culture of social behaviour pre-
sented online with the LOOMEN programme.
The third part is a new online test which can
be accessed after viewing the presentation
about socially acceptable behaviour.The re-
sults of the research were processed by meth-
ods of descriptive statistics with the analyses
of adopted culture of social behaviour before
and after the related educational process was
conducted. This research aimed at develop-
ing awareness about socially acceptable
behaviour and by using the computer as a
medium closest to younger generations to
educate about culture of behaviour in one’s
private and professional environment.

Key words: education, computers, Internet,
e-learning, media, culture, behaviour
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Elementi i stupnjevi medijskog obrazovanja/
pismenosti

Nas$ teoretski doprinos sastoji se od dvaju dije-
lova. U prvom dijelu pruzamo refleksiju o ele-
mentima medijskog obrazovanja. Tu ¢emo pri-
je svega uspostaviti tzv. funkcionalnu medijsku
pismenost, znaci njezin dio koji od pojedinca/
recipijenta trazi refleksiju, kriticko promatranje,
promisljen izbor medijskih objava i znanje da
su mediji samo (re)prezentacija realnosti. Ali u
tom ¢emo dijelu najaviti i produktivni element
medijskog obrazovanja, tzv. medijsko stvara-
nje ili kako pojedinci (mogu) doprinose/-iti
(sadrzaju) medijskog/-ih sustava. U drugom
¢emo dijelu raspravljati o moguénosti rangira-
nja pojedinaca na,ljestvici medijske pismeno-
sti” Predlazemo ljestvicu s tri stupnja, a to su
medijska nepismenost, medijske vjestine i me-
dijska pismenost. Buduci da nakon desetljeca
istraZivanja i mjerenja medijske pismenosti ta-
kva ljestvica (jos) ne postoji, odnosno ne upo-
trebljava se, pitat ¢emo se zasto je tomu tako
i zasto mislimo da se ipak medijska pismenost
moZe izmjeriti na nacin da se pojedinci mogu
svrstati u njezine razlicite stupnjeve. U sklopu
te rasprave predocit ¢emo sto obuhvacaju na-
vedena tri stupnja medijske pismenosti.
Kljucne rijeci: refleksija elemenata medijskog
obrazovanja, funkcionalna medijska pisme-
nost, ljestvice medijske pismenosti

kaja.zuran@windowslive.com;

Elements and levels of media education/
literacy

Our theoretical contribution is divided into
two parts. In the first part we will present a
reflection on elements of media education.
Here we will stress especially the so-called
functional media literacy, which encour-
ages reflexivity, critical observation, selection
of media appearances and the awareness,
that media are only a reality representation.
However we will also address the productive
element of media education, the so-called
media creation or how individuals (can) con-
tribute to (content of) media system(s).The
second part will address the possibility of
rating individuals on a,media literacy scale”
Here we propose a three degrees’scale con-
sisting of media illiteracy, media skilfulness
and media literacy. Since such a scale, after
decades of researching and measuring media
literacy, doesn't exist respectively isn't in pop-
ular use yet, we will discuss why this is the
case and why we believe that media literacy
after all is measurable in the way that various
levels of media literacy can be subscribed
to individuals. Within this discussion we will
show how our three levels are formed.

Key words: reflection on elements of media
education, functional media literacy, media
literacy scale
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